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Under The Influence 

Online Access To Music Can Help Fuel Creativity And Innovation 

BY STEVE PURDHAM 



For years, the debate over the Inter- 
net's impact on the niusic induslr>' has 
centered on piracy, which has put a siz- 
able dent in the wallets of artists and 
labels alike. 

But Duran Duran bassist John Taylor 
recently shifted the discussion to a new 
area, arguing that the Web is hurting artis- 
tic creativity. 

In a speech delivered at UCLA in Oc- 
tober. Taylor asserted that online plat- 
forms like YouTube and Tv^'itter were 
mining music, suggesting that the un- 
precedented access to musical influences 
stretching back decades is having a neg- 
ative impact on the creativity of modem- 
day artists. 

By being influenced by music from the 
past, Taylor seemed to argue, aspiring 
musicians will dilute innovation. He also 
maintained that consumers, able to hear 
the music of their heroes at any opportu- 
nity, will quickly tire of it — negatively af- 
fecting the longevity of music. 

All of this is patently untrue and quite 
the opposite lo what wc are trying to 
achieve ai wc7. a streaming music serv- 
ice that provides consumers with legal 
access to millions of tracks. 

Modern-day music is a patchwork of 
innucnccs from previous genres. Such 
tracks as Procol Harum s "Whiter Shade 
of Pale" demonstrate this explicitly. The 
track has an organ line influenced by |o- 
hann Sebastian Bach. Far from under- 
mining the power of the piece, the 
Bach-influenced organ line made the 
song one of the enduring musical clas- 
sics of the '60s. Similarly, the Last 
Shadow Puppets, a side project of Arc- 
tic Monkeys fronlman Alex Turner, re- 
leased a debut album last year that 
referenced the music of '60s stars Scott 
Walker and David Bowie and was met 
with critical acclaim. 

llie online arena is a vital stepping- 
stone for any artist trying to find an au- 
dience. Scottish singer/songwriter Sandi 



FOR THE RECORD 

■ Universal Music Publishing 
Group became the vtrorldwide ad- 
ministrator for the Warner Bros. 
Entertainment music catalog in 
2009. A story in the Nov. 21 issue 
was incorrect on this point. The 
story also misspelled the name 
of Rondor Music Publishing. 

■ John Mayer's musical direc- 
tor is Steve Jordan. A story in 
the Nov, 21 issue was incorrect 
on this point. 
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Thom famously drew thousands of on- 
line fans to concerts streamed from her 
kitchen, which led lo a record deal with 
RCA and an international No. 1 hit. "1 
Wish I Was a Punk Rocker (With Flowers 
in My Hair)." 

Similarly. Lily Allen started with a My- 
Space profile and an audience of tens of 
thousands before she signed with EMI 
imprint Regal Recordings and produced 
two hit albums and a slew of top-ranking 
singles. Without the channels now af- 
forded to unsigned artists, would these 
two have made it? Possibly, but it's far 
from being a likelihood. 

Innovation isn't stifled by access lo 
music. Ifanytliing, great new music often 
emerges from the ashes of previous mu- 
sical movements. Punk was a direct reac- 
tion to the music that preceded it. in the 
same way that Brit pop paid homage to 
the songs of the '60s and '705. The sug- 
gestion that consumers become tired of 
their favorite artists through overexpo- 
sure can easily be challenged by looking 
at the recent U.K. download and we? 
streaming charts, where long-established 
acts like Fleetwood Mac. )ourney and 
Shirley Bassey all made an appearance. 

In terms of the dues owed to online 
music by established artists, there's now 
an argument that the reason there are 
such premiums for tour tickets, long 
after an act's records have gone out of 



production and the original fans have 
developed families and expanding waist- 
lines, is because their music remains rel- 
cvant and accessible through online 
channels. U.K. music festivals arc now 
awash with veterans of the 'GOs and 70s. 
because music fans in their teens and 
20s are not only aware of Neil Young. 
Bruce Springsteen and Tom )ones but 
have downloaded their music and know 
the words too. It's a situation that was 
unthinkable a decade ago. 

A key factor in the latter-day relevance 
of new acts is the ability to find, discover 
and share music online. When a fan dis- 
covers the original recording of Leonard 
Cohen's " Hallelujah." it's a personal rev- 
elation. When that fan can share it across 
social networks and on his or herblog, it 
can be the catalyst for a revolution. 
Streaming is increasingly used as a means 
to preview tracks, letting consumers sam- 
ple and explore a wide variet>' of music — 
which can only be a positive for all artists, 
especially those not promoted through 
mainstream channels. 

Ultimately, music couldn't evolve with- 
out artists having access to new influences 
and audiences. Our aim is to provide sus- 
tainable access to every great track de- 
manded by consumers. • • 

Steiv Purdham is co-founder /CEO of 
U.K. music streaming sen'ice wc7. 
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music sales In Japan 



PROMO PARTNERS 

Indie Latin publicists 
take on new duties 



IN THE ROUND 

New York Songwriters 
Circle branches out 



>>>MTVNABS 
RIGHTS TO 
JACKSON DOC 

MTV Networks has 
acquired the 
exclusive U.S. TV 
rights to the 
documentary 
"Michael Jackson's 
This Is It." The 
concert movie took 
in more than $200 
million at box offices 
worldwide in the first 
two weeks of release. 
Such sister networks 
as Vm, BET and 
Palladia will also 
have rights to air the 
film. "This Is It" was 
shot from March to 
June and includes 
concert rehearsal 
and behind-the- 
scenes footage as 
Jackson prepared for 
his planned 
comeback stand in 
London. 

>>>PIRATE 
BAY DROPS 
TRACKING 
SERVICE 

The Pirate Bay 
service has been 
significantly altered, 
with the operators of 
the BitTorrent tracker 
saying that there's no 
longer any need to 
provide a tracking 
service. However, the 
Pirate Bay will 
continue to host and 
Index torrent files, 
although It will be 
less directly involved 
in the download 
process. The removal 
of the tracker 
element could be an 
attempt to get 
around a legal threat 
to the service. 

>>>ROCKIN' 
WINES 

Wines That Rock, a 
partnership between 
the business 
management firm 
RZO and Mendocino 
Wine, has launched 
its first three 
"rock'n'roll varietals": 
Forty Licks Merlot, 
Woodstock 
Chardonnay and the 
Dark Side of the 
Moon Cabernet 
Sauvignon. RZO 
manages acts like 
the Rolling Stones 
and U2. The wines 
are available at 
wines-that-rock.com 
and will be offered 
at retail worldwide 
in 2010. 
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FACETHE MUSIC 

EMI's Fate Hangs In The Balance As Owner Terra Firma Tries To Address Debt 



Terra Firma s recent ofTer lo inject £\ bil- 
lion ($1.7 billion} into EMI Group was a 
bold move by tJie U.K. private-equity firm 
to shore up its investment in the strug- 
gling major label. 

But the outcome of this latest maneu- 
ver could be that the firm shares owner- 
ship of EM I with creditor Citigroup or is 
{breed out altogetlier. And llial, in turn, 
could have implications lor a prospec- 
tive and long-speculated tie-up with 
Warner Music Group (WMG). 

Neither Terra Firma nor Citigroup 
would confirm media reports that the 
former's o(Ter was made in hopes thai 
Citigroup would forgive a commensu- 
rate portion ofTcrra Firma's £1.1 billion 
{$4.5 billion) loan to buy EMI. 

Of course. Citigroup isn'l about 
to forgive any debt, because the 
Terra Firma cash injection 
wouldn't give it any more up- 
side than it has now. 

Right now. it's out /'2.7 bil- 
lion, and even if an equity in- 



jection by Terra Firma could eliminate 
EMI's worries, all il would do for Citi- 
group is push oflUiose worries Luilil 2015. 
That's when FMI balloon payments come 
due on Terra Firma's two term loans: £\.S 
billion ($2.5 billion) for the bridge loan 
since converted into a term loan against 
EM I's healtliy music publisliing business 
and £\ . 1 billion ($1.8 billion) for Ihe term 
loan against recorded music and music 
publishing, according to Terra Firma s 
financial report for the fiscal year ended 
March 31.2008. 

So what was Terra Firma chairman 
Guy Hands thinking? Hands maybe 
banking on the fact tlial Citigroup has al- 
most certainly already written down llic 
value of the EMI loan and that il was a 
recipient of the U.S. government's 
Troubled Asset Relief Program 
^ h;)iIout money. 

The only way Citigroup is 
Ukcly lo forgive any of "terra 
Firma's debt is if il gels equity 
in EMI. In fact. Citigroup did 



such a deal earlier this year with Source 
Interlink, the parent of music wholesaler 
Alliance EnlerlainmenL After Source In- 
terlink filed for a prepackaged Chapter 1 1 
bankruptcy earlier this year its equity own- 
ers were forced out and replaced by a bank- 
ing consortium led by Citigroup and ].V. 
Morgan, which agreed to covert nearly $1 
billion in debt into equity, leaving the 
wholesaler witli a much cleaner balance 
sheet and mucli lower interest payments. 

Could the same scenario play out be- 
tween Terra Firma and Citigroup? If the 
two sides were to Viold talks on a debt-for- 
equity swap. Terra Firma would try to 
keep as much equity as possible, while 
Citigroup would Ukcly push for a Source 
Interlink-like conclusion. Since the debt 
is divided almost equally between 
rccorded-music and publishing assets, 
the talks also could center on whether 
Citigroup gets control of one of the as- 
sets in cxdiangc for a debl-lo-equity swap. 

An alternative scenario is that the two 
sides begin playing a waiting game. Citi- 




group might simply sitback to see ifTerra 
Firma defaults on its loans. whileTerra 

Fimia bank.s on revived revenue growth 
at EM 1 and an improved global economy 
with more abundant credit that would 
allow for a more favorable environment 
for restructuring debt. 

But if it is a waiting game. Citigroup 
may have to make itself comfortable. 
EMI officials are privately saying that 
the company's performance is improv- 
ing. EMI Group's earnings before 
interest, taxes, depreciation and amor- 
tization grew to more than £200 mil- 
lion ($333.3 million) during tJie fiscal 
year ended March 31 . up from EB ITDA 
of jf 163 million ($271 .6 million) in the 
previous fiscal year. 

Moreover, while Terra Firma has had 
to periodically inject equity into EMI to 
remain compliant with its covenant-Ughl 
loans, sources suggest EMI's recently 
improved performance thanks to cost 
cutting and rccorded-music sales buoyed 
by the label's reissue of the Beatles cat- 
alog has negated the need for additional 
equity in this quarter or Ihe next. 

What does all of this mean for a po- 
tential merger between EM I and WMG? 
Until WMG pays off its nearly $2binion 
in debt or unless EMI's debt issues are 
resolved, the deal won t happen. 

WMG recently issued nearly $1 . 1 mil- 
lion in notes, due |une 1 5, 2016. to replace 
bankdebt. which give die major more Qex- 
ibility wi tli less onerous financial covenants 
on its loan.'i. But it still leave.'; the company 
with the same amount of debt. 

Nonetheless, if EMI's debt is elimi- 
nated through a Citigroup takeover, the 
label could remain independent or con- 
sidera mergerwith WMC. Wamerwould 
have the inside track on any pairing with 
EM I because the two larger majors. Uni- 
versal Music Croup and Sony Music En- 
tertainment, would face tough antitrust 
questions if they tried lo acquire EMI. 
WMC. which says it declines lo com- 
ment on nimor or speculation, would 
also have an advantage over other poten- 
tial non -major-label EMI bidders because 
it could gain the most economies of scale 
by doing the deal. 
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>>>VEVO SETS 
LAUNCH DATE 

The Vevo online music 
video service is expected 
to launch Dec. 8, 
according to sources close 
to the company. The 
launch will kick off with an 
invite-only party at 
Skylight Studios in New 
York for key executives 
and advertising partners. 
The joint venture between 
Universal Music Group and 
Sony Music Entertainment 
is a YouTu be- powered 
online destination for all 
music videos and other 
video assets from the 
labels involved. There are 
no details yet on whether 
other labels will join the 
venture by the launch 
date. 

>>>REPORTS: 
MYSPACETO 
ACQUIRE IMEEM 

MySpace has reportedly 
signed an agreement to 
acquire ad-supported on- 
demand music service 
imeem. According to 
reports TechCrunch and 
paidContent, a letter of 
intent has been signed. 
The TechCrunch report 
lists the price at $1 million 
in cash, while paidContent 
says the value of the deal 
is far higher. Sources have 
told Billboard that imeem 
will, at least in the short 
term, continue to operate 
as a separate service, 
much like iLike, which was 
recently acquired my 
MySpace. Other sources 
say the imeem customer 
base, catalog and 
advertisers will eventually 
make it to the MySpace 
Music site. 

»>EMI,NORAH 
JONES JOIN HULU 

Hulu has partnered with 
EMI to offer a Norah Jones 
channel on the site. The 
deal will, at a later date, 
add content from other 
artists on EMI imprints 
including Virgin, Capitol 
and Blue Note. The joint 
online venture involving 
NBC, Fox and ABC mainly 
offers free TV shows and 
movies but is now adding 
music videos. EMI confirms 
that it will offer all of 
Jones' videos as well as 
concert footage and an 
interview. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Ed 
Christman, James 
Hibberd, Andre Paine 
and Ray Waddell. 



DOLLAR] 

AND 

SENSE 

Key Themes From The 
Media And Money Conference 



Top media executives and decision-makers gath- 
ered to share their thoughts on the challenges 
facing the industry at the third annual Media and 
Money Conference presented by Nielsen and Dow 
Jones, which was held Nov. 12-13 at New York's 
Roosevelt Hotel. (See Backbeat, page 58.) 

WHAT'S NEXT FOR ONLINE CONTENT 

The first wave of Internet development focused 
on access, then platforms ranging from Facebook 
to iTunes, observed AOI. chainnan/CEO Tim Arm- 
strong. The Web's next focus, he said, will con- 
cern content. 

Web video and social media will be key elements 
of those efforts. Armstrong said, noting that 'we see 
social as a great way to distribute content." 

Asked about advertising sales strategies surround- 
ing content, he said AOI. likes bundling audience 
segments together across various Websites. "Build- 
ing niche properties is valuable," he said. 

Online video content needs to be more engaging 
and ofler less of a passive viewing experience, said Rio 
Caraeff. prcsident/CEO of Vevo. the YouTube-powered 
online music video joint venture between Universal 
Music Group and Sony Music Entertainment. 

"What Vevo is trying to do is to improve the qual- 
ity of the experience, create more engagement and 
more interactive features in and around music 
videos, and build a new distribution model," Cara- 
eff said. 





More than ■Idol' chatter; KAR 
DioGUARDI at the Media and 
Money Conference; inset; Vevo 
president/CEO Rio CARAEFF 



GETTING CONSUMERS 
TO PAY FOR CONTENT 

"We can't survive as a media industry if 
everything gets down to free." warned Herb 
Scannell. executive chairman/co-founder of Next 
New Networks. 

Among those trying to create paid-content mod- 
els is Steve Brill, co-foimder of Journalism Online, 
which is assisting publishers in devising ways to 
charge readers for online content. 

Once more consumers start paying, advertisers will 
follow, Brill predicted, reasoning that advertisers are 
willing to pay more for paying users than free users. 

Time Inc. Digital president Kirk McDonald said 
that charging will become easier as "consumers re- 
alize you need a certain amount of authority to cre- 
ate that lean-back content." 

MORE MEDIA M&A TO COME? 

As cable giant Comcast nears a deal to acquire NBC 
Universal. News Corp. president/COO Chase Carey 
said he doesn't think it will spur "a hot period" of 
mergers and acquisitions in the media industry. 

Carey said that after media companies endured 
"a challenging time." there has been "a little bit of 
pcnl-up activity." But he said he viewed other recent 
media deals, such as Disney's purchase of Marvel, 
as transactions "driven by unique events." not the 
beginning of new media M&A boom. 

The most troubled companies at the moment? 



Radio, newspapers and local TV stations — all have 
experienced plummeting advertising and have yet 
to see their digital initiatives pay off, according to 
Royce YudkofF. co-founder/president of ABRY Part- 
ners, a private-equity fimi that specializes in media 
and communications investments. 

Yudkoff said areas of interest to investors at the 
moment are non-advertising-dependent companies, 
such as information and data distributors. 

CREATIVES NEED BIZ GROUNDING TOO 

Although best-known as a judge on "Ameri- 
can Idol, " Kara DioGuardi is also a hitmak- 
ing songwriter, an A&R executive at 
Warner Bros. Records and the co-owner/ 
co-founder of the music publishing com- 
pany Arthouse Entertainment. 
In a keynote interview wqth Billboard edi- 
torial director Bill Werde, DioGuardi explained 
how gaining an understanding of entertainment in- 
dustry economics, such as the value of owning copy- 
rights and running your own business, has helped 
her career. 

Working at Billboard from I99i to 1998 helped 
acquaint her with the music business before going 
out on her own . she said. " I was educated about where 
revenue streams came from. Eventually I bet on my- 
self and I knew, unlike many artists who can't pay 
the rent, I'd make a living." 

While DioGuardi kept her pubhshing. she still 
had to share money with co-songwriters and pro- 
ducers, even though she was the one getting them 
the work. "I thought to myself 'This is silly.' " she 
said. So she launched Arthouse as an investment 
and to nurture young writers. 

DioGuardi eventually sold a minority interest 
in Arthouse to Bug Music, which gave her a part- 
ner with deep pockets and expertise in adminis- 
tering copyrights. 

Despite the industry's recent challenges, music 
is still in demand and publishing is the core of the 
industry. DioGuardi said, noting, "It's always about 
the great songs." 

Addiiional reporting by £d Christman, Evan Lucy 
and Lucia Moses. 
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LATIN MUSIC 
CONFERENCE HEADS 

TO PUERTO RICO 
The 2010 Billboard Latin Music 
Conference & Awards will take 
place in San Juan, Puerto Rico, 
marking the first time that the 
two events will be held outside 
the continental United States. 

The 21st annual awards 
show, presented by State 
Farm, will be broadcast live 
April 29 by NBC Universal's 
Telemundo network. The show 
will take place at the new, 
state-of-the-art Coliseo de 
Puerto Rico, under an agree- 
ment involving Telemundo, 
Billboard and the Puerto Rico 
Tourism Co. It will mark the first 
time that any major Latin 
music awards show has been 
held in Puerto Rico. 

The Latin Music Conference, 
widely recognized as the most 



important Latin music event in 
the world, will take place April 
26-29 at the Conrad San Juan 
Condado Plaza. 

Billboard's move to Puerto 
Rico has been discussed for 
several years. The island is 
one of the hotbeds of Latin 
music: Of the 17 acts that 
have reached No. 1 on Bill- 
board's Top Latin Albums 
chart during the past 12 
months, five hail from Puerto 
Rico and boast a large sales 
base in their home market. 

The Puerto Rican govern- 
ment sees the conference and 
awards as a major economic 
driver. Puerto Rico Tourism Co. 
director Jaime A. Lopez says 
the company will invest $2.2 
million in the events, estimat- 
ing that they will generate as 
much as $12 million in revenue 
for local businesses. 



"All the activities related to 
the event are expected to gen- 
erate 12,000 hotel nights to 
create a direct impact of $8.6 
million, plus there will be a mul- 
tiplying effect that they will 
have in sales and other activi- 
ties." Lopez says. 

Billboard has been increas- 
ingly expanding into other 
territories. In October, BPP 
Promocoes e Publicacoes 
LTDA began publishing Bill- 
board Brazil, a monthly Por- 
tuguese-language magazine 
covering Latin America's 
largest music market. 

"The move to Puerto Rico is 
a very exciting opportunity for 
Billboard, as it extends the in- 
creasing international pres- 
ence of the brand and allows 
us to expand the Billboard 
Latin Music Conference audi- 
ence," Billboard publisher 
Howard Appelbaum says. 

The move to Puerto Rico is 
also a homecoming of sorts 
for the show's longtime ex- 
ecutive producer, Tony Mo- 




Hola, San Juan: Telemundo president DON BROWN, Puerto 
Rico Tourism Co. executive director JAIME A. LOPEZ, 
Billboard executive director of content and programming for 
Latin music and entertainment LEILA COBO, Billboard Latin 
Music Awards executive producer TONY MOJENA and 
Billboard publisher HOWARD APPELBAUM (from left) 



jena. a native of the island, 
and for Telemundo, which 
was founded in San Juan. 

"It's a win-win-win situa- 
tion," Telemundo president 
Don Brown says. "The Bill- 
board Latin Music Awards are 
our premier event. And we're 
coming home to Puerto Rico." 



The Latin Music Awards, 
which are broadcast in more 
than 35 countries, are the cul- 
mination of the long-running 
Latin Music Conference, which 
will feature keynotes and in- 
terviews with top Latin acts 
and is expected to draw more 
than 1,000 attendees 
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MASnR YOUR CRAFT 

The ASGAP "I Create Music" EXPO puts you 
face to face with some of the world's most 
successful songwriters, composers and 
producers who willingly share their knowledge 
and expertise to groe you the know-how to take 
your music to the next level. 



- Celebrity Q&A's* Master Classes 
Songwrlting & Composing Workshops 
Attendee Song Feedback Panels • Networking Opportunities 
State-of-the-Art Technology Demos 
Leading Music Industry Exhibitors 
Publisher & Business Panels • DIY Career Building Workshops 
Showcases and Performances • One-on-One Sessions 

Register Early aniSavel 
Early RIrd ReilstraUei threugh Nevember 30tlil 

www.ascap.com/expo 
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'Reality' Bytes 




New reality': Augmented-reality . 
represent a way for fans to customize niub 



I titrated above for John M.iyer. 



Artists Start To Embrace Augmented Reality To Boost Fan Interaction 

Ask any label executive what 
new technology- excites them 
most and many of them will 
have the same, ready answer 
augmented reality. 

Simply put. augmented real- 
ity is the process of overlaying 
graphics, animation or other 
computer-generated images 
over a real-life video. A simple, 
early example of the technology 
is the first-down marker that 
sports broadcasters add to their 
live shots of football games. 

Tn the music industrv. it's 
taken the form of interactive 
music videos. Participating 
artists ask fans to visit their 
Website, where they can down- 
load and print out an image 
needed to launch the aug- 
mented reality application. 
Once held to the fan's webcam, 
the image launches a video 
player on the artist's site that 
will stream whatever footage 
the artis t has recorded into the 
scene captured by tfie webcam. 

For example, John Mayer 
used the technology for the on- 
line video of ihc song "Heart- 
break Warfare," from his new 
album "Battle Studies." Fans 
who download tlie " Battle Stud- 
ies" logo and hold ii to tlieir web- 
cam launch an Adobe Flash 
player that plays the music video 
with the fan's image added to 
the background as an extra. 

Sean Kingston did some- 
thing similar, allowing fans to 
film llieniselves dancing and/or 
singing his single "Fire Burn- 
ing' while an animated Ur Sean 
character performed alongside 



them. Aussie rockers Lost 
Valentines assigned each band 
member a different logo so fans 
could choose which one they 
wanted to see in their music 
video and perform next to. And 
David Guetla used the technol- 
ogy to let fans discover an ex- 
clusive track from his "One 
Love' album during a daylong 
series of online events as part 
of a 'One Day Online With 
David Guella' promotion. 

oilier acts have become in- 
volved tlu-ough the augmented 
reality campaigns of consumer 
product brands. Farlicr this 
sununer. customers who bought 
a bag of Dorilos with a special 
logo printed on it could hold it 
to their webcam wliile visiting 
the Doritos Web site to launch a 
\idco performance by Big Boi or 



HERE IN 
MY CAR 




Few vehicles on the 
road can connect to 
the Web. But that 
may soon change if 
the technology and telecommunications companies 
behind the new LIE Connected Car concept vehicle 
can bring thoir vision to commercial reality. Their car 
of the future would use a high-speed wireless Inter- 
net connection to essentially turn the vehicle into a 
mobile server, playing movies on demand, hosting 
muitlplayer gaming sessions and streaming music from 
Pandora and other services. 

Powering these capabilities are the members of the 
ng Connect Program, which includes Alcatel-Lucent, 
Samsung and Toyota. They also teamed with Atlantic 
Records to develop artist-specific apps for the sys- 
tem, including Twitter updates and other fan-artist in- 
teraction, as well as TuncWiki for lyrics. —AB 



Blink-182 that "popped" out of 
the bag. Users could move the 
bag around in front of the web- 
cam to change the position of 
the performance and add their 
own background to the scene. 

According to Mick Manage- 
ment marketing director Kris- 
tin Zovich. whose agency ran 
the |ohn Mayer augmented re- 
ality video campaign, fans are 
beginning to respond. 

"We found a really positive 
reaction to it." she says. "It's 
just a difrcrcnl way to deliver 
content to fans so it's not just 
'click here and go to YouTube.' 
It's a little bit more creative. " 

However, it will likely be 
some time before augmented 
reality videos become main- 
stream. For starters, it's still a 
clunk>' teclmology to use. Users 
need lo give permission for the 
artist's Web site to access their 
webcam, but even when they 
do. pop-up blockers and other 
security- technolog)' can inter- 
fere with the connection. In ad- 
dition, lighting issues and low 
webcam resolution often results 
in unrecognizable images. 

But the largest barrier is sim- 
ply the relative lack of webcams 
among potential users. Accord- 
ing to Parks Associates, only 
18% of U.S. households with 
broadband Internet access 
owned a webcam as of April. 
Analyst firm Research and Mar- 
kets expects that figure will in- 
crease, forecasting the global 
market for webcams to increase 
from $1 .8 billion in 2008 to S J.2 
billion by 201 S. 

ABl Research. meanwhile, 
points to the rapidly growing 



smart-phone market as hav- 
ing great potential for aug- 
mented reality applications, 
driving the global augmented 
reality-related revenue from 
S6 million in 2007 lo more 
than $350 miUion by 2014. 

"I see il much more mobile- 
based, jusl because of the util- 
ity of the ability to j us t aim and 
gel information." ABI analyst 
Larry Fisher says. "It's just eas- 
ier lo use." 

Fisher points lo such uses as 
aiming a phone's camera at 
buildings, businesses or points 
of interest lo launch an app thai 
will provide various types of ac- 
tionable infonnation aboul thai 
location on the phone's screen. 
Many new mobile phones now 
have advanced video cameras, 
high-definilion display screens 
and wireless broadband Inter- 
net access needed to make aug- 
mented reality a viable option. 

That could have a number of 
valuable applications for the 
music induslr)'. such as getting 
information ai concert venues 
or in retail stores. 

But no matter whether the 
augmented-reahty future is on 
desktop computers or mobile 
phones , those in the music in- 
dustry already dabbling in the 
technology foresee a long fu- 
ture ahead. 

"There is some longevity lo 
this technology," Zovich says. "I 
don't think by any means this is 
goingtobea flash in the pan.Tlib; 
will be something that will be- 
come more commonplace." • • 



I3ITS& BRIEFS 

MIXMATCHMUSIC 
UNVEILS DIY APP 
SERVICE 

MixMatchMusic introduced a 
new service called MobBase 
that helps artists create their 
own iPhone apps. The serv- 
ice allows participating artists 
to design apps that include 
their own music, videos and 
photos, as well as a news sec- 
tion, blog posts, touring in- 
formation. Twitter updates, 
discography and a march 
order form. The setup fee is 
S20, with up to $15 per month 
in support costs depending 
on the type of content deliv- 
ered through the app on a 
regular basis. More than 20 
acts and labels have signed 
up, and digital aggregator In- 
dependent Online Distribu- 
tion Alliance has agreed to 
promote the program to its 
membership. 



through exclusive content, 
sponsorship of live events 
and other marketing consid- 
erations. The first artist to 
benefit is Rihanna. Nokia will 
stream a live performance of 
the singer from London 
through its Web site, and 
Nokia's Comes With (^usic 
customers will be able to 
download her album "Rated 
R" with an exclusive bonus 
track, remixes and other ex- 
clusive content as part of 
their subscription. 



UNIVERSAL TEAMS 
WITH NOKIA FOR 
NEW RELEASE 
PROI^OS 

Universal Music Group Inter- 
national and Nokia have 
teamed on a music promo- 
tional partnership called 
Nokia Play 2010. Under the 
deal, Nokia will help promote 
new releases by UMG acts 



SALES OF STAND- 
ALONE WEB RADIOS 
EXPECTED TO SURGE 
Internet radio will be the driv- 
ing force behind growing 
sales of devices that stream 
online audio to stereos and 
other listening devices, ac- 
cording to analysts at Future- 
source Consulting. The com- 
pany predicts that the 
stand-alone Internet radio 
market will grow from less 
than 500,000 units sold last 
year to 5 million by 2013. But 
thai market will be aug- 
mented by networked audio 
systems that stream music to 
home stereos. The company 
expects Internet conrvectivity 
to be standard on all fiome 
audio devices by 2013. 
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The ringtone for the No. 1 country song on last 
week's chart. "Cowboy Casanova." moves up 
to No. 15 in its sixth chart woek. It is now the 
highest-peaking of any of Carrie Underwood's 
tour charted tones: "Before He Cheats" 
reached as high as No. 16 In January 2007- 
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LEGAL MATI'IERS 

W COURT RULES LABELS' LITIGATION 
^ CAMPAIGN NOT A 'SHAM' 



by BEN SHEFFNER 




Was the recording industry's litigation cam- 
paign against individual file sharers a legiti- 
mate use of the federal courts to seek redress 
for the devastating effects of Internet-based 
copyright infringement? Or was it all a big 
"sham," an extortion racket in which large cor- 
porations indiscriminately sued helpless de- 
fendants based on weak and unreliable 
e\idence, hoping to force quick settlements? 

Industjy proponents and critics will be de- 
bating those questions for years. But for now, 
and much to the labels' relief, a federal court 
ruled recently that the labels didn't act improp- 
erly in filing more than 7.000 lawsuits against 
accused infringers, largely vindicating their 
controversial litigation taclics. 

The case in question started out routinely. 
As with all of their lawsuits, the labels first had 
to identify the proper target. They began only 
with an IP address and the Kazaa user ID 
"gotenkito." detected by their Internet-trolling 
forensic investigators at MediaSentrj'. who spied 
this user "sharing" 1 .288 song files. The labels 
then sued the " Doe" 
assigned to that IP 
address and issued 
a subpoena to Veri- 
zon, thesubsaiber's 
Internet service 
provider (ISP), Ver- 
izon provided the 
subscriber's name, 
Tanya Andersen, 
and the labels filed a 
new lawsuit against 
her in her home 
state of Oregon. 

Unhke most de- 
fendants. Andersen 
didn't settle. The la- 
bels took depositions and examined her com- 
puter, but they couldn't tie her to the illegal 
downloading, so they dropped the case, llic 
judge, obviously miffed that the labels had put 
Andersen through the wringer but couldn't 
prove their claims, awarded her $103,175 in at- 
torneys' fees — one of only two cases in which 
the labels have had to make such payments. 

But Andersen wouldn't drop the matter. She 
sued the labels, the RlAAand MediaSentr)', al- 
leging a massive conspiracy to abuse the fed- 
eral courts by suing innocent individuals with 
no probable cause. And in a move thai consid- 
erably upped the ante by potentially subjecting 
the labels to millions of dollars in damages, she 
sought class action status, purporting to repre- 
sent all of those 'who were sued ... or were 
threatened with suit by [the major labels], for 
copyright infringement . . . who have not en- 
gaged in violation of copyright laws." Ander- 
sen's theory was that an 1 P address coupled with 
a folder "sharing" songs is insufficient evidence 
even to file a complaint, let alone prevail. 

In a maforvictorj'forthe labels, U.S. District 
Court |udge Anna Brown ruled Nov. 12 that 
even though they ultimately lost the case against 
Andersen, they had enough evidence at the out- 
set to bring it. T'he evidence gathered by the la- 
bels and MediaSentry "was strong enough to 



Whet her or not one 

ajj^rees with the 
laljels' lej^al stralejjjy, 
copyright owners 
have every right to 
bring lawsuits in 
good faith based on 
the available rorensic 
evidence. 



support 'a chance' that the defendants had cor- 
rectly identified an individual engaged in wrong- 
ful activity, ■ she wrote. And more broadly. 
Brown observed in her 27-page order "The court 
. . . concludes on this record that plalntiffhas 
not established defendants filed a series of law- 
suits based on a policy of iniriating legal pro- 
ceedings without regard to the merits," 

Andersen's case isn't entirely over. The court 
hasn't yet ruled on her claims that accuse the 
labels of confinuing to litigate her case even 
after the evidence demonstrated that they should 
have dropped it. And Andersen's motion to cer- 
tify the case as a class acfion remains pending, 
though last week's order, wliich rejected the 
theory' that filing a lawsuit based on 1 P addresses 
is improper, makes it considerably less likely 
that a court could identify the common legal is- 
sues that are a prerequisite for a class action. 

"|udge Brown's ruling certainly vindicates 
our evidence-gathering process, finding it gave 
us the right to bring a case against Ms. Ander- 
sen." RIAA senior VP of fitigation and legal af- 
fairs Jennifer Pariser 
says. "Since the only 
thing Ms. Andersen 
had in common with 
other defendants ac- 
cused of copyriglit in- 
fringement was the 
evidence-collection 
process, it makes 
sense that the class 
claims also should be 
dismissed." 

Andersen's attor- 
ney. Lory Lybcck. dis- 
agrees, saying that 
the labels' "monu- 
mental abuse of the 
federal judiciary" is still susceptible to a class 
action, citing survey evidence that he says in- 
dicates more than one-third of downloaders 
were too young oven to have their own ISP ac- 
coimt. Lybecksayshc is 'looking at all options," 
inchiding seeking other plaintiffs who w-ere al- 
legedly wrongfully accused and could act as 
class representatives. 

With fewer than 100 remaining pending law- 
suits. only a few of which are being activel>' liti- 
gated, the labels' campaign against individual 
infringers is winding down. But countersuits 
like Andersen's remain a danger. Luckily for the 
labels, Brown's ruling confirms what several 
other courts have aheady held: Whether or not 
one agrees with the labels' legal strategy, copy- 
right owners have every right to bring lawsuits 
in good faith based on the available forensic ev- 
idence, without facing massive liability should 
they happen, on rare occasion, to lose a case. • • • 

Ben Sheffher is a copyright attorney ivho has 
represented mo\ne studios. TV networks and 
record labels. Sheffner currently works as an 
attorney in the NBC Universal Television 
Croup, which is 2Cf^ owned by Vivendi, the 
parent of Universal Music Croup. He is the 
authorofthe Copyrights^ Campaigns hlog 
(copyrightsandcampaign5.blogspot,com ). 
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CREATE A GREAT ARTIST WEB SITE 



by LAURA O'CONNELL, CREATIVE DIRECTOR, GUPTA 



It's easy for bands to simply rely on MySpace and Facebook for their online presence. But a 
well-designed Web site offers almost limitless opportunities for fan interaction, communica- 
tion and monetization that social networks can't. Laura O'Connell, creative director at Web 
design firm Gupta Media— which has created Web sites and online content for Pink, Fall Out 
Boy and the Bonnaroo Music Festival— offers her advice on how to put together the right mix 
of style and substance to get the most out of your site. 



1. FANS WANT MEANING, NOT 
MARKETING 

When creating a Web site you may have a cer- 
tain goal in mind (selling CDs or showcasing 
a new video), but you have to keep the artist 
and tlieir persona in the forefront. Whether it's 
through specialized font treatments, poignant 
imager)' or bare-bones acoustic videos, the site 
should embody the artist and their style. 
Diehard fans will get the CD or watch the video 
eventually. Your Web site is a chance to make 
a connection in a meaningful way with poten- 
tial new fans, so don't scare them off with an 
obvious sales pitch. 

2. SHOWCASE YOUR CONTENT 

You've accomplished the hard task of getting 
someone to your site. Don't lose them by bury- 
ing your content under a confusing interface. 
If there is something you want your audience 



to know or see. put it out in the open. The top 
end of a Web page is the "money area" and that's 
where your best content should be. Having to 
click on a rocket that flies past the screen or 
even to a different page for a song sample is 
not good. TJiere are a lot of sites out there with 
fantastic content that never go viral because 
the right people never see it. 

3. HAVE AN INCENTIVE 

If you want people to blog, tweet and other- 
wise talk about your site, they need to feel that 
it's worth sharing. Offer users something that's 
free or exclusive, but don't make them jump 
through hoops to get it. Asking for llieir e-mail 
is fine, but not the e-mails of five friends. There 
has to be a balance between what you give ver- 
sus what you're asking for in return. The pur- 
pose of the incentive is to start the 
conversation, not end it. Getting a free song 



or seeing the first cut of a video gets people 
talking, and more importantly, sharing. 

4. STAY RELEVANT 

Most people use and experience the digital 
world as something that is timely, useful and 
personable. They are checking on what's hap- 
pening within their community on their local 
news site, what's happening within their in- 
dustry and interests on 
blogs and media sites 
and what's happening 
with their friends on 
Twitter and Facebook. 
Keep this in mind 
when you are creating 
your site. There's no 
point in revisiting a 
site that is static, so 
stay relevant for your 
audience by posting 
new content and infor- 
mation at least once a 
week, if not daily for 
more emerging acts. 

Let them know what's going on. and more im- 
portantly show them that they can come back 
for new and useful information. 

Additionally, give them the tools to update 
the site themselves. Embrace user-generated 
content. Make Twitter available on your site so 



Your Web site is a 
chance to make a 
connection in a 
nicanin^rul way 
w ith |)otcntial now 
fans, so don't scare 

Ihern off w ith an 
obvions sales pitch. 



your fans can Twitter for you. If a user missed 
a concert, let them see how fans from their area 
enjoyed it by letting fans upload photos to your 
site. Engage them by using the formats they use, 

5. MAKE THE MOST OF FREE ASSETS 

Unless you're a wizard at search engine opti- 
mization, the odds are fans searching the Inter- 
net for information about you are landing on 
MySpace. Facebook or 
Wikipedia first. Make 
sure that these sites 
mimic what you are try- 
ing to do with your site. 
That means maintain- 
ing a consistent tone in 
your online presence in 
both design and mes- 
sage. When you post 
content to one, make 
sure it's available on all. 
or at least make it 
known on all that new 
content is available. The 
idea is to have all these 
onUne outlets working together rather than in- 
dependently. Fans will learn about artists in the 
most random of ways , so the more you can con- 
trol that experience and make it consistent, the 
faster people will understand what you're try- 
ing to convey. — Inicrvitiv by An/ofiy Bruno 
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CIAM BACKS 
GERMAN SUITS 
AGAINST YOUTUBE 

The International Council 
of Creators of Music 
(CIAM).part of global 
authors' rights group 
CISAC, is backing legal 
moves against YouTube 
and parent Google in 
Germany. A civil copyright 
violation case launched 
against YouTube by 
composer Frank Peterson 
is due to be heard soon in 
Hamburg's district court, 
while various authors, 
artists and independent 
publishers and labels have 
lodged rights infringement 
charges against Google 
with the public prosecutor's 
office in Hamburg. In a 
statement, CIAM said the 
actions will clarify whether 
Google's directors "can be 
personally called to 
account for illegal 
distribution of music on an 
unprecedented scale." 

EUROPEAN 
INDIES JOIN IMU 

U.K. indie labels Wichita. 
Moshi Moshi Records and 
Bella Union and French 
label Because Music have 
Joined forces in IMU, a new 
London-based venture 
aimed at helping indies 
license content to brands 
and ad agencies. IMU has 
been set up in 
collaboration with the 
labels, although they do 
not have equity stakes in It. 
The labels' rosters include 
acts like Bloc Party, Simian 
Mobile Disco, Fleet Foxes, 
Justice and Florence & the 
Machine. "We're open to all 
genuinely independent 
labels and have recently 
opened up conversations 
with management 
companies," GM Ruth 
Clarke says. 

RIAJ'SISHIZAKA 
HONORED 

The Japanese government 
has awarded the Medal of 
Honor with Blue Ribbon to 
Recording Industry Assn. of 
Japan chairman/CEO Kei 
Ishizaka In recognition of 
his contribution to the 
development of the music 
industry and Japanese 
music culture. Since 
Ishizaka began his music 
industry career in 1968, he 
has worked at Toshiba-EMI 
and PolyGram and was 
chairman/CEO of Universal 
Music Japan until Nov. 1, 
when he became its 
nonexecutive chairman. 
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Reporting by Andre Paine 
and Rob Schwartz. 



BY ROB SCHWARTZ 



Apple Of 
Their Eye 

Labels Say The iPhone 
Is Helping Boost Online 
Music Sales In Japan 



TOKYO— The i Phone effect is ringing in changes in 
japan's digital mu.*;ic market. 

Apple's new 3GS iPhonehas been doing blockbuster 
business since its launch in |une, following a major 
i Phone marketing campaign that coincided with a rise 
in online music sales. 

Universal International Japan managing director 
Kimitaka Kato is convinced there is "a correlation be- 
tween the iPhone boom this year and the rise in on- 
line music sales ... I think we'll continue to see that/ 

Meanwhile. Warner Music Japan's sales at iTunes 
"liave definitely been increasing over the past few 
months.* label spokesman Tetsiiya Ikeda says. "This 
is simultaneous with the iPhone boom in Japan." 

Apple declines to provide sales figures, but market 
research firm GfK identified the 32GB 3GS iPhone as 
Japan's top-selling mobile handsel during September. 
While GfK wouldn't divulge unit sales figures, Nobi 
Hayashi, author of the 2007 book "iPhone Shock' 
(Nikkei Business Publishing) and widejy acknowledged 
as one of Japan's foremost Apple experts, estimates the 
model moved about 300.000 units in September. 

The rollout of iTunes and the iPlione has coincided 
with an increase in online music sales in Japan, ac- 
cording to sales data from the IF-PI, which classifies 
iTunes music sales as online sales rather than mobile. 

In 200-4, the year before iTunes arrived, ordine sales 
accounted for 4% of Japan's mobile-dominated digi- 
tal music market, with 507 milhon yen ($4.9 million 
at 2004 rates). By 2007. one year before the iPhonc s 
arrival, that figure had risen to 8% of digital sales, or 
5.4 billion yen ($45.8 million at 2007 rales). In 2008. 
the year the first-generation iPhone 3G arrived, the 
online share rose to 10% of sales, or 8.5 billion yen 
($82.1 million). 

Tlie market-share gains for online music sales came 
despite continued growth in mobile music sales during 
llie same period. But sales during the first six montlis 
of 2009 suggest a shift in market dynamics, with mo- 
bile sales declining 2% from the same period a year ear- 
lier to 39 billion yen ( $4 30 million) . wliile online sales 
rose 13% to4.6 biUion yen ($50.8 million), according to 
Ihe Recording Industry Assn. of Japan. 

RIAJ spokesman Masaki Suenaga downplays the 
sales impact of the iPhono. "Consumers are buying 






Head lines; Japanese consumers awaiting the IPhone's arrival in 2008 spent days standing in line so they 
coutd be among the first to own the handset. 



full [digital! album releases with extras like photos,' 
he says. "Tliis is the most important factor for the 
strength of online sales." 

But Hayashi says he sees a clear link between the 
iPhone and online music's rise. In addition to the suc- 
cessful launch of the 3GS model, the iPhone has also 
benefited from savvy marketing, he says. 

Mobile operator SoftBank, Apple's exclusive iPhone 
partner in Japan, launched an "iPhonc for Everybody" 
campaign in Pcbruary that ollcred monthly subscrip- 
tion rates that subsidized the cosl of the 8GB 3G 
iPhone, making die handset effectively free. The 32G B 
iPhone 3GS costs new SoftBank subscribers 960 yen 
($10.61) per month for the handset on top of calling 
and data plan charges. 

"The SoftBank 'iPhonc for Everybody' campaign 
started in l"cbruar>', " Hayashi says. 'and online music 
seems to have done well in the same lime.' 

Japan's Telecommunications Carriers Assn. re- 
ported that SoftBank had attracted the mosl new sub- 
scribers in September, adding 108.000. SoftBank 
ranked third in market share wilh 18%. or 21.3 mil- 
lion subscribers. Market leader NTT DoCoMo, which 
accounted for 50% of the market with 55.2 million 
subscribers, added only 66.000 new users in Septem- 
ber, according to the TCA. 

Mobile industry analysts also say iTunes" rela- 
tively low prices for single-track downloads have 
helped boost online music sales. Tracks generally 
cost 150 yen ($1.70). compared with 300-400 yen 



GET IN LINE: APPLE IN JAPAN 



2001: Apple's launch of the iPod raises the com- 
pany's profile in Japan to new levels. The hard- 
drive music player successfully cuts into sales of 
Sony's MiniDisc and Discman players, which had 
long dominated Japan's portable audio market. 

2003: Japan's first Apple Store opens in Tokyo's 
Ginza district. Some 5,000 enthusiasts line the 
street outside waiting for the opening. 

2005: The ITunes Music Store Japan launches. 
Apple claims sales of 1 million tracks in the site's 

first four dnvs 



2008: Apple rolls out the iPhone in July. 
Prospective customers begin lining up outside 
the Omote-Sando SoftBank store in Tokyo five 
days before the phone goes on sale. 

2009: The Mobile operator SoftBank 
launches its "iPhone for Everybody" cam- 
paign in February, making the 8GB mode! 
essentially free to subscribers. In Septem- 
ber, the new 32GB 3GS model becomes the 
month's best-selling handset in Japan, ac- 
cording to the market research firm GfK. 

— Tom Fcgtison and Rob Schwartz 
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{S3.30-$4.40) for a full-track download from a mo- 
bile carrier. " Because prices differ greatly, we might 
have to consider a new price strategy," which could 
include lowering prices on mobile tracks, says Nao- 
hiro Fukao, GM of sales, marketing and digital at 
Universal Music Japan. 

Still, the iPhone and iTunes sales face growth chal- 
lenges. For example, the iPhone isn't compatible with 
leading Japanese digital music stores like Mora.)p, 
Morawin.j p and Music.jp. Also. Apple's tcclinical spec- 
ifications mean iPhone users can only access iTunes 
through a Wi-Fi network, which is problematic in a 
country where free Wi-Fi access is much rarer than in 
the United Slates or Europe. 

If the iPhone "could access [iTunesJ through 3G. it 
would certainly have a great impact." Fukao says. 

Meanwhile, competition in the smart-phone mar- 
ket is expected lo increase wilh the pending arrival of 
such new models as Motorola's Droid (available 
through DoCoMo). 

Along wilh the i Phone. " ihey will increase the num- 
ber of music consumers and help increase downloads 
overall." predicts Nobuhiro Sato, president of Sony- 
owned mobile/online digital music retailer Label Gate, 
w^liich operates the Mora and Morawin sites. Sato says 
the popularit)' of the iPhone hasn't hurt the sites' sales. 

Label sources estimate lhat iTunes accounts for 
more than 50% of Japan's online music sales, with the 
Mora sites jointly accounting for up to 25% and smaller 
sites making up the remainder. 

The competitive position of the iPhone and iTunes 
is Ukely to strengthen in the coming months, amid 
speculation that Sony Music is nearing a deal with 
iTunes that will finally see its repertoire made avail- 
able at the online retailer. (Sony did not comment.) 

Others are already tailoring their digital marketing 
to reflect iTunes" strength. Warner, for example, has 
introduced a range of exclmives ranging from bonus 
tracks, videos or photos for iTunes-only compilations 
to bulk-buy discounting. 

Increased iPhone-driven iTunes sales could also 
give international repertoire a much-needed boost in 
Japan, where it has been fading in recent years (Bill- 
board, April 4). According to Warner s ikeda. iTunes 
"definitely moves more international repertoire com- 
pared to mobile music stores — and Warner's sales of 
international music have been increasing since this 
iPhone/iTunes boom has taken hold. " •••• 
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BY MARK WORDEN 



MILAN— Warring factions at Italian publishers 
and authors' society SIAE have called an un- 
easy truce after the re-election of president 
Giorgio Assumma— but members warn the so- 
ciety's financial performance must improve if 
the peace is to hold. 

While Assumma was re-elected unopposed 
at a Nov. 6 meeting in Rome of SI AE's 64-mem- 
ber representative assembly. 25 delegates ab- 
stained from voting. Two earlier attempts to 
confirm Assumma in the role, on June 23 and 
Oct. 27, both failed, with the earlier meeting 
marked by a mass walkout of delegates un- 
happy with both Assumma's presidency and 
the society's 2008 financial report. 

The assembly's "La Nuova SIAE" (The New 
SIAE) grouping— composed mainly of major 
publishers, prominent writers/composers and 
larger Independent publishers critical of As- 
summa's four-year tenure— says it dropped its 
opposition to his re-election in order to pre- 
vent a permanent split, which 
could have resulted in the so- 
ciety being placed under gov- 
ernment control. 

But La Nuova SIAE, which 
had the majority of assembly 
delegates at the 2007 elec- 
tions but has suffered a num- 
ber of defections since, insists 
Assumma and new director 

Which SIAE are you on? AFI's 
LEOPOLDOLOMBARDI(right) , 
and FEM's FILIPPO SUGAR ' 



CEASE FIRE 

Italian Collecting Society Stays United— For Now 



general Gaetano Blandini, elected by SIAE's 
nine-member governing council Oct. 26, 
must now put the society's financial af- 
fairs in order. 

"Like any business, SIAE must 
increase its revenue and reduce its 
costs," says delegate Filippo Sugar, 
president of publishing group FEM 
and chairman/CEO of Milan-based 
Sugar Music, a leading indie 
label with a large pub- 
lishing catalog. "We will 
offer our full coopera- 
tion in endeavoring to 
solve the society's 
problems." 

SIAE says it col- 




lected €671 million ($996.4 million) in 2008, 
with music accounting for €475 million 
($705.3 million) of that figure. But, while 
total collections were up 5.7% from 
2007 (music rose by 4.6%), the 
society still reported a pretax loss of 
€12.4 million ($18.4 million), although 
SIAE's accounts attribute this to the 
loss of €35.2 million ($52.3 million) 
stemming from the collapse of 
Lehman Brothers. SIAE was 
placed under government 
control for four years in 
1999 after reporting a loss 
of 53 billion lira ($53 
million at 1999 exchange 
rates). 

Members were also 
alarmed by a decline in 
collections from digital 
licensing to €5.1 million 
($7.6 million) from €7.2 
million ($10.7 million) in 
2007. 

"Most collecting 
societies redistribute 
royalties rapidly," says 
delegate Toni Verona, GM 
f Modena-based indie 
publisher/label Alabianca. 



"But SIAE often keeps the money for as long 
as 16 months. The interest the money gathers 
by sitting in the bank is used to finance the so- 
ciety's considerable running costs." 

Verona also claims "at least a third" of SIAE's 
85,000 members earn such minimal royalties 
that "the money spent on administering their 
membership is greater than the amount they 
generate for the society." 

The Italian government must still confirm 
Assumma and Blandini's appointments. In 
the meantime, both have declined to talk to 
the media. 

Members of SIAE's other main faction, "La 
SIAE di Tutti" (SIAE for Everyone), which 
largely comprises smaller publishers and less- 
well-known writers/composers, insist the 
new management is well-qualified to address 
the problems. 

"Assumma ts an excellent 'super partes' [im- 
partial] president with a good relationship 
with the political world," says delegate 
Leopold© Lombardi, president of independ- 
ent publishers' group AFl. "We are confident 
Blandini will prove a capable manager." 

Lombardi and Verona both agree that one 
positive aspect of the dispute has been an in- 
crease in dialogue between the factions. 

"We now have a relationship," Verona says, 
'They, like us, now understand that if SIAE con- 
tinues like this, it will eventually become un- 
governable. Between now and the next SIAE 
elections in 2011, we must all work together to 
change things." •••• 
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New Services Simplify Direct-To-Consumer Sales 



The 

Indies 



At first, singer/songwriter Coffey 
Anderson jusl wanted a way to save 
his voice. 

■* I was singing on the street in 
Santa Monica [Calif.I all day long, and 
while I'd sell a lot of CDs. I'd be 
hoarse." he says. 

Looking for another way to expand 
his audience, Anderson started post- 
ing videos online. He 
then started working 
with Ustream to hold 
live video chats with 
his audience, seeking 
their input as he 
worked out new tracks. 
But he still didn't have 
a quick niean.s lo sell 
them the tracks they'd 
watched him labor 
over. 

Anderson then discovered Audio- 
hfe. one of a growing number of di- 
rect-to-consumer sales tools. Working 
with Audiolife, Anderson was able to 
sell songs to fans directly on his Web 
site (icoffey.com) only minutes after 
they'd watched him record them. Now 



CORTNEY 
HARDING 



Anderson says that not only do his 
fans not have lo wait for a proper 
album release to buy his music, they 
can create customized versions of al- 
bums, select which version of a song 
they want to buy and even buy per- 
sonalized songs, which he sells for 
$19 a pop. 

Direct-lo-consumer sites are giv- 
ing independent artists 
and labels the opportu- 
nit>^ to fully control what 
they'll sell, and when. 
The technology also 
gives them the ability 
to collect information 
about who is buying the 
goods — information 
they don't get when their 
music is sold through 
Amazon or iTunes. 

"The biggest value of selling direct- 
to-fan is that the artist or label get more 
data and more money," Echospin co- 
founder Jon Lowy says. "The artist 
or label can also control the price and 
availability — if they want to sell a track 
for a limited time or at a certain price 



point, llieycan." 

SclUngdirect-to-consumer also al- 
lows an act to supcr-scr\'c an existing 
fan base. 'I'or one of our bands. Kill 
Hannah, we sell everything from 
branded pillowcases to versions of the 
album with audio coinmentar)." Orig- 
inal Signal Recordings head of digital 
Danny Da Sllva says. "Of course, we 
also have them on iTunes and in 
stores, because they're still a growing 
act. and we need to make sure we en- 
able discovery." 

But selling direct-to-consumer 
doesn't have to stand apart from music 
discover)" — and perhaps in the future, 
it will be able to enhance it. For in- 
stance, Audiolife CRO Brandon 
Hance says that while band-centered 
stores and affiliate stores might not 
exist in large numbers now. they could 
soon. For example, fans of Dirty 
Projectors could visit the band's store 
and not only buy its tracks, but albums 
by contemporaries in the Brooklyn 
music .scene like Grizzly Bear and 
Animal Collective. 

And while direct-to-fan commerce 




might have been dif6cult to enable in 
the past, a host of new companies is 
simplifying Ihe process. "Tlie first time 
we did online stores for labels in the 
early part of the decade, we did about 
15 or 20 and then pulled out, ' InSound 
founder Matt Wishnow says. "The 
process was just too cumbersome. But 
more recently, we started getting re- 
quests to get back Into the business 
again, and I decided that we would 
only do it if we could build a platform 
that could launch an online store in a 
day. We did. and now we have another 
group of labels working with us." 

Wishnow says he's seen bands use 
the platform to do everything from 



throwing limited-time sales they pub- 
Ucize on Twitter to getting albums out 
quickly in response to leaks. "There is 
almost no waiting with direcl-to-con- 
sumer sales," he says. 

"From the fan perspective, ease of 
use is king," l.owy says. "While there 
have always been low-tech ways to sell 
directly to fans, Echospin provides a 
platform that's as easy as iTunes for 
the consumer. If it's a painless process 
and the fan can just do everything on 
one page, they're much more likely to 
actually spend the money.' 

For 24/7 indies news and analyslf. 
.biz blllboard.biz/indies or follow 
billboardlndlfts on Twltt*r. 
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The Miracle 
Workers 

Latin Indie Publicists Are Now 
Expected To Work Magic In Many 
Different Areas 



Latin 
Notas 



Once upon a rime, a publicist's 
job definition was simple: send 
out press releases and coordi- 
nate interviews. But now. in ad- 
dition to getting ink, the role of 
the indie music publicist has 
grown and evolved to include 
strategy, marketing and spon- 
sorship coordination. 

Tliis is particularly true ofthe 
Latin music world, where print 
outlets have shuttered left and 
right, opportuni- 
ties are limited to 
begin with, and 
there are only 
a handful of 
national media 
outlets with vast 
reach. 

"The publicist 
is now such a 
bigger part of 
the pie." says Xlmena Acosta. 
who calls herself an entertain- 
ment marketing consultant. 
"It's hkf the marketing direc- 
tor and llie publicist have 
merged into otic." 

Acosla is one of many indie 
publicists or marketing con- 
sultants who have opened 
iheir own businesses in recent 



COBO 



years after working in a label. 

What they've all found is a 
marketplace rife with artists — 
signed and unsigned, maior 
and indie — that are willing to 
pay for services but not con- 
tent with a flack merely 
sending out a press release or 
getting a write-up. 

A few years ago, indie pub- 
licists were largely the realm 
of Latin artists who wanted to 
cross over into 
mainstream 
media. Today, 
with shrinking 
label staffs, hav- 
ing an indie 
publicist to 
complement 
label efforts is 
increasingly 
common, espe- 
cially as priority shifts from 
merely selling albums to cre- 
athig and exploiting an artist s 
brand, a task thai requires 
steady, long-term attention. 

"Five years ago. the label 
would hire me and my role 
was to provide an added value, 
such as a review in the Dallas 
Morning News." says Mayna 



A fight over performance 
royalties has come to a head 
in Costa Rica, where the 
government has sided with 
the country's broadcasters 
and Is not enforcing a 
performance rights law for 
artists and labels. 

According to a declaration 
it made to the World Intellec- 
tual Property Organization, 
Costa Rica's government sard 
that as of Nov. 14, it would 
apply a performers' and pro- 
ducers' (meaning, labels') 
royalty only to broadcasts 
"for commercial purposes," 
and not to "traditional free, 
noninteractive over-the-air 
broadcasting." Songwriters 
aren't affected by exemption. 

The move has sparked an 
outcry from the local record- 



ing industry and the IFPI, 
which have been pushing for 
the ability of Costa Rican la- 
bels' group Fonotica to col- 
lect 1% of broadcasters' ad- 
vertising revenue for artists 
and labels. Artists' advo- 
cates say Costa Rica has 
been a party to international 
treaties governing such a 
right for almost 30 years. 

"They're hurting their own 
artists, international artists, 
local producers, interna- 
tional producers." says Raul 
Vazquez. Latin America re- 
gional director for the IFPI. 
"They're going against the 
tide of expanding rights for 
creators all over the world. 
All of Latin America recog- 
nizes this right." 

With the implosion of 



Looking f< 
a one-stoi 
sho|i: LA 
MOSCA 



Nevarez of Nevarez Commu- 
nications. "Today. I have 
much more responsibility. 
First, the artist hires me. And 
by the time the album comes 
out, we're part of the team and 
of the marketing strategy. 
Sometimes we even help put 
the team together." 

BecaiLse most artists pay her 
directly, Nevarez specifically 
looks for promotional plat- 
forms that not only don't cost 
the artist upfront but also gen- 
erate a sponsorship fee, like 
Daddy Yankee's recent deal 
with Coors Light (Billboard. 
Nov. 14). 

In Puerto Rico. Nanette 
Lamboy, owner of marketing, 
events and PR company 
Artists Solutions, brought Ar- 
gentine alternative band La 
Mosca on a six-stop promo- 
tional tour with support from 
Medalla Beer, which thought 
ilic group's image and sound 



fit the brand. 

"The role of the publicist 
is constantly changing," 
adds Susan Stipclanos of 
the Dream Team Agency. 
"More and more acts are 
looking to build multifac- 
eled teams. The publicist 
has to adapt to the speed of 
the news — not only blasting 
a press release, but putting 
the information up on Face- 
book, on Twitter, informing 
fans and being plugged into 
the pulse ofthe territory to 
keep the artist relevant." 

And while developing a 
press plan for. say, Alicia 
Keys is a publicist's dream, 
the real challenge lies in 
generating opportunities 
for developing acts. 

While many artists — espe- 
cially big names — still have 
separate publicists to work 
mainstream and Latin media, 
connecting the dots is an ad- 



DEAD AIR 

Labels Locked In Royalty Feud With 
Costa Rican Broadcasters 
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RAUL 
VAZQUEZ 



recorded -music sales in Latin 
America, the IFPI has step- 
ped up its efforts in recent 
years on behalf of local col- 
lecting societies in the region 
to recoup what they're owed 
from broadcasters. In a legal 
dispute between Brazilian 
society ECAD and media 
company Bandeirantes, a 
local court recently sided 
with ECAD in the society's 
calculation of a royalty rate 
for public performances. 



ditional challenge for Latin 
acts. For example, take Cucu 
Diamantes, an indie artist 
who received glowing reviews 
in mainstream media but 
wasn't recognized by Latin 
press. Acosta opted to initially 
introduce her through a se- 
ries of intimate get-togethers 
with Latin tastemakers in dif- 
ferent cities. 

At tlie recent Latin Grammy 
Person of the Year dinner. 
Monica Escobar ofthe 3 
Collective sought to put 
prominent artists together 
with executives for Hen- 
nessy. her cUent. 

"Our role was more that of 
a connector, "she says. "When 
we started, our objective was 
tobca PRcompany. but we've 
had to become more resource- 
fid and proactive." 



.biz 
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(According to the IFPI, ECAD 
is seeking $35 million from 
Bandeirantes for what it says 
are 10 years' worth of unau- 
thorized music uses). 

Efforts by Costa Rica's re- 
cording industry to obtain 
court orders that would halt 
radio stations' use of the re- 
cordings haven't succeeded 
in keeping the music off the 

EN ESPANOL: All the great 
.com you've come to expect fron 
B I II boardan* ipanol.com. 



airwaves. Meanwhile, radio as- 
sociation Canara's attempt to 
revoke Fonotica's authority 
to collect was recently met 
with a court defeat. 

According to a missive on 
Canara's Web site, the labels' 
group represents a "monop- 
oly" of multinationals repre- 
senting themselves as one 
entity in Costa Rica "trying 
to charge for what we 
transmit for free to all Costa 
Ricans . . . after they've 
already obtained massive 
economic advantages be- 
cause of that communica- 
tion and free promotion." 

Efforts to interview a 
Canara representative were 
unsuccessful at press time. 
The IFPI is asking collecting 
societies to write letters 
protesting the Costa Rican 
government's decision. 

—Ayala Ben-Yehuda 
and Leila Cobo 
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PAEZ SIGNS PUB DEAL 

Argentine rock icon Fito Paez 
signed a worldwide multi- 
album publishing deal with 
peermusic. The agreement 
covers all of the singer/song- 
writer's compositions, begin- 
ning with his 1990 album, "Ter- 
cer Mundo," and future studio 
albums. Paez won a 2009 Latin 
Grammy Award for best male 
pop vocal album for his live set 
"No Se 5i Es Balres o Madrid." 
—Ayala Ben-Yehuda 

LAMADRIDUPPEDAT 
TELEMUNDO 

Pilar Lamadrid has been nam- 
ed VP of specials for Telemun- 
do. In her new position, she 
will report to Derek Bond, sen- 
ior executive VP of studios, 
production and broadcast op- 
erations. Long a key player in 
the annual Billboard Latin 
Music Awards, Lamadrid will 
now oversee original produc- 
tions and acquired entertain- 
ment specials, with a focus on 
growing her department and 
developing creative sponsor- 
ship integrations. 

Lamadrid will continue to 
oversee production of the Bill- 
board Latin Music Awards' red 
carpet preshow, as well as pro- 
duction logistics and staffing 
for the program. She was most 
recently director for specials 
at Telemundo, a position she 
had held since 2001. 

Telemundo director of pro- 
duction Christian Riehl, the ex- 
ecutive in charge of the avrards 
show, will continue to report 
to Bond, with Tony Mojena as 
the show's executive producer. 

—LeUa Cobo 

ANOTHER TOP BOW 
FOR SANTA ROSA 
On Billboard's Top Tropical Al- 
bums chart. Gilberto Santa 
Rosa's "Lo Meior de Gilberto 
en la Navidad" debuted last 
week at No. 2 (selling slightly 
less than 1,000 copies, accord- 
ing to Nielsen SoundScan) to 
become his 11th top five debut 
on the chart. He's now tied with 
Victor Manuelle for most top 
five debuts on the chart. (The 
two salsa singers share one of 
those debuts. 2005's "Dos 
Soneros, Una Historia.") a 
On Top Latin Albums, "Lo | 
Mejor de Gilberto en la Navi- < 

dad" debuts at No. 13, Santa 1 
< 

Rosa's highest debut on the 2 
chart since "Autentico" bowed < 
at No. 3 in the Sept. 11, 2004, o 
issue. —Rauly Ramirez 5 
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The head of (he New York 
Songwriters Circle talks about 
the organization's growing slate 
of arti^t^services. 



Inspired by the fa mod songwriter rounds at Nashville's Bluebird Caf6, the New York Song- 
writers Circle has long provided a home for the city's local acoustic scene. The company's 
twice-monthly showcases at the Bitter End in Manhattan's Greenwich Village have featured 
an impressive roster of artists who've gone on to enjoy successful careers, including Norah 
Jones, Gavin DeGraw, Vanessa Carlton, Lisa Loeb and Jesse Harris. 

In recent years, the company has been expanding its ambitions, launching an annual 
songwriting contest, starting a monthly "Loft Series" of educational seminars and releas- 
ing a compilation album in November featuring some of the circle's most accomplished 
artists. It's also started songwriter circles in Boston, Philadelphia, Chicago and Los Ange- 
les and is going international in February, with chapters in Milan and Hamburg. 

The company hosted the finale of its fourth annual songwriting contest Nov. 18-19 at the 
Bitter End, featuring performances by 12 finalists selected from more than 4,000 entries. 

Kate Voegele, the winner of the inaugural contest in 2006, has since secured an In- 
terscope deal and a recurring part on the CW network's "One Tree Hill." This year's 
grand prize includes $10,000 cash, a Gibson guitar, an invitation to record with producer 
Glenn Barratt and to perform with John Oates of Hall & Gates, as welt as live perform- 
ance opportunities. 

Since 1991. the circle's director has been singer/songwriter Tina Shafer, whose songs 
have been recorded by artists like Celine Dion, Donna Summer and Bette Midler. In an 
interview with Billboard, Shafer talks about the circle's aims and its expanding artist- 
development efforts. 




How would you describe the 
fundamental purpose of the 
Songwriters Circle? 
I always believe what goes 
around comes around and 
that's one of the reasons why I 
believe the circle works. It s 
kind of a farmland to nourish 
and discover new talent. Ifs 
where all these people come to 
us and we Iry to find the right 
connections for ihem. We are 
much more interested in part- 
nering and servicing than we 
are in owning and taking. 

Can the Songwriters Circle 
format be applied to any 
genre of music, these inde- 
pendent organizations acting 
like mini A&R companies? 
I think that [scenario] is the fu- 
ture. I have a really small listen- 
ing team with people I really 
respect and love, and that is the 
innermost heart of our company 
because ifs really my ears and 
our decisions. And I'm .sure that 
could go across the board for any 
type of music. 



When I was a httle girl grow- 
ing up in the 'lOn. so much of 
music was produced and man- 
aged by people that were musi- 
cians. I'm a musician, and I'm a 
writer and an artist, and I gel 
what it is to be that, so 1 feci like 
1 have this edge when 1 listen to 
people's art. 

The business got so thrown off 
the track — Ihey took it out of the 
hands of the artists and musi- 
cians and put it into business 
hands, and we were just like a 
Campbell's soup can. It wasn't 
about the music. 

What's coming back is un- 
derstanding what great content 
is. Absolutely. You take some of 
the lop producers — the Arif 
Mardins. the Russ Tilelmans — 
all ihese people really knew 
music. That kind of went by the 
wayside for many years and 
that's coming back, and I couldn't 
be happier. 

It's called the Songwriters Ctr- 
cle, but many writers who 
have come out of there have 



gone on to artist careers 
themselves. Do you focus on 
developing talent with the po- 
tential of becoming both writ- 
ers and artists? 
There are two tiers in Ihe com- 
pany. One tier is that every song 
that comes into the circle, I flag 
with my team if I love lhat song. 
It may nol make the top 12 for a 
contest or it may nol be the next 
Kate Voegele. but if the song is 
amazing. I will give it to our 
music supervisor and say, "Hey. 
can you try this at 'One Tree I till' 
or whatever?" 

What sort of stake does your 
organization have in the artists? 
We gel a fee that an agent would 
receive if we get a song placed in 
a film or TV [show] or an ad. just 
like anybody else. We're partner- 
ing — we're not taking publishing, 
we're not doing any of the old- 
school things. And then the sec- 
ond thing i.-^. for the [songwriting 
contest] winner, we have an 18- 
month period to try lo find them 
a proper home, either a publish- 



ing deal and/or a record deal — 
and that's it. So basically, we're 
asking them to trust us for a year- 
and-a-half to try and find them 
great homes. 

Singer/songwriter music 
seems to be more difficult to 
spread virally than other gen- 
res. Does the Internet facili- 
tate the success of certain 
types more than others? 
1 wish 1 had a crystal ball. 1 can 
only say that I have found that if 
great content gets a chance to be 
heard, if il gets to be on a TV pro- 
gram, then I think that your 
chances are huge, that people 
will love you and will want to 
spread the word. I think being a 
singer/songwriter is probably 
more of an intellectual, cerebral- 
based genre. 

But look what happened to 
Norah lones. 1 remember her 
talking to me at the Bitter End. I 
was like. "What are your fears.^ 
What are your fantasies? You just 
moved to New York. " She's like, 
"I just want lo own a VW Bug and 




sell 1 0.000 records and just do my 
jazz act." And I'm like, oh, my 
God, she got that tiines 500 tril- 
lion. So who knows? 

What kind of response have 
you had in other cities? 
It's been great in every city, but 
different. [In] Boston, we're part- 
nered with Berklee [College of 
Music], and it's all songwriters 
from the college, so that's been ex- 
plosive. it s always sold out. 
Cliicago is at Schuba's. the best 
club for that genre in Chicago. 
And the kids have nowhere to go. 
so they're excited. We're trying to 
give a home to a genre that hasn't 
had a home. The only one that's 
really dilferenl is L.A. — what they 
want to see are established hit 
writers, and maybe bring along 
one up-and-comer. so [it's] a little 
bit different balance than what I 
originally had. 

In Milan, we're opening in 
February, and that's going lo be 
established acts because the stars 
have never done anything like 
this. They're going to have cir- 
cles with their established talent. 
So ifs going to be a httle bit fla- 
vored according lo the state or 
the country. 

Why did you pick Italy for the 

international start? 

Well, il kind of picked me. This 
guy named Dado kept Facebook- 
ing me and sending me stuff and 
talking about how much he loved 
what we did, and I said, "Well, 
hey, dude, you want to start a 
Facebook group there for us? And 
maybe we could get some talent 
to our contest." And then the next 
conversation was — he had a great 
manager — "Well, what about us 
doing a circle here? Everybody 
would go crazy." They're over the 
moon about having a Songwrit- 
ers Circle there. 



I romcmlx'r | 
\()iii'rc;ii.s?\\ 
1 jujsl waul l< 



Xoraii-Ioiicsl lal 
lial ai'('\()iii*raii 
)()\viia A'W lJuLi; 



kiii!4 lo meal llic l>il Ici' lliid. 1 w as 
lasics? Voiijiisi in<)\ ('<[ lo .\('\\ Vol' 
111(1 sell 10. ()()() iccordsaiKlJusi (l( 



like. "W'lial a!( 
U?" She's like. ^ 
) niyjazzacl. 




NOVEMBER 26, 2009 www.blllboard.Mz I 15 

[jyrighted material 




LE55 THAN A YEAR AFTER THE AMERICAN IDOL WILD CHILD 
BURST ONTO THE SCENE IN AN EXPLOSION OF GLIHER AND LEATHER, 
ADAN LAMBERT READIES HIS FIRST ALBUM 

BY ANN DONAHUE PHOTOGRAPH BY ROBERT SEBREE 

Adam Lambert — the man with the outsize personaHty who deHvered 
an audacious octave-and-a-half sitar-tinged purr of Johnny Cash's 
"Ring of Fire" on the most-watched TV show in the country, dodged 
sex toys thrown at him onstage during the "American Idol" tour and 
did it all without smearing his eyeliner — is currently curled in the 
fetal position. Balled up in a patio chair on the lOth-story balcony 
at 19 Entertainment in Los Angeles, Lambert is the portrait of the 
goth as a young man — black clothes and combat boots; dyed black 
hair and nail polish; Egyptian-themed jewelry matching the Eye of 
Horus tattoo on his wrist. 
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He grabs his knees and constricts himself even tighter as he 
reveals why he's so emo right now: He's attending the premiere 
of the film "201 2" in a few hours. And his song, "Time for Mir- 
acles." plays over the closing credits. 

'Tm going to be like this, in my seal, hiding in my popcorn 
bucket.'* he says, "lis going to be really weird." 

Lamberi lauglis, unfurls his legs and straightens up in the chair. 
His worrv' is, ofcourse, all a joke, an act, a perfonnance. Because, 
true to his album title. Lambert is here for our entertainment. 

When "American Idol" launched in 2002. creator Simon Fuller 
must have dreamed of a contestant like the 27-year-old lambei i 
— one that mixes style andsubstance, one that can sing anything 
and gives a damn about cultivating his public image. In a year, 
Lamberts gone from being one of a herd of auditioners at the 
San Francisco trj'outs to landing the covers of Entertainment 
Weekly and Rolling Stone before his album was even released. 

For 19 Fntertainment, the eighth season of "American Idol " 
was something of an embarrassment of riches — the eventual win- 
ner, Kris Allen (see stoiy, page 20) has sold I.l million digital 
downloads ofliis "Idol" songs, according to Nielsen SoundScan, 
and contestant Allison Iraheta. with her preternaturally gravelly 
vocals and artful red and blue hair (see stor>'. page 1 9) is prepared 
to court the Hayley Wllliams/Avril l.avigne demographic. 

But in a year when the clubby stj'lings of Lady Gaga and the 
Black Eyed Peas are setting sales records, it's Lambert's slink)' 
set of dance songs that are poised to steal the spotlight. "For 
Your Entertainment" will be released Nov. 23; the title track lead 
single sold 18.000 in its first week of release, according to Sound- 
Scan, while "Time for Miracles" has sold 68,000 in three weeks. 
This comes on top of the 997.000 digital tracks sold of Lam- 
bert's songs from "Idol." 

"He's an artist with a true sense of who lie is." RCA Music 
Group GM/executive VP Tom Corson says, "U's our job to work 
with him and presen t him with options to help steer the ship- 
but ultimately it s his call. He has a vision." 

EHTERTAINMENT'TONICHT 

The cover of "For Your linlerlainmcnt" shows Lambert as a 
three-dimensional version of Patrick Nagel's artwork for Duran 
Durans "Rio": all glam makeup and sharp angles. Its not sub- 
tle in any way — Lamberi is gleeful as he points out that he wore 
all that makeup — but ii's true to his image as a showman that 
combines singing talent with a theatrical bent. 

I fs an image he flaunted throughout " Idol" — and was never 
more exemplified than in Lambert's retort lo judge Simon Cow- 
ell's critique that one of his performances was too "Rocky Hor- 
ror." ( '1 like Rock)' Horror,' ' Lambert patiently explained.) 

Bui it's rare tliat a persona crafted on " idol" doesn't go througli 
some sort of intensification as the performers transition from 
contestant lo professional: Texas cutic Kelly Clarkson took on 
a pop sheen: Carrie Underwood's counlr>- chops were honed 
on the show. 

For Lambert, he was "Glambert" from the start. 

" I think there's a misconception — people think that ' Idol' is 
Uke a Svengah puppeteer." Lambert says. "I think that maybe 
the perception because certain people that have gone through 
the system didn't have a strong idea of what they wanted to do 
visually. 1 think the minute you do. they respond to that. And 
I've been ver>' verbal and opinionated about what I want to cre- 
ate, and they've been nothing but supportive of that." 

When Lambert moved to Los Angeles from San Diego eight 
years ago and began working in theater and as a session singer, 
he quickly learned that business acumen was just as important 
as musical talent. At 27. he's in the upper age range of "Idol" 
contestants — the cutoff for the show is 28 — and the simple fact 
of his added life experience could ser\'e him well as he transi- 
tions away from the spotlight that is built into the show. 

"I do consider myself pari artist, part businessperson," Lam- 
bert says. "! find marketing interesting. I find publicity inter- 
esting. I find the whole process interesting. I think there's some 
artists that are really focused on the music and the artistry, but 
I also think being a showman and being an entertainer is more 
than just being a musician. It's everything — it's something to 
look at and to listen to." 

Tlie songs on " For Your Entertainment" rely heavily on dance 
beats, but there are a number of ballads for contrast. "When I 



We are the champions: 
ADAM LAMBERT Cleft) and 
KRIS ALLEN (right) perform 
with QUEEN during the 
'American Idol' finale in May. 



was picking my singles, I thought maybe I should do more of 
a rock thing because that's what people expect. But if I did what 
people ex-pected of me, I don't think I would have gotten through 
'Idol' the way i did," l^mbert says. "It's part of my shtickas an 
artist to keep surprising people." 

One defining characieristic is the A-list writing and produc- 
tion credit throughout the album: ''Soaked." which Lambert 
says is about a one-night stand, was written by Muse's Matthew 
Bellamy and produced by Rob Cavallo. who worked on four 
tracks on the album; "Strut" was written by Lambert, "Idol" 
judge Kara DioGuardi and Greg Wells, who also produced; 
Ryan Tedder wrote and produced "Sleepwalker" alongside co- 
writers Aimee Mayo and Chris Lindsey. 

"If an artist has tlie skills and ambition to write songs, then 
we will actively encourage and pursue tliis. often by pairing our 
artists with the world's very best songwriters. allowing them to 
learn and develop their writing skills." 19 Entertainment 
foundcr/CEO Simon Fuller says. 



AMERiaK IDOL 
BY THE 
NUMBERS 

It's a reality show that doubles as a 360-deal: 
Thanks to 19 Entertainment, contestants with the 
chops and audience popularity get record deals, 
a tour— and plenty of media exposure. —AD 
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The announcement of the pairing of lambert and Lady Gaga 
on the track "Fever " was fodder for gossip blogs. but Gaga doesn't 
actually perform on the track, Lambert says, explaining, "She 
was on the other side of the glass just egging me on." 

The title track — which was produced by Dr. Luke, who co-wrote 
it with Claude Kelly — is now being worked to top 40 and hot AC 
radio. "I wanted to release something that would be played in a 
dub. that would make you dance on New Year's," Lambert says. 

He means that fiterally — "Dick Clark's Rockin' New Year's 
Eve With Ryan Seacrest" is one of the TV appearances lined up 
for Lambert in the coming months; the campaign starts Nov. 
22 with his show-closing performance at the American Music 
Awards. Besides the typical rounds of morning and late-night 
talk shows. Lambert will be interviewed as one of the "Most 
Fascinating People" of 2009. "Adam is so telegenic. It's going 
to be a visual laundi." Corson says. 

A video for "For Your Entertainment" is forthcoming. It's di- 
rected by Ray Kay, who did Ihc video for Lady Gaga's " Poker Face." 
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'IDOL'CIVEJ BACK 

All of this is the end result of a heady year for Lambert. At this 
time in 2008, he was waiting for the Holl)■^^■ood elimination 
rounds of "Idol" tostart. In TV time, it takes six months for "Idol" 
to crown a winner, but the production process runs year-round. 

Despite the artifice of the show, it does drop-kick contestants 
into ihe media spotliyht — a valuable lesson for any pop star. 
"They put you through it to see if you can hang. " Lambert says. 

Tlie 2009 season of "Idol" attractedan averageof25.1 million 
viewers, according to Nielsen, the lowest average in several years: 
but it's still the most-watched show on TV, as it has been since 
2004 (see chart, page 18). The finalewhere Allen was proclaimed 
the winner over Lambert was watched by 28.8 million viewers — 
10 million more than the 2009 Grammy Awards. 

"The finale of 'Idol' was pretty epic." Lambert says. "I got up 
there and was singing with Queen and Kiss — I got to put on a 
costume. I really feel tJie finale summed up what I'm trying to 
do, and what I'm going to do. I think that being onstage with leg- 
endar)' people like that reminds you of what showmanship is." 

Weeks after the "Idol" season wrapped, the top 10 contest- 
ants embark on the Idols Live tour — a valedictory sprint of 52 
cities in three months that grossed $30 million this year, ac- 
cording to Billboard Boxscore (see chart, page 18). 

Wliile group numbers are a standard part of the show, cacli 
high-finishing "Idol" contestant gets his or her chance to shine 
in a solo. Lambert did a medley of David Bowie's "Life on Mars?." 
"Fame" and "Let's Dance. He saw it as a chance to stage-test 
the sound he had in mind for his debut. " 1 always wanted to do 
Bowie songs, and 1 never did tliem on Idol' because it wasn't 
ever the right fit." he says. "We did a different, slightly modern 
production, which is basically what I'm doing on my album." 

And much like the TV show, the "idol" tour puts its partici- 
pants through the wringer. "I've done (heater for years and I've 
sung for a long lime, but I've never done a solo set in concert 
night after night while (raveling, " Lambert says. "It was a good 
way to learn about how to take care of yourself and how to pace 
yourself while on the road." 

With the fame comes accompanying challenges: Lambert 
has become a favorite subject of the tabloids and paparazzi. 
"Yeah, it's weird." he says. "You know, it's Uke. 'Hi. I'm jusi 
walking to my car — why do you care?' " 

It's ver>' likely that they care because of the wink-wink, nudge- 
nudge game that was played in the media about Lambert's sex- 
uality during his "Idol " tenure. Lambert demurred on the 
questions about whether he was gay until the Rolling Stone ar- 
ticle; since then he's unwittingly become Adam Lambert. Icon 
for Gay Youth. It's not a mantle he shoulders easily. 

'1 don't want to be a spokesperson for anybody, no matter 
who they are, " he says. "I'm not following this career path lo 
be a role model or to be a poster child for an)thing except for 
music. If there's an indirect impact that my presence has on 
certain issue, then I think that's a good thing." 

It's a mature point of \iew to take as Lambert's private life 
becomes inextricably Unked to his pubUc persona. 1 1 s an issue 
that will get raised again and again — as he walked the red car- 
pet for "2012." for example, he was asked if he brought a date. 
His laughing response? "My date is my jacket, actually. ' 

A few days after the premiere. Lambert is sitting in Fuller's 
office, s wiveling back and forth in a white office chair as he pre- 
pares for another long day of media interviews. The movie, as 
it turned out. was a blast, and "Time for Miracles" was warmly 
received. " People stayed and listened," he says, honestly happy. 

Of course they did. That's entertainment. • ■ • ■ 
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Season Eight's Punk Princess ALLISON IRAHETA 
Wants To Parlay Her Big Voice Into Hefty Sales 



It's a moment that Allison Iraheta isn't 
fond of recalling. After performing in 
one of the early rovmds of "American 
Idol, " host Ryan Seacrest approached her 
for the standard chat-'em-up inter\iew. 
And by her own admission. Iraheta 
flubbed it. She stammered, stumbled 
and looked like she was going to collapse 
into a fit of giggles — or tears. 

"Yeah, that was an awesome first 
tinier with Ryan Seacrest," she says 
with a laugh. "Being on the show and 
the tour definitely helped prepare u.s 
all for what we're going to be doing 
now. I'm much more comfortable on 
the big stage." 

To be fair, live TV can be intimidat- 



ing — and Iraheta is only 17. But her 
youth and inexperience didn't stop her 
from attracting heavyweight produc- 
ers like Max Martin and Howard Ben- 
son for her debut album. "|ust Like 
You" (19 Recordings/Jive), which is due 
Dec. 1 . The lead single, "Friday I'll Be 
Over U." has sold 10,000 copies, ac- 
cording to Nielsen SoundScan. 

"It's a pop album with a rock edge 
over it." Iraheta says. "There's some 
hard stuff — like when you're at a con- 
cert, it makes you want to lift up that 
lighter ... or iPhone.' 

Jive Label Group GM/executive VP 
Tom Carrabba says the label will focus 
on Iraheta's peers in the teen market 



with targeted radio. TV and online 
campaigns, but will also reach out to 
the Latin market. A Spanish-language 
version of" Friday I'll Be Over U" will 
be worked to radio. "She does speak 
Spanish, and it really works." Carrabba 
says. "It's not contrived." (In 2006. Ira- 
heta won Telemundo s singing com- 
petition "Quinceaftera: MamaQueiro 
Ser Arlisla.") 

Iraheta says the "Idol" experience 
has given her more confidence not just 
as a performer, but as a songwTiter. The 
album closes with "You Don't Know 
Me." a track co-written and co-produced 
by David Hodges. "1 don't know if I'm 
shy when I'm sharing my ideas — be- 
cause 1 don't knowif theysuckor not — 
but I get a little quiet, maybe,' she says. 
"He jusl made it so comfortable. We 
were talking about things that sort of 
piss us off most, and for me. it's pre- 
judgment. And we wrote it about that." 

With the recording of her first album 
behind her and as she heads into the 
promotional grind. Iraheta is keeping 
up her mix of swxet and sassy that won 
her fans on " Idol" — occasionally break- 
ing into an imitation of Cartman from 
"South Park" and offering this about 
her multicolored locks: "It probably 
lasts a good four to five weeks before 
the coloring starts coming out. It bleeds 
when I shower. It looks like a horror 
movie. " She's become, in other words, 
a good inten'iew. 
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THE BILLBOARD Q&A! 

KRh ALLEN 

'American Idol' Season-Eight Champ Talks About His New Album, 
His Upcoming Tour— And What He Learned From Wikipedia 

One year a^o. Kris Allen was attending ihe University of Central Arkansas, playing gigs at local bars and adjusting to life as a 
nf wlywed. Now. thanks to "American Idol." he's enough of a brand name that his major-label debut is self-titled. 

"Kris Allen" {19 Recordings/Jive) was released Nov. 17. and odds are good that Allen can build ofi'his digital single sales suc- 
cess from ""American Idol." To dale. Allen has sold 1.1 million copies of tracks he performed on the show, according to Nielsen 
SoundScaii, lead by his version of the show's coronation song "No Boundaries " with 312.000. Allen sold more total "Idol" tracks 
than runner-up Adam Lambert (997.000) or fourth-place finisher Allison iraheta (79.000). 

"The exposure an up-and-coming artist receives from 'American Idol* is nothing short of amazing," RCA/)ive Label Group 
chairman/CLO Barry Weiss says. "Where else in today's difficult music industry can one get five years of artist development, 
artist loyalty and public awareness achieved in a short five months.'" 

The first single from the album. ' Live Like We're Dying," is being worked to top 40 and hot AC radio and has sold 98,000 
copies, according to SoundScan. jive Label Group GM/executivc VP Tom Carrabba says Allen will have 1 3 TV appearances be- 
tween now and New Year's live. 

'We have 'Idol' fans and young girls as big supporters, but I think we can also attract moms and guys who are going to respect 
his live performance." he says. 

Jive w ants lo key into the emotional subtext of the lead single as well. The label teamed with AOL to debut the video and to 
sponsor a contest in which fans who submit stories of living Ufe to the fullest are eligible to attend the recording of Allen's AOL 

Sessions in New York. 

Much of Aliens success on "Idol" derived from his abiUty to insert his skills on guitar and piano into his performances, cre- 
ating affable interpretations of songs likeOneRepubiic's "Apologize" and Bill Withers' "Ain't No Sunshine." For his debut album, 
Allen takes a similar approach, relying on his musicality for a collection of guitar-driven pop. 



It's been a pretty intense time for you, going from win- 
ning "Idol" to the tour to the recording of the album. You 
co-wrote eight of the songs on the album, and you have 
a solo writing credit on one of them. How did you man- 
age all that work on the road? 

Your mind ha.s lo .switch over from two different things. When 
you're on tour, you're tiying to gel the crowd involved and re- 
ally sing and perform to them. When you're going to write and 
be in Ihe studio, it's like. "Now I have to ihink about me." That's 
Ihe mind-set you have to work with. 

I keep a journal, and maybe I'll lake something from that — 
but when I'm writing a song I'll usually just be playing around 
on my guitar. More than anything. I iust try to capture a moment. 

You have a solo writing credit on "Red Guitar." What was 
your inspiration? 

I bought a red guitar for my wife for her birthday and she never 



played it [laughs], so we ended up sticking it on the wall in our 
house — it was a horrible guitar, just like a $50 guitar — but it 
was a good house decoration. And one day I picked it up and 
tuned it and started playing it. and this .song just became kind 
of a metaphor for how I feel about my wife. It was nice to get 
that one on the album because it was something from before 
the -Idol" stuff and I feel like it's an amazing song. It shows 
who 1 am as a songwriter and as a musician. 

On the album, you worked with everyone from Switch- 
foot's Jon Foreman to producer Mike Elizondo. Is there 
anyone out there you'd like to collaborate with? 

It would be fun to write with Adele. actually. She seems like a 
fun girl to write with. I 'm still new in the music business — it 
was funny, they would be like. "You're going to write and pro- 
duce with this guy," and I d be like. "OK!" I didn't know who it 
was, so I would look them up on Wikipedia. When I went to 



work with Mike Elizondo. I had no idea who he was. I went on 
the Internet and it was like — Dr Dre. Eminem. Switchfoot. Ma- 
roon 5, Fiona Apple and a bunch of people, and 1 was like, "What's 
he doing with me?" [laughs] 1 ended up going to his house many, 
many times and working on a lot of songs with him. 

How did fans respond when you previewed a few of the 
songs off the album at a tailgate party for a Miami Dol- 
phins game in October? 

" Can't Stay Away" is a really, really fun song to perform, really 
funk)', really groo%7. 1 think people can really gel into it. It was 
kind of crazy, because the first time anybody heard that song it 
was in that crowd — and people started singing along. That's a 
good thing. I had a huge smile on my face the whole time. 

What was it like filming the video for the first single, "Live 
Like We're Dying"? 

It s a song that has a really good message — that we only have 
so much time, let's make the most of it. It's definitely got one 
of the choruses where I can picture people rolling down the 
windows of their cars and singing along to it. 

The video looks great. It was really fun shooting it — we shot 
it from 8 p.m. until 8 a.m. so it was an all-night thing with no 
breaks. [The shoot was] set up like a digital clock, but it's huge, 
it's this monstrous thing — like 25 feet tall and who knows how 
long. I gel to hold a flare, which was pretty cool. I ended up 
throwing it at people on set. [laughs] 

On the show, you always made a point to complement 
your singing with playing an Instrument, which is some- 
thing the TV audience really responded to. Did you make 
that same connection on the album? 

Most of the songs are very guitar- and piano-driven. I was push- 
ing really hard to make sure it had that organic feel lo it. which 
I also really wanted to have on the show. Obviously, you've got 
to amp it up a little bit — like Gavin McGraw or Jason Mraz would. 

On "American Idol," the spotlight was always on you and 
Adam Lambert. Simon Cowell kept trying to set up a ri- 
valry, and now you have albums coming out within a week 
of each other. 

That's the thing — we're going to go through at least the first 
part of our careers doing ever>'thing back to back. We were on 
the show throughout tlie whole lime, then wc were on the tour, 
and now we're coming out with albums. 1 feel like we're always 
going to have Ihis time of our lives, we're going lo share it. and 
we're going to be able to go through it together. We know ex- 
actly what Ihe other is going through. 

Did you watch "American Idol" while it was on the air? 

I actually did nol walch myself. I just couldn't. It's too much. 
I'm a little bit hard on myself, so even if the judges were really 
nice I'd belike, "Dude, that was bad." 

What did you learn from the "American Idol" tour that 
you can apply to your own tour? 

It's a lot of work. You kind of have to prep yourself physically, 
mentally, emotionally, because it's crazy. More than anything 
I think it will be [the lesson of] making the most of every mo- 
ment. We'reonl>'goingtobein those cities once and those peo- 
ple only get to see one show — 1 think that you have to give it 
your all every night. I always loved when we were on lour and 
1 came off the stage just drenched in sweat. 

I'm going to do some Christmas shows for radio, and after 
that we're going to start rehearsing through February'. I don't 
know exactly what we're going to do yet on tour; we may do a 
college, small club kind of thing, which would be really fun. 
We inay get on an arena lour as well; maybe a little combina- 
tion of both. We're going to tour inilil we cant tour anymore. 

Who inspires you? 

I just watched "This Is it" last night Michael Jack-son was the 
biggest star the world has ever seen — he put so much into every- 
thing: a lot of attention to detail. I want to do that. I want to pay 
tliat kind of attention to detail in everything — in music, visu- 
ally— all of that. —AD 



20 BILLBOARD I NOVEMBER 28, 2009 



Cei aterial 




The Evolution 
Of Leona Lewis 

On 'Spirit,' LEONA LEWIS Was The U.K.'s Girl Next Door Who Conquered The Globe. 
Now, On 'Echo,' She's Taken Charge Of Her Image And Her Songwriting— And Is Ready For A World Tour 

BY CRAIG McLEAN 
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Not words one would normally associate with Leona Lewis, 
the sque^l<y clean winner of "The X Factor," who vltnt on to 
stunning worldwide success with her debut album, "Spirit." 

Nor, one imagines, exactly how Clive Davis, Simon 
Cowell and Sony Music Entertainment envisaged the 
comeback push for Billboard's top new artist of 2008. 

While the campaign for Lewis' debut was hitch-free, the 
setup for its follow-up, "Echo"— released Nov. 16 in the 
United Kingdom on Cowell's Syco Music and a day later in 
the United States on J — has been anything but smooth. 

First, in mid-August, three songs from the 
album sessions leaked onto the Internet, 
reportedly after Syco's IT system was hacked. 

Then, more dramatically, Lewis was assaulted Oct. 14 during a 
London book signing for her autobiography, "Dreams." The 
man accused of punchini||[ier irj^e head was committed 
under the United Kingdom's Mental Health Act. 

"It was a shock." Lewis says of the attack, which left her 
bruised. "I was very sore. The main thing is that I'm still alive." 



By the lime Billboard catches up with her. two weeks after the 
inddcnl. she's even able to smile about il, particularly the tabloid 
reports that Lou Al-Cliamaa — tlic diildhood swcellieart witli wliom 
Lewis still lives in her worldng-dass home neighborhood of 1 lack- 
ney in northeast London — rushed in to lackle her assailant. 

"lie wasn't even there." she says. "That makes me laugh. I'm 
sure if he was there, he would have. My dad and my brothers 
weren't there [eillier]. They're usually at different things that I 
do. Bui I'm so glad that Ihey weren't. Because, oh. my God. . 

In the immediate aftermath of the assaull, Lewis canceled pro- 
motional trips to Germany and France, and pulled out of a liigh- 
profile U.K.'1"V appearance on BBC Ts "TlieOne Show," She says 
she has no lasting concerns about making public appearances. 

The Internet leak was dealt with in similarly succinct fash- 
ion, as the IFPI's anti-piracy unit teamed with law enforce- 
ment agencies on both sides of the Atlantic. A criminal 
investigation is ongoing, according to Syco head of media 
Ann-Marie Thomson. Dave Shack. London-based VP of in- 
ternational for Sony Music U.K., says, "I don't think it did us 
any real damage." 

PROMOTIONAL PUSH 

Shack's comment miisH be a relief to all concerned with pro- 
moting one of the year's most hotly anticipated albums. After 
all, "Spirit" sold 6.5 million copies worldwide (according to 
Sony), including 1.6 million in the United States (according to 
Nielsen SoundScan} and 2.8 million in the United Kingdom 
(according to the Official Charts Co. [OCC]). It also earned Lewis 
three nominations at the Grammy Awards and four at the BRlTs. 

The international breakout single. "Bleeding Love" — co- 
written by ]esse McCartney and One Republic's Ryan Tedder — 
hit No. 1 in Austria. Canada. France. Germany, the Netherlands. 
Ireland, Norway. Switzerland. Australia, the United Kingdom 
and the United States.as well as Billboard's European Hot 100 



Singles chart. 

Such success had been a long time coming for Lewis, who 
attended the United Kingdom's BRIT School for the Perform- 
ing Arts and spent much ofhcr teenage years writing and record- 
ing in search of that elusive break. 

When it came, it catapulted her to unprecedented heights 
for a U.K. talent show winner, but Sony Music chief creative 
officer Clive Davis has no doubt she deserves every bit of 
her success. 

'Leona has one of those very, very special voices that's ex- 
pressive and has an incredible range." says Davis on why — of 
all the new artists who regularly cross his desk — he chose to 
back her so wholeheartedly. "Bui she also can feel the lyric very 
sensitively. You look for that in a singer. She's also passionate 
about music — it really runs in hersoul.That combination made 
me feel that she was a special new talent." 

All of which leaves a lot for Lewis' second album to live up 
to. Scott Seviour, New York-based senior VP of marketing and 
artist development for RCA Music Group, says the " Echo" cam- 
paign will have three long-reaching phases. 

The "ignition point " was Lewis' Septemberappearances on 
" VH 1 Divas" and the finale of "America's GotTalent" the same 
week that lead single "Happy" — a slow-burning, epic ballad 
co-written with Tedder and Evan Bogart — went to top 40 and 
hot AC formats. 

So far. however, "Happy" has only peaked at No. 50 on the 
Billboard Hot 100, selling 1 56.000 U.S. downloads, according 
to Nielsen SoundScan. "Bleeding Love," in contrast, has moved 
3.8 million, the 1 2th-biggest-selling U.S. download of all time. 
"Happy" was released digitally Nov. 8 in the United Kingdom; 
the song has been performing strongly at U.K. radio, so far 
peaking at No. 4 on the OCC's radio airplay chart and debut- 
ing at No. 2 on the U.K. Singles chart Nov. 15. 

"We ail know 'Happy' is a fantastic song and a great calling 



'! wanted 
something that 
showed where 
I was as a 
person and as 
an artist now. 
And I think 
I did that 
quite well.' 



-LEONA LEWIS 



card lu tonR- back[wuh], ' Shack says. "Bui the caveat is. it's a 
song that takes work. We were always going to struggle to have 
"Bleeding Love' part two." 

Nonetheless, all parlies say "Echo" has much greater depth 
than Lewis' debut. Phase two of the campaign encompasses 
the release of a second single, cunently lipped to be either " Love 
Letter" or "I Got You." in February. Phase three will kick-start 
Willi Lewis' first tour in May. 

"When an artist breaks in as many countries as Leona did. 
they have to go all over the world." Davis says. " She really had 
to go and help introduce her [new] album in all those countries 
that were interested in her." 



As she meets Billboard in a central London broadcast studio 
on a sunny October morning. Lewis is doing a good job of keep- 
ing her own excitement in check. Little wonder, as she has to 
pace herself During the next seven hours she's conducting 25 
back-to-back interviews with U.K. regional radio stations. 

She points out that the release dates for "Spirit" were stag- 
gered internationally, but "Echo" is being released simultane- 
ously worldwide, hence today's compressed schedule. 

Fortunately, the success of "Spirit" means she now has her 
pick of promotional platforms. After a Nov. 4 slot at Spain's Pre- 
mios Ondas awards gala, she performed at MTV's European 
Music Awards ceremony in Berlin the following day — a signif- 
icant step up from her role presenting an award at last year's 
ceremony in Liverpool and, Shacksa)'s, acnicial European cam- 
paign launch point. 

"Her peers \isuallyare [ay-Zand Beyonce and all the people 
on the show this year,' he says. "Those are fantastic luminar- 
ies for her to be sharing stages with and proving that she's a 
big European star as well." 

Then there was her Nov. 8 return to U.K. ratings champ "The 
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\ i jLiui, timed for maximum impact on single and album 
sales, bclbrc heading for Ihe Slates and a run of high-profile 
TV engagements on "Today" ( Nov. 16) , " Dancing With the Stars" 
(Nov. 17). "Ilie Kllen DeGeneres Show" (Nov. 19). "llie Tonight 
Show With Conan O'Brien" (Nov. 19) and ")immy Kimmel 
Live!" (taped Nov. 20, with tlie airdate still to be determined). 

In person, as on TV. the 24-year-old is glamorous but de- 
mure. As befitting her committed vegetarianism and staled in- 
tention never lo imdertake raunchy photo shoots, her knee-high 
boots are a man-made version of suede and accessorized with 
cozy tights. 

And while, as Shack puts it. "18 months ago, she was that 
starlet that had won The X Factor" and this was her first foray 
into promotion, so she was a bit caught in the headlights," she 
now radiates sleek, professional polish as she professes to not 
even know the meaning of "the sophomore slump." 

" 1 wanted something that showed my growth, that showed 
where I was as a person and as an artist now." she says of "Echo," 
mostly recorded in Hollywood's Henson Recording Studios. 
"And I think I did that quite well." 

THE WRITE STUFF 

In practice, this meant telling the titanic figures of Cowell and 
Davis — Iwth credited as producers on "Echo" — thatshe wanted 
a greater hand in songwriting- 

She has co-writes on 10 of the U.S. versions 14 tracks (in- 
cluding hidden track "Stone Heart.<; & Hand Grenades") as com- 
pared with two on "Spirit." although the U.K. version replaces 
the Tedder/ 1. ewis composition "You Don't Care" with a show- 
stopping cover version of Oasis' "Stop Cr>nng Your Heart Out." 

And. while Shack says that "Oasis have more resonance in Flu- 
rope — a lotofmiddle America won't know that track at all." Lewis 
sawily points out that different international editions mean there 
is scope for repackaging the release with additional tracks further 



down the marketing line. Tlic special edition ol " Spirit" was re- 
sponsible for SOO.OOOof its total U.K.. sale, according to the OCC. 

For "Kcho." Lewis wrote a wish list of "everyone 1 wanted to 
work with." A fan of his 2008 hit "Let It Rock." she sought out 
Kevin Rudolf toco-write the uptempo "Love Letter." Jolin Shanks, 
who has written for Bon Joviand Kelly Clarkson.was recruited 
for "Broken," co-written witli A. "Novel" Stevenson. 

"1 wanted a song lhal was just massive." Lewis says. "Tliat 
one for me is the most vocally crazy." 

Overall, "Fcho" throws less of what Lewis describes as the 
"conventional" R&Ii-diva shapes. 'Oulla My Head." co-written 
by Swedish pop powerhouse Max Martin, is a Euro-club banger 
that, with a couple of strategic remixes, could do healthy busi- 
ness on next's summer dance charts. " Don't Let Me Down." co- 
written with |ustin Timberlake and featuring him on backing 
vocals, is strings-drenched, midtempo, taut funk. 

And then (here's Tedder. He and the rest of OneRepublic 
guest on "Lost Then Found," while he and Lewis also wrote 
"You Don't Care," working on it in Tedder's Denver studio and 
London's Abbey Road — the latter location enabling Beatles en- 
thusiast Tedder to channel the spirit of "Strawberr>' Fields For- 
ever" in the opening bars. 

"We've got a good chemistry together," Lewis says. "He re- 
ally gets me as a person." 

"Leona's still learning as a writer but she has some definite 
God-given talent." Tedder says. "To some degree she's my muse. 
All that matters lo us is putting really meaningful lyrics with 
really meaningful melodies. When she sings a song, you know 
you're going to be hearing it 10. 15 years from now at weddings." 

Tedder first encountered Lewis at a songwriters confer- 
ence organized by Davis at the Beverly Hills Hilton in early 
2007. Lewis performed in front ofa range of A-list hitmak- 
ers that also included. Tedder recalls, Stargate. Ne-Yo, Diane 
Warren and Desmond Child. By coincidence, it was the 



same week Tedder wrote "Bleeding Love." 

"Clive is very old-fashioned and still the best," Tedder says. 
"That was probably the single smartest thing he did in the whole 
Leona album process. I think just about ever)' hit she had from 
'Spirit' came from the people in that room." 

With "Echo," Lewis was determined to be front and center 
of thai creative process. Was Cowell, the man who effectively 
discovered her, supportive of that? 

"Simon doesn't really care whether I've written it or it's by 
Max Martin or Ryan Tedder." she says. "He just wants the 
best song. So when I sent him Happy,' I was like, I hope he 
doesn't actually see that I've written it.' But then he was like, 
*0h, this is amazing.' Then he found out I co-wrote it, and 
he was just like. 'Well done, I really rate you for that.' " 

It's this evolution of Lewis. Shack says, that is key to the 
"Echo" campaign. "It's about movement, growth, her coming 
of age," he says. 

TOUR DE FORCE 

As well as her development as a songwriter. Lewis is ramping 
up by wearing custom-tailored outfits designed by British fash- 
ion icon VivienneWestwood, who will also be involved in Lewis' 
move to the concert stage. 

Lewis' world tour — projected lo run for nine months — will 
kick off with nine U.K. arena dates in May and june. booked by 
Creative Artists Agency. She starts May 28 at Sheffield Arena 
and will also include two sliows at London's 02 Arena. Harry 
Magee. Lewis' co-manager at London-based Modest Manage- 
ment, expects that run to be extended, or tliat Lewis will return 
for further U.K. gigs as part ofa European tour in the fall. "In 
America, we'll be touring in the summer," he says, "either as 
part ofa package or as special guests." Dates in Australia and 
lapan will follow in late 201 0 and early 201 1 . 

Magee says production details are still in the early stages — 
contrary' to some Internet rumors. Michael jackson's choreog- 
rapher Travis Payne hasn't been hired — but fans should expect 
something spectacular. 

Alter all. despite the lack of headline concerts, Lewis is hardly 
a stranger lo the stage, performing everywhere from Ihe clos- 
ing ceremony of the Beijing Olympics (with Led Zeppelin's 
Jimmy Page) to Nelson Mandela's 90th birthday parly in Lon- 
don's Hyde Park to the 2008 MTV Video Music Awards (with 
Lil Wayne and T-Pain). She sings "I Sec You (Theme From 
Avatar)" over the end credits of |ames Cameron's anticipated 
sci-fi film "Avatar." 

And. a week after Billboard meets with her, Lewis performs 
her first full live show. It's a homecoming gig, al the 1.500- 
capacily Hackney Empire, a grand Victorian theater that was 
also the venue for Lewis' first talent competition. 

"I sang 'My I Icarl Will Go On' by Celine Dion, which is a big 
song for a 1 3-ycar-old," she says with a laugh. "And I won, which 
was cool. I 've been back there since and sang, although it was 
covers. It's so important for me lo go back there and be able to 
do my own material," 

The nine-song. 50-minute set features Lewis backed by six 
Shaolin-style dancers, two backing vocaUsts. a six-piece band 
and inventive lighting and visuals (at one point she sings from 
between the giant projected image of her own legs), all over- 
seen by creative director William Baker, who for many years 
performed the same role for Kylie Minogue. 

Despite the occasional hint of tentativeness, it's an impres- 
sive performance. Lewis's rich, soaring voice effortlessly fills 
the venue. Her elegant, expansive cover of "The First Time Ever 
I Saw Your Face," featured on "Spirit," demonstrates her skills 
as an interpreter of standards, while "Happy" and "1 Cot You" 
(another Martin co-write from " Echo") already sound like stone- 
cold classics. 

That "evolution" campaign seems firmly on track, although 
no one will offer predictions just yet for how " Echo" might sell 
in comparison with "Spirit." 

"I never make predictions — I find that too intimidating," 
Davis says with a chuckle. "All 1 know is, we've worked hard to 
avoid any pitfalls with the sophomore album. We've got a great 
number of \ery strong songs that showcase the growth and ma- 
turing and development of Leona as an artist and as a creative 
person. The rest is up to fate." •••• 
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It's a bleary, rain-soaked after- 
noon in late October, and huddled in a cor- 
ner table at DuMonI restaurant in Brooklyn, 
the Black Keys are talking vegetables. 

"My mom said that when she was a kid in 
the winter, you couldn't get any at the grocery 
store, " says drummer Patrick Carney, who's 
picking at the last traces of his poached eggs 
and field greens. 

Dan Auerbach. the Keys" singer/guitarist, 
looks at his bandmate, perplexed. "Where'd 
she live, dog?" 

"Toledo," Carney rephes, citing the Ohio city 
west of Akron, where he and Auerbach grew 
up. "She said that all you could gel was, like, 
iceberg lettuce." 

"Toledo's jacked up." 

The Keys' aside has little to do with what 
they've been discussing thus far: "Blakroc," 
their Damon Dash-orchestrated hip-hop col- 
laboration set for release Nov. 27 — Black Fri- 
day. But it still hints at why the band's latest 
project could seem unorthodox to many. Here 
are two Ohioans who make swampy garage- 



blues that, while marked by the virtuosic play- 
ing that's made the Black Keys a can't-miss 
live act, feels firmly planted in a blue-collar 
rock aesthetic, 

The Black Keys , howe\'er. will be the first to say 
that as kids, they worshipped one liip-hop pio- 
neer in particular. " RZA is my hero. " Auerbach 
say's of tlie Wu-Tang Clan's patriarcli. " It was crazy 
and amazing to be in the studio with him." Car- 
ney adds, "There were more people listening to 
hip-hop at our high school than rock'n'roll." 

With their new material, the Black Keys want 
to shake things up. " Black Keys fans know that 
the band is not a one- trick pony," manager john 
Peets says. A host of seasoned rappers, from 
RZA, lim Jones and Ludacris to Q-Tip, 
Pharoahe Monch. Mos Defand even deceased 
Wu-Tang member or Dirty Bastard appear on 
"Blakroc," dropping rhymes against a dense 
backdrop of Auerbach's dingy guitar riffs and 
Carney's stomping drums. 

Aside from their last album. 2008's "Attack 
& Release." little of the Black Keys' hip-hop in- 
fluence appears on their previous work. The 



duo recruited producer and Gnarls Barkley 
member Danger Moutie (Beck. Gorillaz. MF 
Doom) for that eflort and made what is widely 
believed to be their strongest work to dale, as 
well as their best-selling; "Attack & Release" 
sold 192.000 copies, according to Nielsen 
SoundScan. ahead of the Keys' 2006 album 
"Magic Potion" (116,000) and their 2004 lip- 
ping-point release ' Rubber Factory " ( 1 47.000). 

"Fans know the band is open to evolving, 
and I think that record with Danger Mouse 
cracked open the door — we're just walking 
through it, " Peels says. 

Auerbach's vocals rarely even appear on 
"Blakroc." Dash's former Roc-a- Fella Records 
artist Nicole Wray provides many of tlie hooks, 
the first of a few signs that " Blakroc " isn't your 
average mash-up album. 

"We weren't trying to make a rap-rock 
record," Auerbach says. "We w^ere trying to 
make a good record. When my voice was ap- 
propriate we'd give it a shot, but we were to- 
tally comfortable playing the backing band, as 
long as what we were doing is cffeclivc." 

Auerbach is right. " Blakroc" works because 
at its core, it's a hip-hop album with an excep- 
tional backing band. And it's part of a rising 
trend that favors live instrumentation over sam- 
pled beats. 

What the Black Keys. Peets and Dash hope 
is that music fans will naturally gravitate to- 
ward a project that — at a time when labels are 
scrambling to manufacture a moneymaking 
hit— developed organically. 

" It's the same reason why two suburban 
white kids would get into 01' Dirty Bastard at 
the age of 13," Carney says. "Why can't some- 
one who's intoODB get into the Black Keys!"" 

NATURAL SELECTION 

Dash hadn t heard of tlie Black Keys until this 
past April. Two of his assistants left the ofiice 



one night to see the band in concert, piquing 
his curiosity. "I was like. 'Let me hear these 
Black Keys,' " says the Roc-a-FcUa co-founder 
and former business partner of )ay-Z. Dashgol 
a copy of "Attack & Release" and as he listened 
to it. "I got infected," he says. "Ii was just en- 
hancing the mood, and it started to become my 
theme music: it became an every-day all-day 
thing — tlie Black Keys in hcav^ rotation." 

"He was like, 'How does a band that I've 
never heard of sell 5 .000 seals in N YC?' " Auer- 
bach says. " 'I low is this band self-suslainable 
and doing all this business sluiT. and I don't 
know anything about them?' " 

Pretty soon. Dash was hatching a plan for 
the band to collaborate with jim )ones. the 
Harlem rapper whose career he shepherded. 
He tracked down Peets by phone and pro- 
posed a studio session in New York, with no 
strings attached. 

"1 knew that once we got in there some- 
thing was going to happen," Dash says. "I just 
didn't know what it was." 

In )une. Peets had the Black Keys fly in for 
a recording session at Studio G in Brooklyn, 
where Dash would arrange for {ones to meet 
them. Though Auerbacli and Carney were open 
to recording with hip-hop artists, they, in turn, 
admit that they weren't wholly famiUar with 
Dash's work. 

"As a kid I grew up listening to Wu-Tang and 
the Pharcyde, and Damon's Roc-a-Fella stuff 
came after that." Auerbach says. "And I didn'l 
know )im[Iones] at all. I got on the Internet, and 
all I saw was that he had more friends on My- 
Space than anybody I've ever seen, and had more 
people shitting on his music than anybody I've 
ever seen. I didn't know what to expect." 

One artist whose music Auerbach and Car- 
ney were familiar with was Mos Def. who co- 
incidentally ran into Dash on the street the 
night before the Keys' session with [ones. "Mos 
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blew tlie Black Keys and was a fan — he was ui- 
fecled. loo." Dash says. Mos Def would be the 
first rapper to record with Ihc Keys at Studio 
G. and w^hen |oncs arrived four hours later thai 
same night, they all laid down the bluesy "Ain't 
Nothin' Like You (HoochieCoo). " one of three 
songs on "Blakroc" to feature Auerbach's vo- 
cals and the first track leaked to the pubhc. 

"Jim was super nice and really seemed lo 
dig tlie music." Auerbach says, "and Ihe fact 
lhal Mos wanted to work wiih us was really 
cool. Tliat's when I said, 'Tliis is for real.' " 

More happy accidents soon followed. When 
the Keys told Dash they wanted to work with 
RZA. Dash contacted his old friend through 
their mutual barber in Los Angeles. ' 1 was Uke. 
'Ifyou sec RZA. tell him I'm looking for him.' " 
Dash says. RZA would soon record two tracks 
on "Blakroc" and was the only guest artist to 
also work with Auerbach and Carney on the 
music, playing electric guitar on "TelUn" Me 
Things" and keyboard on "Dollaz & Sense." 
which also features Pharoahe Monch. 

" Damon just invi ted me to the studio to vibe 
out with some creative people," RZA says. " I 've 
been playing guitar for three years now and 1 
always wanted to record myself, so 1 took a shot 
at it and caught a cool rifT. " 

As recording continued, the Keys' ap- 
proach to creating "beats'" evolved. "At first 
we were sticking to electric guitar, bass and 
drums, but then we started to come up with 
a repetitive riff and deconstruct it," Carney 
says. "It's a little more experimental than 
what we normally do. " 

Dash recruited another Wu-Tang Clan 
member. Raekwon, for the standout track 
"StayOflfthe F*%&#n* Flowers." "i came over 
to the studio and I liked what I heard," Raek- 
won says. "It just seemed like part of the world 
that I need to be in. I have a bunch of white 
fans that care about me. so why not represent 



the rock side.^ We are all cousins inside the 
music business anyway." 

Except fbrsupportingjones, Dash has mostly 
been working outside of the music industry 
since his Roc-a-l-'clla days, focusing instead on 
filmmaking and his ex-wife Rachel Roy's fash- 
ion line and opening an art gallery last month. 

On " Blakroc' however, the way Dash assem- 
bled an impressive Hneup of veteran artists is 
a testament to his lasting crcdibiHly among his 
peers. "Hip-hop respects Damon Dash, no mat- 
ter what the media thinks." RZA says. "Even 
though liim and his man [ |ay-Z] split Ihe atom 
and went their separate ways, we know it was 
a combination for both of these men's work 
that built their strong empire." 

BY THE NUMBERS 

Inside the tight quarters of Studio G. Auerbach 
shuffles from side to side, shuts his eyes and 
nods his head smoothly — a perfectly re- 
spectable way for a rocker to respond to an MC 
rhyming over his guitar Hcks. Carney looks on 
as the veteran Brooklyn rapper O.C. lakes the 
mic. "Guitar sh-ides got me zonin'/ Drum kicks 
and snares got me in an altered stale." he raps, 
as a cameraman— one of two videographers 
that Dash has hired to film every second of the 
"Blakroc" recording sessions — zeroes in on 
him. When O.C. exits the booth a few minutes 
later, he's clearly excited by the experience. "I 
like this room. It makes me sound profes- 
sional." he says. 

The Black Keys fmished recording " Blakroc" 
in 1 1 daysdurlngthesummer, but they're still 
making hip-hop music. Though they're not 
ready to publicly reveal any artist names, O.C. 
is just one of many rappers who ve hit the stu- 
dio with Auerbach and Carney in recent days. 
No one knows whether these new sessions will 
ever materialize into a second Blakroc album, 
but as with the first one. no one is letting lo- 



gistics kill the creative flow, either. 

"We haven't stopped since we started." Auer- 
bacli says. "It's not even like we're making a 
second one — basically we just kept going." 

Soon after O.C. leaves, Dash swoops in \vith 
three ofhis employees — one amied with a bot- 
tle of Veuve Clicquot — and gives a half-dozen 
pounds and hear hugs to Auerbach, Carney. 
Peets and nearly ever)'one else in the room, in- 
stantly changing its dynamic. It's striking to 
see Dash back in the studio, a once-second 
home that he's ready to re-embrace. 

" I couldn't do any more hip-hop unless I did 
something different," he says. "Now we have 
these artists like Mos and RZA on some- 
thing different, something that's never been 
done. It's going to open new doors." 

For Dash, it s already domg iJiat. He's now 
working on two other collaborative albums, 
one between the rapper CurrcnSy and Mars 
Volta drummer Tliomas Pridgcn and another 
between Raekwon and the Disco Biscuits. The 
mogul also submitted edited documentary 
footage of "Blakroc" to the Simdance Film Fes- 
tival, and he's liming llie launch ofhis new TV 
venture. CrcalivcControl.tv, for Nov. 27 to co- 
incide wiili the album release. In addition. Dash 
and Mos Def recently co-produced a documen- 
tary about the all-black Detroit punk band 
Death, and Dash plans lo launch an online 
radio station. 

On the subject of the albums sales poten- 
tial, Dash is less commilted. "I don't care.' 
he says. "We made good music. Roc-a-Fella 
wasn't fun. it was work. Ever>onc that 1 helped 
ended up turning their back on me. The 
minute I put them in the place where they 
could make money, then they wanted to make 
beef. I'm not in that business anymore. Every 
single second of this has been fun." 

As the de facto president of the Blakroc im- 
print, it's Peets' job lo handle the business strat- 
egy for the project. The Keys' manager set an 
ofT-cycle, Nov. 27 release date to take advantage 
of the biggest retail day of the year. Physical 
distribution will be handled by (unketboy and 
exclude mass retailers, which he says is the 
band's way of "making a stand. Independent 
record stores have been so important to the 
Black Keys. To give back to them and support 
the thing that got us here during a big retail 
time is really important." The Keys' label. None- 
such, will handle digital distribution. 

The marketing plan for "Blakroc" stems 
mostly from its Website, which has premiered 
a new behind-the-scenes viral video every Fri- 
day since Sept. 1 1 leading up to the release date. 
The strategy has worked, with nearly all major 



hip-hop and rock online outlets spreading the 
content and furthering anticipation. 

The Black Keys' upcoming performances 
on "Late Show With David Letterman" (Dec. 
8. with Mas Def and |im lones) and "late Night 
With limmy Fallon" (Dec. 10, with RZA) will 
also helpbring exposure. Although a more ex- 
tensive live performance has been discussed, 
Peets says it wouldn't entail "hitting the road. 
U would have to be a very event-driven, spe- 
cial thing." 

Additionally. Harley-Davidson has created a 
Blakroc motorcycle incorporating the project's 
logo to be sold through Harley-Davidson of Cool 
Springs in Nashville and at Blakroc.com. An 
exclusive Chevrolet 201 0 Blakroc Camaro. fea- 
turing all-black wheels and glass, will also be 
sold at die Web site and at Carl Black Chevro- 
let stores in Nashville and Atlanta. Finally, die 
boutique chain ACE Hotels will host " Blakroc" 
listening parties in its lobbies. 

"It s a bit like a graphic equalizer with the 
middle pulled out." Peets says of the business 
plan. "There's a lot of low-end organic stuff 
going on. and then llierc's a higher-end effort 
to create something Hies lyle-oricn led for the 
community of people coming together around 
this music." 

But w ill that community be big enough for 
"Blakroc" to turn a profit? "It w^ould be nice to 
break even, and if it's more tlian that, fantas- 
tic." Peels says. "We've been economical with 
this, and accountability is something wc need 
in the music business industry anyway. The 
goal is to make another record, so lhal ifyou 
manage everytliing properly and set reason- 
able expectations, then all of the sudden you're 
an artist — you're contributing.' 

After j-ecording the " Blaki oc" album, the Black 
Keys went lo Alabama to finish their sbcth stu- 
dio album, which has a projected release date 
of April 2010. No hip-hop artists will appear on 
the set, but Auerbach and Carney were influ- 
enced by their side project in more subtle ways. 

"Mostly it was the positive momentum we 
had coming from such a good project," Auer- 
bach says. "We kept that positive energy and 
jumped right into the studio." 

It's Dash, though, who is coming away from 
" Blakroc" with the most excitement about what 
lies ahead. " I 'm inspired again," he says. "When 
I left music, everybody was so worried about 
making money that they didn't make money 
anymore, in this environment, you can do 
whatever you want — you don't have to worry 
about singles, you don't have to kiss ass. and 
you don't have to answer dumb questions. You 
get to keep the spirit alive." •••• 
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ON THE RISE 



Business is looking up Down Under. While 
the world's most powerful markets strug- 
gled with the global financial crisis of 2009, 
Australia's economy enjoyed slight growth 
in the first half of this year, and its music 
industry played a similar tune. Led by a 
burgeoning digital market and respectable 
CD album sales, the value of Australia's 
recorded-music industry expanded by the 
thinnest of margins — just 0.4% — in the 
first half of 2009. For the first time, the 
pace of growth in digital sales outpaced 
the decline in physical product. 

A host of factors contributed to the feel-good figures. The 
overall economy is buoyant, broadband penetration is rising, 
and the digital market has been refreshed with a slew of inno- 
vative new arrivals, including Nokia's Comes With Music and 
MySpace Music earlier this year and the launch of Vodafone"s 
MusicStation subscription service in late 2008. 

The upward trend offers a positive backdrop to this year's 
Australian Recording Industry Assn. Awards set for Nov. 26 in 
Sydney. Whether the gains reflect an early stage of recovei^ or 
just a false horizon, however, only time will tell. 

"The half-year figures look encouraging." says Stephen 



Peach. CEO of the Australian labels association ARIA, which 
issues the official trade figures for the recorded-music mar- 
ket. "Whether we've reached that transition point where the 
growth in digital outweighs the decline in physical, we'll see 
what the full-year figures look like." 

During the six months that ended )une 30. Australians spent 
more than S37 million Australian {S33 million) on downloads, 
ringtonesand other digital music formats, up 43% from the same 
period in 2008. The bulk of legitimate online traffic came in the 
fonn of digital tracks, a format that generated S18 milUon Aus- 
tralian ($16 million) in income, up 36.5%. Another bright point 

has been the digital albums format, 

which rose nearly 56.8% in first-half 
value to S9.3 miUion Australian ($8.4 
million), and now represents 8% of over- 
all album sales, up from 4.7% in the cor- 
responding period of 2008." 

"There is a positive feeling from con- 
sumer feedback that sales will continue 
strongly through the cnicial Christmas 
period," says Sony Music Australian and 
New Zealand chairman/CEO Denis Han- 
dlin. whose company ended 2008 with 
the market's three top-selling albums by 
Kings of [.eon, Pink and AC/ DC. Sony 
artist Jessica Mauboy also leads this year's 
ARIA nominations with seven nods. 
"Our new business continues to expand " 
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Australian Sales Edge 
Out Of The Red, With 

Digital Leadinq The Way 

BY LARSBRANDLE 

as well. HandUn says, citing Sony's new touring arm. Day I En- 
tertainment, and its labcl-agnoslic digital store. Bandit.fm. 

"Labels arc engaging more directly with artists' fans. Tlicy'vc 
become more digital-savvy and they're marketing heavily via 
MySpace. Facebook, Twitter and blogs." says Paul Paoliello, 
coo of the Sydney-based mobile personalization, entertain- 
ment and technology provider Mercury Mobility. 

Australia is emerging as a solid test market for digital serv- 
ices. Nokia's all-you-can-eat subscription offering arrived March 
20 Down Under, just the third market to launch behind the 
United Kingdom and Singapore, l-'igures leaked to the press in 

early October suggest the service has 

made an impact. The Australian busi- 
ness reportedly had 23,003 active users 
in July, second only to the 32,728 
Comes With Music users during the 
same period in the United Kingdom. 
News Corp.'s MySpace Music arrived 
in October in Australia, just the second 
market behind the United States. 

Prime Minister Kevin Rudd has 
proposed an ambitious national broad- 
band network, described by Rudd as 
the " largest infrastructure decision in 
Australia's history." Both projects are 
progressing and should foster the coun- 
try's nascent online music market. So 
in 2009 the battle lines were drawn in 
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the digital vvorld. Sony's Bandil.fiu poi tal added new fea- 
tures in August that enable artists to upload and sell their 
live releases. At the end of March, liMI Music Australia 
launched the blog and A&R resource InSoundFroinWay- 
Out to complement its Musichead MP3 download store. 
U niversal Music AustraUa has its GelMusic online store. 
(Warner Music Australia has yet to announce its plans to 
launch an online store.) 

A suj-vey released in August by Immedia, a Sydney-based 
publisher and events organizer, found that Bandit. fm 
grabbed a 4% share of the market, besting the efforts of 
rival record companies. Where the likes of GetMusic and 
Musichead are looking for footholds in the market, label 
sources identify iTunes as the mna way market leader with 
more than 70% of the download market. 

Over-the-air downloads are yet to take off in Australia. 
The same study revealed only 9% of respondents had pur- 
chased music on a telecommunications carrier or hand- 
set manufacturer in the past year. 
For all the hope digital brings, the physical CD album is still 
lops Down Under. Australians bought more than 15 million CD 
albums in the first half of 2009. 5.9% fewer than in the first half 
of 2008. and the format slid 4.5% in wholesale value to SI 25.5 mil- 
lion Aastralian ($108 million). But the CD album still accounted 
for more than 70% of the total $1 78.6 million Australian recorded- 
miLsic market in the first half. CDsingles and the music DVD/video 
foniiats had steep declines during the period. 



Australia continues to maintain a vital domestic talent scene. 
Australian artists fared well on AR lA's top albums and sin- 
gles charts in the first half, contributing 23 albums (21.3%) 
and 16 singles (13.8%). A handful of home-grown acts ap- 
peared on international charts during the year. Empire of the 
Sun, the Temper Trap. Daniel Merriweather. the Veronicas 
and Orianthi all had breakthroughs overseas, while Missy Hig- 
gins finally got some traction in the United States with her 
second album, "On a Clear Night" (Eleven). 

Indigenous singer Geoffrey Gurrumul Yunupingu's stunning 
solo debut. "Gurrumul." sold nearly 200,000 copies, according to 
his lal^el Skinnyfish Mmic, iust shy of Australia's triple-platinum- 
certification threshold. The album also charted in Germany and 
the United Kingdom through a partnership between Skinnyfish 
Music and Mike Batt's Dramatico Entertainment. 

"Ifs great for all of us when an Australian artist breaks through 
internationally," says FMl Music Australia chairman Mark Pos- 
ton. "Right now. it feels like there's real interest for Australian 
music again." Empire of the Sun and the Temper Trap are among 
tlie nominees at this year's ARIA Awards. And the Temper Trap 
last month cracked Billboard's Heatseekers .Albums chart with 
"Conditions." on Liberation/Glassnote Records. 

Other rising Australian acts have begun to gain interna- 
tional notice. 

Tame Impala from Perth on Modular Recordings, whose self- 
titled EP reached No. 1 on the Australian Independent Record 
Labels chart, will share the bill with international stars at the 
Big Day Out Festival in Australia and New Zealand next year. 
Sarah Blasko. signed to Dew Process, will release her third 
album. "As Day Follows Night." across Europe next year through 
a licensing deal with Dramatico. The rock band Violent Soho 
has been signed to Thurston Moore's Ecstatic Peace label 
througli Universal. Lisa Mitchell, a 2006 contestant on "Aus- 
tralian Idol" and an ARIA Award nominee this year, had her 
debut album. "Wonder." released in the United Kingdom in 
October on RCA. And Kate Millcr-Hcidkc reached No. 2 on the 
ARIA albumscliart with her second Sony album. "Curiouser," 
and had a global viral hit on YouTube with "Are You F*cking 
Kidding Me? (The Facebook Song)," which appeared on a five- 
song SIN/RED EP in October in the United States. 

The business backdrop for this talent in action is encourag- 
ing. The economy has performed better than expected (1% 
growth in gross domestic product reported in the first half), 
thanks in part to the government's stimulus packages. In April, 
the government handed out as much as $950 Australian ($861) 
to 13 million AustraUans as an incentive to spur growth at re- 
tail and stem job losses. 

The handout benefited the Australian entertainment and elec- 
tronics retailer |B Hi-Fi. The music market-leading chain is in 
expansion mode and forecasting 20% sales growth to $2.8 billion 
Australian ($2.5 billion) in the financial year that will end )une 
30, 2010. "Unlike in other countries, we haven't had a big dowii- 
turn here," [B COO Richard Uechtrilzsays, "and AustraUans" love 
affair with technology is insatiable." ] B dominates its retail rivals 
with an estimated 40% share of the CD market. 

The signs of recovery are good, but no one is celebrating just yet. 

"It's a tough retail environment." says David Williams, chair- 
man of the leading independent music group Shock Entertain- 
ment. "But we expect digital to continue expanding dramatically 
at the expense of physical retail." 

Williams' comments are reflected by Steve Pavlovic, manag- 
ing director of Modular Recordings, the Sydney-based label home 
to Wolfmother. Cut Copy. I.adyhawke and others. 

"Some of our artists would have sold a lot more records with 
the same amount of attention five or 1 0 years ago," Pavlovic says. 
"Bui there are some outstanding opportunities opening up for 
artists, there's a lot of great music coming out of Australia. And 
we're happy, the sun is shining." •••• 
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NICKELBACK, SICK PUPPIES 



Aw Arena. Sydney. Now. 13-14 ^^f^^, _.|.<,^v.. Dainty Consolldatwd Ent»r|jiinm«nt, Live Nation 
Foro Sot. Mextco City. Nov, 12 ??f?,?' OCESA/CIE-Mexko 



JONAS BROTHERS 



LEONARD COHEN I 



N«w York, Oct. 23 



Evenpro/Water Brother 
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NICKELBACK, SICK PUPPIES 



RICARDO ARJONA 



Dainty Consolidated Entertainment, Live Nation 



Evenpro/Water Brother 



HARD HAUNTED MANSION: DEADMAU5, JUSTICE S OTHERS 



EROS RAMAZZOTTI 



EROS RAMAZZOTTI 



MARC ANTHONY, RUBEN BLADES 



AC/DC, THE ANSWER 



Frank Erwin Center, Austin. Nov, 6 ^^r,'^? 



BARRY MANILOW 



Bill Silva Presents, Nttrus 



Live Nation International 



Live Nation International 



Evenpro/Water Brother 



BIH Sitva Presents, Andrew Hewitt Co. 
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SARAH BRIGHTMAN 



MILEY CYRUS, METRO STATION 



FLEETWOOD MAC 



SECC. Glasgow, Scotland, Oct. 22 ^,778 



MILEY CYRUS, METRO STATION 



T4F-TimB For Fun 



Live Nalion-U.K. 
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MILEY CYRUS, METRO STATION 



Scottrade Center, SL Loute, Oct. 29 



MILEY CYRUS, METRO STATION 



Rupp Arena, Lexington. Ky., Nov. 1 



THE BLACK EYED PEAS, LMFAO 



Alexandra Palace. London. Nov. 4 
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FLEETWOOD MAC 



CLIFF RICHARD & THE SHADOWS 
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AC/DC, THE ANSWER 



ELTON JOHN 



Hartwall Areena. Helilnkl. Oct. 10 
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FRONTIER MAN 

For Mushroom*s Michael Gudinski, 
Tour Promotion Remains His 'Fun Job' 



As a pioneer of the Australian music hu-siness, 
Michael Gudinski was into 360 deals before they 
were called " 360. '■ But rather than attempt to tap 
into different artist revenue streams because a 
central revenue source was faltering. Gudinski's 
motives were moreentrepreneurial in building 
a fledgling music business Down Under. 

Gudinski. founder/chairman of the Mush- 
room Group of Cos., will dehvera keynote at 
M I DRM |an. 26. which coincides with Australia 
Day, a national holiday. 

Tliis year Tuarks the 30th anniversary of Gudin- 
ski's company Frontier Touring, which among 
other accomplishments was among tlie first pro- 
moters to pair Billy Joel and Elton John as co- 
headliners and the first to tour Bob Dylan with 
Tom Petty & the Heartbreakers across Aus- 
tralia and New Zealand in 1986. 

Gudinski formed Mushroom Records in 1 972 
but had begun booking artists in the region years 
earlier, hi 1970, he established the Consolidated 
Rock agency, which evolved into the Premier 
Arlisl/Harbour Agency Group and remains a 
powerful booking agency in the region. 

In partnership with others, including Frank 
Stivala. Philip Jacobsen and Ian James. 
Gudinski has diversified his portfolio to include 
festivals, venues, concert promoting, merchan- 
dising (ARM) and publishing (Mushroom 
Music Pubhshing). 

Branching into other areas was instinctive 
for Gudinski. " Because it s a small country' here, 
we didn't have antitrust laws like in America 
back in the 70s. so 1 basically had set up what 
people would look at now as the original 360 
type of operation." he says. "Now you have all 
these people talking 360, which 1 really don't 
like. I think unless you have someone actively 
doing something in an area, lo take someone's 
rights is wrong." 

But the live business has always been Gudin- 
ski's first love. "Touring has always been the ex- 
citing side of the business for me, and not iusi 
because of the obvious excitement of a show 
and the risk involved," he says. "It keeps me in 
touch. You' re out on the road , you're talking to 
bands. I used to always say the record company 
was my day job and the touring company was 
my fun job." 

Fun and still successful, as Frontier this year 
has brought such acts as Kings of Leon, the 
Black Eyed Peas, Leonard Cohen. MGMT. 
Rise Against and Fall Out Boy to Australia 
and New Zealand. His Day on the Green music 
fests at Australian wineries have become 
hugely popular. 

Frontier first started to gain traction by bring- 
ing in new music exploding out of England to 
Australia, including such band.s as the Police 
and Squeeze. 



.biz 



For 24/7 touring news and analysis, S»« 
billboard.biz/touring. 



"We started working with bands that some of 
the established promoters weren't taking seri- 
ously, so we sort of came in through the late '70s 
with that music style." he says. " But today we're 
very diverse. We're very conscious of trying to 
put special bills together — we're very concerned 
with value for money. I f the live music business 
doesn't protect the fans and the core of what this 
business is all about, they will end up doing ex- 
actly what the record business did — outpricing 
and outsmarting themselves." 

The dynamics of the music business have 
"completely swapped" since he started. Gudin- 
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ski says. "It used to be you loured to promote 
your record. Now it's abnost like you record to 
promote your lours. When I started, a record was 
much more expensive than a live concert ticket, 
and it has completely flipped tlic other way." 

Gudinski stresses the importance of working 
with developing acts. 

"I just can't say how important it is to work 
with new artists, not just sit back on the big 
multiple arena acts, because new artists are the 
future of the business." he .says. "It's an inter- 
esting time at the moment when you look at a 
handful of gigantic superstars out there. But 
where are the next handful of superstars com- 
ing from?" 

One of the major challenges for promoting 
tours in AiLstralia is the volatility of the Australian 
dollar when most international acts prefer to be 
paid in American currency. 

"We went through a period last year where 
the dollar dropped like 35 cents in week," 
Gudinski says. "On a $10 million tour that's a 
few million dollars." 

At M I DEM , Gudinski plans to talk about how 
promoters are playing a much bigger role in 
artists' careers, such as investing capital in a de- 
veloping act "so you can withstand all the big 
guys trying to rub you out the minute the band 
happens." he says. "It will be a pretty interest- 
ing chat." •••• 



Cc.:; 
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Concert Business 
Was In The Pink 
In 2009 



BY LARS BRANDLE 

Australian concertgoers have enjoyed a lot of choice for their buck lately. The likes 
of Coldplay, Andre Rieu, Green Day, the Black Eyed Peas, Nickelback and Britney 
Spears all embarked on Australian tours in 2009. None, however, could touch Pink's 
extraordinary 58-date trek, which sold 658,000 tickets and grossed more than $80 
million Australian ($74 million), a record for a touring female artist Down Under. 



"Achieving that level of ticket sales in a recession environment 
confirms that Australians value yreat entertainment above pretty 
much anything else that they could spend their disposable in- 
come on." says Michael Coppel. whose Melbourne-based com- 
pany Michael Coppel Presents promoted the tour. 

"No qucsliuri our market responds to liit international acts." 
says Paul Dainty. CEO/chairman of Daint)- Consolidated Rnter- 
tainnient, which is promotiii}^ 14 shows by Spears this month on 
her fir^Jt Australian tour. "Tlie market has been ver)' strong through 
2009 despite the economic issues, which have been tame [herel 
compared to the rest of the world." 




However, the wildly fluctuating dollar rate has affected pro- 
moters. The U.S. value of the local dollar has swung from as low 
as 60 cents in October 2008 to as high as 92 cents a year later. 

"The fluctuating dollar is a nightmare." says Ming Gan. co- 
founder of the Parklife festival tour, wliich sold out 1 30.000 tick- 
ets across five cities from Sept. 26 to Oct. 5. "This year 1 did a 
my contracts in Australian dollars, and the Aussie dollar has 
gone up. which meant I missed out on a windfa 

Australia's live entertainment sector in 2008 generated $1.1 
billion Australian (S978 million) in revenue and shifted 15.8 
million tickets (of which 2 million were continued on >>p32 
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Accounting 

Taxation 

Merchandising 

Royalties 

Audits 

Contracts 

GST 



These are not words which find their way into 
composilions, wntten or musical. But they 
are concepts which artists, musicians, actors, 
sportspeople. and their associated technicians 
and managers should be mindful of if they wish 
to maximize their incomes and minimize their 
costs and tax obligations. 
We have, over the past 30 years, established 
a global network of legal and accounting 
specialists who work with us to address and 
resolve all financial or taxation issues which will 
confront the entertainer or sportsperscn during 
his/her career. 

Our list of entertainer dients worldwide, in both 
the music and film industries, is formidable and 
simply attests to the extent of the confidence 
and trust they have placed in us ova time. 

We are atways ready and able to assist you 
in protecting your interests while in Australia, 
New Zealand. Japan, and South East Asia. 
We will also refer you to the most appropriate 
professionals to address any fiscal/tax matter 
which may arise while wor1<ing in the USA. the 
UK, or Europe. 
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RESEARCH 



Sunny days: The six-city 
Big Day Out Festival i 
continues to dominate 
Australia's festival scene. 




from >>p30 coiiiplniit'ntar) ) . actoidinj^ to 
the latest "Ticket Attendance and Revenue 
Survey " of the trade group Live Performance 
Australia. Although tlic market was well down 
from its peaks of $1.3 billion Australian ($1.1 
billion) and 20.8 million tickets in 2007. LPA 
CEO Evelyn Richardson is heartened by the 
health of the business and says the dip is part 
of a natural cycle in the industry. Admittedly, 
the LPA's survey 
doesn't yet capture 
much data from re- 
gional venues and self- 
ticketed events, and 
the festival business is 
still undcrrcportcd. 

"Business is going 
along quite well, but 1 
wouldn' t say business is 
booming." says Michael 
Harrison, tour coordi- 
nator for Frontier Tour- 
ing, which promoted 
Kingsof Leon, the Black 

liyed Peas and Leonard Cohen in 2009. "Tliere s 
renewed confidence in the market that the worst 
times are over. We're moving ahead." 

That's not true, however, forveteran impre- 
sario Kevin [acobsen. who blamed "the volatil- 
ity of the entertainment market" when his 
company Arena Management ceased doing 
business in |uly with debts in the region of SlO 
million Australian (S9.2 million). Arena Man- 
agement's prized asset, the 1 2,500-capacity 
Sydney Entertainment Centre, is now run by 
the team from the neighboring Sydney Con- 
vention and Exhibition Centre. 

Meanwhile. Australian promoters are using 
some new^ tools to do business in the digital 
age. Michael Chugg Fntertainment promoted 
its Australasian Pearl Jam tour (running 
through November) with a series of video ex- 



DIGITAL TOOLS, 
FROM EXCLUSIVE 
VIDEOS TO NEW 
WEB SITES, ARE 
HELPING ^ELL 
CONCERT TICKETS. 
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clusives streamed on the new PcarlJani.Lv site. 
And Michael Gudinski's Frontier Touring re- 
launched its Web presence incorporating in- 
teractive and social elements. "The Internet 
is the radio station for the 21st century," 
Michael Chugg says. "There's a whole new 
world of promotional opportunity out there 
for promoters." 
The festival scene remains a thriving mar- 
ket, dominated by the 
six-city Australasian 
Big Day Out tour. The 
2009 edition, which 
ran from (an. 16 to 
Fob. 1 . sold more than 
263.000 tickets, down 
slightly from the 
282.692 sold in 2008. 
For the first lime all 
tickets to the five 2010 
dates sold out within 
two weeks of going on 
sale. Other festival 
brands including 
llomebake. Falls Festival and Splendour in 
the Grass also sold out in 2009. However, 
some promoters warn that the festival mar- 
ket is at a saturation point. The shortfall in 
ticket sales for the Sept. 18 Blueprint Festival 
in regional Victoria, which has reportedly ac- 
crued debts of 5500,000 Austrahan {$461 ,000). 
would suggest the market isn't a sure thing. 

Overall, the live sector is enjoying good 
times. "Business has been very strong," says 
Don Elford, business development manager at 
Sydney's 21 ,000-capacity Acer Arena, operated 
by the leading venue group AFG Ogden. "The 
younger demographic seems to be stronger, 
but the older demographic seems to be more 
cautious with their money these days. Overall, 
I d have to say the Australian music business 
is pretty strong." •••• 

Cc.:; 
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BY CORTNEY HARDING 



^^^^ Icnty of artists pay lip service to loving their fans. 
^^^P but usually limit their interaction to meet-and- 
^I^^^F greets, replying to tweets and shout-outs from the 
stage. But 30 Seconds to Mars, which is about to re- 
^1 lease its third album, "This !s War." Dec. Son Virgin, goes 
far beyond the usual platitudes and gestures. The band in- 
volved its fans, known as "the Echelon," on a number of as- 
pects of the new album, including them in choruses and putting 
their pictures on the album cover. 

Lead singer Jared Leto says the group spent two years writ- 
ing and recording the album, working in the studio with pro- 
ducers Flood and Steve Ull>'white. "The album is a quantum 
leap forward." Leto says. "1 describe it as a metamorphosis, 
nothing short of a complete rediscovery." 

30 Seconds to Mars' previous album. "A Beautifiil Lie." which 
was released in 2005, has sold 1.2 million copies, according 
to Nielsen SoundScan. While "This Is War" certainly repre- 
sents an artistic step forward for the band, it hasn't completely 
given up its melodic, hard rock leanings. "I don't ever wonder 
about what people will think when we get in the studio,' Leto 
says. "I have to follow my heart and my gut and not worry about 
outside influences." 

"This Is War" contains plenty- of battle metaphors, with such 
lyrics as "Tell me who you'd kill to save a life." The band also 
makes excellent use of strings, and varied song arrangements 
save the album from sounding too much like a didactic lec- 
ture. The group includes choirs on almost every track, and 



'WAR' 
MACHINE 

30 Seconds To Mars Gets Its Fans 
Involved On This Is War' 

Leto explains that members of the choruses are fans from 
around the world. 

"We were intent on turning the mic toward the audience," 
he says. "We started to hold events we called "the Summit'; we 
did one in L.A. at the Avalon and the place was full. We wound 
up doing eight of them in different cities, and then we started 
getting requests from fans that couldn't make it to the sum- 
mits to participate. We launched a digital version, and we used 
the material to create the choruses." 

Fans also were able to submit photos of themselves online, 
and Leto says the pictures were used to design several album 
covers that fans can choose from. "We know that retail is shift- 
ing from physical to digital," he says. "We wanted to celebrate 
the transition and make the physical release really important." 

EM I executive VP of promotion and marketing GregThomp- 
son says fans will participate in marketing "This Is War" as 
well. "This is a band that was built by passionate fans," he says. 



"They have been doing a lot of the viral marketing themselves, 
preaching the gospel to their friends and famihcs." 

niompson says the campaign to spread the word about the 
new album will also include many more traditional elements. 
"We introduced the first single, Kings and Queens.' to radio, 
and it s exploded at modern rock and active rock, " he says. The 
song is No. 5 on Billboard's Alternative chart and No. 11 on 
the Rock tally. 

Hie band is planning on playing a number of European 
shows in November before returning to the United States to 
play holiday radio shows. A full U.S. lour is planned for 2010. 

"We're also pursuing licensing opportunities more vigor- 
ously," Thompson says. "It's an epic album, and the sound 
certainly isn't right for everyone. But we have great success 
with videogames. For instance, with the game 'Dragon Age." 
you get a free download with the purchase of the game. And 
tracks are also available in the Rock Band' online store." 

While much has been made of Leto's acting career and the 
perception of him as a celebrity with the band as a side proj- 
ect, Thompson says "This Is War" should dispel any lingering 
notions that the singer is a dilettante. "It's a harder journey 
for someone who acts to break into music than the other way 
around," he says. "Rut Jared is totally committed to making it 
all about the band. At this point, fans see him as the lead singer 
who just happens to act." •••• 



Additional reporting by Kelly Staskd. 
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»>RIHANNA, JAY-Z 
TEAM UP LIVE 

R&B star Rihanna was 
joined onstage by her 
mentor, Jay-Z, as she 
launched her new album, 
"Rated R," in London. The 
pair performed "Run This 
Town" and "Umbrella" 
during a short set at 
London's Brixton 
Academy Nov. 16. Rihanna 
also debuted songs from 
"Rated R" (due worldwide 
Nov. 23), such as the lead 
single, "Russian Roulette," 
and "Hard," where she was 
joined by Young Jeezy. 
Nokia, which streamed the 
event around the world, 
will also offer an exclusive 
version of "Rated R" at its 
Nol<ia Music Store. 

»>SLAYER, 
MEGADETH 
REUNITE FOR TOUR 

Slayer has postponed its 
U.K. and European tour 
until spring 2010 and will 
instead co-headline the 
American Carnage tour 
with Megadeth early next 
year. Kici<ing off Jan. 18 in 
Seattle for 26 North 
American shows, the tour 
will include six Canadian 
dates that were 
postponed earlier this 
month. Testament will be 
the tour's special guest. 
American Carnage 
represents the first time 
that Slayer and Megadeth 
will have toured the United 
States together since 
199VS Clash of the Titans 
outing, and a portion of 
ticltets will be sold for the 
"1991 price" of $10. Tickets 
for most shows go on sale 
Nov. 20. 

>>>VELVET 
UNDERGROUND TO 
SHARE A STAGE 

Former Velvet 
Underground members 
Lou Reed, Maureen Tucker 
and Doug Yule will make a 
rare public appearance 
Dec. 8 at the New York 
Public Library. The three 
will discuss the band's 
music and legacy with 
rock journalist David 
Fricke as part of the "Live 
From the NYPL" series. 
The reunion of the 
legendary New York band 
follows the publication of 
"The Velvet Underground: 
New York Art," a new 
compendium of previously 
unseen photographs, 
cover designs by Andy 
V^arhol and Reed's 
handwritten lyrics, among 
other memorabilia. 

Reporting by Andre 
Paine, David J. Prince and 
Mark Sutherland. 




BY MITCHELL PETERS 



. Pulling 
AnAII-Nighter 

For Puddle Of Mudd, Lack Of Sleep Leads 
To An Abundance Of Hits 



It's 5 a.m.. and while most of his neighbors 
in Los Angeles sleep. Puddle of'Mudd fronl- 
man Wes Scantlin is lounging on his coucli 
with an acoustic guitar, a six-pack ol bccr and 
a small recording device to capture new song 
ideas for his rock band. 

His early-bird method of songwriting has 
proved to be successful at radio. Since Pud- 
dle of Mudd s 2001 debut album. "Come 
Clean." the group has had five No. 1 songs 
on Billboard's .Mainstream Rock chart, tied 
for second-most this decade with 3 Doors 
Down, Godsmackand Linkin Park. 

But some of those hits have come at the ex- 
pense of a concerned wife, who often comes 
down the stairs at about 4:30 a.m. to ask Scant- 
lin, 'When are you coming lo bed? Arc you ever 
coming to bed — ever?" he recalls with a laugh. 

But Scantlin knows how to make the best 
of the situation. On Puddle of Mudd's fourth 
studio set, "Volume 4; Songs in the Key of 
Love & I late, " due Dec. 8 on Flawless/Gef- 
fen. the musician u.<;ed his wife's complaints 
as inspiration for the song "Pitchin' a Fit." 
"She's my little muse," he says, noting that 
new track " Keep It Together" is another love 
song written for her. "I get a song out of any 
mood that my wife is in." 

In contrast, the first single from "Volume 
4 " — the follow-up to 2007's "Famous," which 
has sold 363,000 copies in the United States, 
according to Nielsen SoundScan — is the sex- 
uallycharged rocker "Spaceship. 'The track 
is No. 1 1 on Mainstream Rock, No. 11 on Ac- 
tive Rock, No. 15 on Heritage Rock and No. 
33 on Alternative. "Spaceship " premiered on 
AOl. Music's Noisecreep blog in mid- 
October and has sold 10.000 downloads, ac- 
cording to SoundScan. 

Interscope/Geffen marketing director Matt 
LaMottesays his primary goal with "Volume 
4" is to bring out Puddle of Mudd's person- 



ahty and charisma to a digital audience, "[ust 
about everyone has a Puddle of Mudd song 
in their iTunes library." he says. 'But I'm not 
sure that all of those people subscribe to the 
mailing list or go to their Web site regularly.' 

In addition to constant Twitter updates 
from Puddle of Mudd members, the first 
step in galvanizing the band's online fan 
base was releasing teaser clips of the video 
for "Spaceship" — which features the band 
with cast members from MTV's "Nitro Cir- 
cus" traveling the galaxy in search of alien 
girls — in the days leading up to its Nov. 16 
debut on Yahoo Music. 

Puddle of Mudd's team also hopes to 
boost the band's TV exposure in 2010. The 
group is scheduled lo perform [an. 7 on 
"jimmy Kimmcl Live!" and is currently ne- 
gotiating other late-night bookings. LaMolle 
says the act will also be marketed heavily at 
sporting events for brands like the NFL. 
UFC and NASCAR. 

"We have a heavy street initiative going out 
to the sports crowd, handing out Puddle of 
Mudd beer koozies and bottle openers." he 
says. "Tliat crowd likes this band already and 
would like to have some material like that." 

"Volume 4" will also be promoted through 
a North American package tour that will visit 
small arenas in januaryand Febniar>', accord- 
ing to Prospect Park senior VP of music Peter 
Katsis, who co-manages Puddle of Mudd with 
Bill McGathy. 

Meanwhile, Scantlin says he's already busy 
working on the group's next album. 

He collaborated with his bandmate.i — 
including guitarist Paul Phillips, who re- 
joined the band in February after leaving 
in 2005 — for several songs on "Volume 4.* 
And he's willing to do it again for future 
material — if, of course, they can stay up 
past their bedtime. •••• 
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Intocable Fuses 
Past And Present 
On New Album 

There's a hidden gem at the 
end of "Classic," the 13th 
album iiy Texas nortefio group 
Intocable. The albimi covers a 
nostalgic collection of senti- 
mental, accordion-packed 
songs made popular decades 
ago in a traditional, simple 
style. But wait just long 
enough and you'll hear why le- 
gions of fans have stuck with 
Intocable for 1 5 years. The last 
track, "Fstamos F.n Algo," 
veers into psychedelic funk 
and .ska in a way that no other 
commercially successful 
group in the regional Mexican 
genre would dare try. 

Intocable has always set it- 
selfapart musically from its 
peers by fusing touches of 
other styles, particularly coun- 
try and rock, into its sound. 
For "Classic," out Dec. I on 
Sony Music Latin, Intocable 
teamed with legendary accor- 



dionist Ramon Ayala and cov- 
ered songs Ayala recorded 
decades ago with his former 
band, Los Relampagos del 
Norte. But even as Intocable 
looks back to the music its 
members grew up on, it's ex- 
ploring completely new terri- 
tory in its contract with Sony. 

Intocable toured with Ayala 
earlier in its career, but this is 
the first time they have worked 
together on production. The re- 
sult is a faithful re-creation of 
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BY TOM FERGUSON 



»>PARIS, USA 

French band Plastiscines' 
attempt to conquer the United 
States is up and running, vtrith 
two recent cameo perform- 
ances and a synch in the CW 
TV show "Gossip Girl." 

The Paris-based female 
quartet is one of the first sign- 
ings to U.S. indie Nylon Rec- 
ords with its second set, "About 
Love," which appears else- 
where on Paris label Because. 

Plastiscines' 2007 debut 
album, "LP!" (Virgin), failed to 
chart in France, but has sold 
20,000 copies, band manager 



Maxime Schmitt 
says. The act sub- 
sequently exited 
the Virgin fold, 
- ^ but reckoning its 

^K^^ mainly English- 
^w^M language punky 

■ pop-rock might 
H travel well, Schmitt 

■ says, it "took the 
fl risk to go to the 
m U.S. at the begin- 

ning of 20O9" to re- 
cord "About Love." 
Butch Walker 
(Avril Lavigne, Pink. Simple 
Plan) produced the new set, 
adding what Schmitt calls "an 
'international hit' touch" to the 
12-song album, which was re- 
leased Aug. 4 in the United 
States. Schmitt declines to dis- 
cuss initial sales, insisting the 
band has a long-term strategy. 
"We are building an image," be 
says. "About Love" has sold 
1,600 copies in the States, ac- 
cording to Nielsen SoundScan. 

The U.S. exposure follows 
hefty U.K. media coverage, fu- 
eled by Plastiscines' glamorous 
image and regular promo visits 



MUSIC 



the sweet, simple songs that In- 
tocable used to play when its 
gigs were weddings and 
quinceaneras. "My dad had the 
original albunif; and I remem- 
ber listening to them." lead 
singer Ricky Muiioz says. 

Like Munoz's own band, Los 
Relampagos were known for 
putting their own spin on 
norteno music in the '60s. 
"They were the first norteno 
band to have an actual drum set 
in the band." Muiioz says. "And 
when we came into the scene 
we were innovators as well. . . 
we're used to experimenting 
w\ih our music and our influ- 
ences. In this case we're explor- 
ing our influences, but it s 
strictly back to the roots." 

On the business side, how- 
ever. Intocable is focused on 



the future. When its contract 
with EMI was up, the band 
began looking for a more flex- 
ible, equitable arrangement: 
Intocable formed its own label, 
Good-1 . and had planned to re- 
lease future albums independ- 
ently. The band had even 
secured favorable pricing and 
positioning at Wal-Mart, in- 
cluding a "Soundcheck"* play 
(though the album wasn't ex- 
clusive to the retailer). "We cut 
some aggressive deals with 
distributors to make sure that 
our music got out there," In- 
tocable manager Alan Baxter 
says. Those deals remain, even 
as Intocable licensed "Classic" 
to Sony Music Latin. 

Baxter says that rather than 
licensing the album to Sony 
pan -regionally. Intocable nego- 




surrounding the Nov. 2 release 
of the lead single, "Barcelona." 
The album appeared in France 
Nov. 9 and will get a U.K. re- 
lease in early 2010. 

Schmitt says January U.S. 
dates are being finalized 
through Nylon, which precede 
French shows in February 
booked by Imperial. 

—Aymeric Pichevin 

>>>LIGHTS ON 

Don't try pigeonholing Valerie 
Poxleitner. The Canadian 
singer, who records as Lights, 
is already a recording artist, a 
live act— and an illustration. 

In late September, MTV 
began airing In North America 
"Audio Quest A Captain Lights 
Adventure," a 10-episode 
short-form "motion comic" 
series developed with Marvel 
Comics artist Tomm Coker 
that features Lights as the 
main character. 

As a result, the singer says 
she's now drawing the atten- 
tion of comic book geeks. 

"I was on a flight and bad my 
Nintendo and my comics and 
my drawings out," she says 
with a giggle. "And there was 
this 12-year-old kid next to me, 
getting progressively closer tt 
was annoying— until I realized 



I have the same interests as a 
12-year-old boy." 

The MTV exposure set up 
the Oct. 6 U.S. release of 
Lights' second album, "The 
Listening," on Doghouse/Uni- 
versal, following its Sept. 22 
Canadian release on Under- 
ground Operations/Universal. 

The album, which made No. 
129 on the Billboard 200 Oct. 
24, displays Lights' fascination 
with "bedroom" synth-pop. 
"When you make things inde- 
pendently and at home," she 
says, "you're expected to be 
as left-field or progressive as 
you can. But I'm a huge pop 
music fan." 

Lights, signed to Sony/ATV 
Publishing, is touring North 
An>erica through Feb. 2, booked 
through the Agency Group, 
ahead of European shows sup- 
porting the U.S. electronica act 
Owl City (Feb.17-March 3). 

—Robert Thompson 

>>>GUN HAPPY 

A U.K. band named after a U.S. 
R&B record that utilizes a Hong 
Kong-born vocalist just got 
even more international. 

Mamas Gun— named after 
Erykah Badu's 2000 album 
and fronted by Kowloon-born 
writer/producer Andy Platts— 



tiated separate agreements with 
Sony Music Latin in the United 
States and Sony Music Mexico. 
"One encompassing deal 
doesn't make sense for us," 
Baxter says. "The cost of mar- 
keting and promotion is differ- 
ent, record sales are different 
... we are looking at each ter- 
ritory' as a different opportunity 
forpartners." intocable will also 
put the video for "Hay Ojitos' 
up for sale on its own. 

Intocable's deal with Sony, 
which doesn't include touring, 
is "more than a license. It's a 
partnership," Muiioz says. "If 
we win. we both win. If we 
lose, we both lose. " 

Sony Music Latin VP of 
marketing and A&R Nir 
Seroussi adds, "Whatever we 
both bring to the table we split 
halfway. It's not your typical 
five-album deal. It's more of 
an open-ended deal." 

So far. so good: First single 
"Hay Ojitos" had the fastest 
rise to No. 1 on Billboard's Re- 
gional Mexican Airplay chart 
this year and the fastest since 
intocable's "Tu Adios No 
Mata" debuted on the chart at 
No. 1 last year. "Hay Ojitos" re- 
turns to No. 1 this week. 

"It was time for a change." 
Munoz says. Under its new 
label deal, "the excitement 
is there." 



has enjoyed early success in 
Japan, where its debut single, 
"House on a Hill" (Tearbridge/ 
Avex), hit No. 3 on Billboard's 
Japanese Hot 100 Nov. 9. That 
followed the Japanese release 
of its debut album, "Routes to 
Riches," Oct. 26. It appeared 
in the United Kingdom Sept. 28 
on Candelion/Absolute. 

A fan of classic Motown, 
acid jazz and Jamiroquai, 
Platts describes it as "a kalei- 
doscope of a record that trav- 
els through genres. The one 
thing it tries to keep is the eu- 
phoria of soul music." The 
album is scheduled for a late- 
January release in the Nether- 
lands and in Germany, where 
Mamas Gun opened for do- 
mestic hip-hop act Die Fan- 
tastichen Vier in front of 
60,000 people in Stuttgart 
in September. 

Mamas Gun is supporting 
the U.K. soul singer Beverley 
Knight on a British tour. It's 
booked by Belter Skelter and 
has Japanese shows booked 
at the Billboard Live venues in 
Tokyo (Jan. 29-30) and Osaka 
(Feb. 1). Publishers, which vary 
by territory, include Imagem 
(United Kingdom) and Univer- 
sal Music Publishing (Japan). 

—Paul Sexton 
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Sting's"lf on a Winter's Night. . ." may feature holiday-inspired songs, but don't call it a Christ- 
mas album. "The whole season is much broader than that," he says. "Winter is about inspira- 
tion and imagination." 

While culling source material for "Winter's Night"— which debuted at No. 6 on the Billboard 
200 and has sold 139,000 copies since its Oct. 26 release, according to Nielsen SoundScan— 
Sting found inspiration in everything from a 14th-century carol ("Gabriel's Message") to tradi- 
tional lullabies and poems. He also collaborated with a host of musicians from the British Isles 
and performed with the ensemble at England's Durham Cathedral in a concert that will be 
broadcast Thanksgiving night on PBS' "Great Performances" and released Nov. 23 on DVD. 



1 How did you decide on the concept for 
"If on a Winter's Night . . ."? 

It was during last winter that I decided I would 
do an album based on the season. It has this 
kind of gravitational pull toward one's roots — 
the family home, the cradle or church — but a 
lot of people face it without any of those things. 
The sadness of not being able to go home is 
probably encapsulated best in "Christmas at 
Sea, " which is based on a 19th-century Robert 
Louis Stevenson poem about a sailor who is 
sinking off the coast and realizes his home is 
on the cliff top. He's pulled toward home, yet 
he's in terrible danger. That sums up the am- 
biguous feeling of this record. It's not entirely 
happy, and I also avoided symbols that I think 
have been overused, like Santa Claus or 
Rudolph the Red-Nosed Reindeer. 

2 What was it like recording with such a 
large group of musicians? 

My first instinct was to look for traditional mu- 
sicians from north of England: Kalliryn Tick- 
cU. who plays the Northumbrian pipes: her 
brother, Peter, who plays the fiddle; and the 
Melodcon player |ulian Sutton are all from my 



hometown. We started recording in my hou.se 
in Italy last January. We sat around the kitchen 
table with the fire on, huddled up with coats 
and scarves and explored these songs together. 
1 1 was like method recording — it had to be cold 
for us to begin this thing. 

3 Many of the songs on "Winter's Night" 
are deeply rooted in Christian themes. Did 
you have to reconcile your own agnosti- 
cism with recording nonsecular material? 

I was brought up in the church, and the Chris- 
tian story is part of my background. At the 
same time. I can't really accept a lot of the el- 
ements of those stories as articles of faith. I 
think there is one true unassailable religion, 
and that is the human ability to tell stories — 
to make myth of why we're here and what we 
do. So I put those Christian stories next to 
pre-Christian stories. I treated them with a 
great deal of reverence and respect. But again, 
Vm not singing articles of faith; I'm singing 
magical stories. 



4 You 
terview 




r daughter recently said In an in- 
that your practice of tantrtc sex is 
just a myth. What's the real story? 

People get very silly about what tantra 
is. Its using your normal life as a de- 
votional practice, which includes 
brealliing, walking, eating, being and 
making love. All of those things are 
practiced consciously, and that's re- 
iilly what it's about. Music is my 
t,intra. It's my way of saying 'thank 
M >u " to anytliing, whatever it may be. 

5 What was it like reuniting with 
the Police through last year? 

We tied up a lot of loose ends with the 
last Police tour I was glad I did it, and 
people were very happy to see us to- 
gether again. They came out in droves 
to see us play. It was an exercise in 
nostalgia, but we don't need to keep 
repeating that. I need to be doing 
something new all the time. 

6 Would you like to make an- 
other concept album? 

I don't k^now. we'll see how this one 
does. It's an interesting way of work- 
ing, collecting or writing material 
around one theme rather than just 
writing songs. But if you said to me, 
"Are you going to do spring next?" No, 
that would be far too expected- •••• 
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DASHBOARD 
CONFESSIONAL 

Alter the Ending 
Producers: Butch Walker, 
Adam Schfesinger 
fnterscope 

Release Date: Nov. 10 

Dashboard Confessional 
frontman Chris Carrabba 
could likely take his pick of 
any female fan in the aud- 
ience. But somehow the sing- 
er/songwriter always man- 
ages to get his heart broken 
by the opposite sex. The 
band's sixth studio album, 
"Alter the Ending." is a per- 
fectly blended concoction of 
acoustic melodies, graceful 
harmonies and powerful an- 
thems wrapped around the 
story of a man trying desper- 
ately to save a failing relation- 
ship. The pounding drums on 
the opener, "Get Me Right." 
emphasizes Carrabba's pur- 
suit of love, while the heavy 
title track finds him pleading 
with the object of his affec- 
tion to stay, And on the closer. 
"Hell on the Throat." the artist 
sings about loss and accept- 
ance over simple acoustic 
chords. "Alter the Ending" dis- 
plays much of the same raw 
insecurities that Carrabba has 
become known for. but it also 
shows emotional growth, as 
heard on "Water and Bridg- 
es," where he sings. "I'll make 



the bestofthe besti can. and 
I'll be better for it if I ever get 
my chance."— CB 

SAY ANYTHING 

Say Anything 
Producer: yVei9/ Avron 
RCA Records 
Release Date: Nov. 3 

Pop-punk band Say Any- 
thing's new self-titled album 
reflects the changing life of 
frontman Max Bomis— he is 
now married (wife Sherri Du- 
Pree guests on the songs 
"She Won't Follow You" and 
"Cemetery"), has converted 
to Christianity (referenced in 
the upbeat single "Hate 
Everyone") and hasn't suf- 
fered bipolar relapses that 
have previously derailed 
tours. Life has settled down 
for Bern is. but it doesn't show 
on the new set. Taking a cue 
from painter Jackson Pollock, 
the artist splatters pieces of 
his influences and experi- 
ences across an audio canvas 
for listeners to interpret. "Do 
Better" leans on strings and 
electronics to create a musi- 
cal takeover (Bemis sings, 
"We could do better/We 
could be the greatest band in 
the world"), while "Less Cute" 
features horns during the 
verse that lead into a rocking 
chorus. The chaos is nothing 
new for Say Anything, but the 
band's newest release is 




RIHANNA 

Rated R 

Producers: various 
Label; Def Jam 
Release Date: Nov 23 
Rihanna may have been a good 
girl gone bad on her 2007 album, but on her new 
one, she's a good girl gone bad-ass. During the 
electric-guitar-soused "Rock Star," the R&B singer 
revels in her bad-girl rebellion, crooning, "Got my 
middle finger up/I don't really give a fuck." And 
over double-speed drums on "G4L," she warns, 
"Any motherfuckers want to disrespect/We don't 
play that shit." Meanwhile, the singles "Wait Your 
Turn" and "Hard" find Rihanna singing beefy 
lyrics— "I'm such a fucking lady" and "the hottest 
bitch in heels," respectively— over epic piano pat- 
terns. But the artist doesn't talk tough all the way 
through the set. "Photographs" features Rihanna 
lamenting over a lost relationship above static 
drums, whereas on the heartfelt ballad "Stupid in 
Love," she croons over a pulsating beat, "You don't 
know what you lost/And you won't realize it till I'm 
gone." In either case, she proves that the good glH 
in her has gone bad indefinitely.— NC 





NORAH JONES 

The Fall 

Producer: J.icquire King 
Blue Note Records 
Release Date: Nov. J7 
Norah Jones' fourth album, "The 
Fall," may surprise some of her 
die-hard fans, or at least disarm them a bit. During 
the 13-song set, Jones ditches the gentle piano-play- 
ing of her previous work and rises to a new level of 
creative boldness. With a new group of musicians 
behind her, Jones incorporates a fresh, beat-savvy 
sensibility into these noir-like arrangements, playing 
plenty of electric guitar and exploring the piercing 
quality of Wuriitzer electric piano. Jones adopts a 
smoky voice and soulful veneer for the opening track 
and first single, "Chasing Pirates," while displaying a 
slinky kind of ambience on "Light As a Feather (co- 
written with Ryan Adams). The social commentary 
"It's Gonna Be" offers a garage-rock attitude, and 
"You've Ruined Me" has a rich Americana flavor. But 
Jones is still a little bit country ("Tell Yer Mama") and 
a little bit rock'n'roll ("Stuck"). Overall, the artist 
straddles those lines in an entirely different manner 
than she ever has before.— GG 



tightly executed and gives 
fans a deeper look mlo Bemis' 
clever mind.— fCJ 

RYAN LESLIE 

Transition 

Producer: Ryan Leslie 
Nex tSelectton/Universal 
Motown 

Release Date: Nov. 3 
Nearly nine months after the 
release of his self-titled album. 
Ryan Leslie continues to push 
the envelope musically, pen- 
ning even more lustful lyrics, 
delivering sweet melodies and 
creating captivating pro- 
ductions. On "Something That 
I Like" (featuring Pusha T). the 
production— reminiscent of 
rap group Clipse's "We Got It 
for Cheap"— meshes with the 
soulful chorus, in which he 
confesses. "She's got some- 
thing that I like." Over hand 
claps and a psychedelic piano 
arrangement. Leslie keeps 
"Zodiac" fresh with flirty lyrics 
like. "What's your zodiac 
sign/Are we compatible, 
baby?/lf it matches with 
mine/Then we should think 
about dating," Other standout 
tracks include the horn-laden 
"Sunday Night," about spend- 
ing a quiet evening with a spe- 
cial lady; "All My Love." with 
its sluggish beat and erratic 
drums; and the heart-pound- 
ing closer "I Choose You." 



which can be ideal for any 
wedding day.— AtC 



IVAN 

Fantasia 

Producer: Homero Patron 

Fonovisa 

Release Date: Ocf 27 

Young crooner Ivan's "Fanta- 
sia" is a throwback to '70s and 
'80s grupero. a Mexican genre 
that spawned some of Latin 
music's most enduring acts 
and classic songs. Grupero 
straddles pop and regional 
Mexican, offering hopelessly 
romantic ballads and mid- 
tempo cumbtas. Production 
maestro Homero Patron, who 
is a veteran of the genre, im- 
peccably re-creates the retro 
sounds on "Fantasia." a cov- 
ers album by the runner-up of 
reality competition "Objetivo 
Fama." While Ivan has real 
vocal chops, it's unclear 
whether music fans his age 
will embrace grupero redux; 
less sappy song choices 
might have presented him 
better to younger listeners. A 
Spanish-language version of 
the "eOs oldie "Angel of the 
Morning" is a particularly fun 
exception.— 46/ 

VARIOUS ARTISTS 

A Very Special Christmas 
Vol. 7 

Producers: various 



Universal Music Enterprises 
Release Date: Nov. 23 
The younger pop artists 
featured on 'A Very Special 
Christmas Vol. 7" will cer- 
tainly appeal to the Disney 
Channel set. but the album's 
infectious classics and vary- 
ing musical styles will also 
likely draw in their parents. 



too. Smoky-voiced singer 
Colbie Caillat opens the set 
with a version of "Have Your- 
self a Merry Little Christmas" 
that will relax even the most 
frazzled holiday shopper, and 
MIley Cyrus' rendition of 
"Rockin' Around the Christ- 
mas Tree" is prime Hannah 
Montana fare, complete with 




BIG KENNY 

The Quiet Times of a Rock and 
Roll Farm Boy 

Producers: Big Kenny. Chris Stone 
Glotown/Love Everybody/Bigger 
Picture 
Release Date: Nov. w 
In many ways. Big Kenny and John Rich— who make 
up country duo Big & Rich— are the perfect couple. 
But Big Kenny's new album, "The Quiet Times of a 
Rock and Roll Farm Boy." is a thoughtful, often pro- 
found sojourn into musical independence— his former 
major label reportedly rejected every solo project he 
turned in. That frustration led to the defiant "Free 
Like Me," which warns, "Don't fit me inside your 
expectations/You'll never know everything I can be." 
Big Kenny's musical kinship with Rich is evident on 
"Wake Up," in which the singer demonstrates moving 
poetry and surprisingly head-turning lead vocals. 
The lead single, "Long After I'm Gone," is a midtem- 
po stop-and-smell-the-roses anthem, while "To Find 
a Heart" may well be the album's sleeper hit. 
Sonically, "Farm Boy" puts the artist's influences on 
intriguing display (he cites Merle Haggard, Willie 
Nelson, the Beatles, Queen, Bob Marley and Bill 
Withers, among others), yet manages the often elu- 
sive feat of a cohesive, articulate and entertaining 
experience from first note to last.— l^J 
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upbeat guitar riffs and exu- 
berant shout-outs. Vanessa 
Hudgens puts on her best 
siinl<y purr during a jazzy 
take of "Winter Wonder- 
land," while Sean Kingston 
takes a reggae-pop ap- 
proach to "The Little Drum- 
mer Boy." Country music is 
also represented on the al- 
bum, with an uplifting piano 
accompanying Carrie Under- 
wood's version of "Hark! The 
Herald Angels Sing.'*— /CP 



CARRIE 

UNDERWOOD 

Play On 

Producers: Mark Bright. Max 
Martin. Shellback 
79 Recordings/Arista 
Nashville 

Release Date: Nov. 3 
There's no doubt that Carrie 
Underwood's third album. 
"Play On," is her best collec- 
tion yet: Here, the artist seems 
to finally feel comfortable in 
her own skin. It's a wide-rang- 
ing album— she's in love, out 
of love, light-hearted and 
playful. But isn't that real life? 
The bass-heavy and lyrically 
light first single. "Cowboy 
Casanova" (which Under- 
wood co-wrote), makes for 
fine radio candy, but it's not 
the type of song that defines 
the album. The socially con- 
scious anthem "Change" and 
the spiritual-sounding "Tem- 
porary Home" (another Un- 
derwood co-write) provide 
the meat and potatoes that 
make the syrupy-sweet des- 
sert offerings more palatable. 
"What Can I Say" (featuring 
Sons of Sylvia) is a soaring 
lamentation about how love 
was lost, while "Someday 
When I Stop Loving You" is a 
well-written look at a life that's 
going downhill. Elsewhere, 
Vince Gill's high harmony on 



"Look at Me" helps elevate a 
simple song to a potential 
country classic— KT 



VITAL REISSUES 



NIRVANA 

Bleach (20th-anniversary 
deluxe edition) 
Producer: J,-)ck Endino 
Sub Pop Records 
Release Date: Nov. 3 
"This IS off our first record, 
most people don't own it." 
Kurt Cobain whispered be- 
fore strumming the opening 
chords of "About a Gir!" dur- 
ing Nirvana's 1993 "MTV Un- 
plugged" performance. As 
Cobain had guessed, most 
audience members probably 
weren't aware that the sol- 
emn track was from the 
band's 1989 debut. "Bleach." 
Unlike Nirvana's more pol- 
ished, alternative-leaning 
breakthrough. 1991 's "Nev- 
ermind." the sludgy back- 
woods material on "Bleach" 
reveals the humble begin- 
nings of a band that would 
lead a new musical move- 
ment and earn itself a place 
in rock'n'roll history. Twenty 
years after its original release 
on Sub Pop. "Bleach" is fresh- 
ened up with remastered ver- 
sions of unusually heavy 
songs like the haunting "Neg- 
ative Creep," where Cobain 
howls about alienation and 
being stoned, and the pound- 
ing "Floyd the Barber." where 
the main subject of the eerie 
track is a man being strapped 
down and tortured by char- 
acters from "The Andy Grif- 
fith Show." The set also in- 
cludes a feedback-heavy live 
set from a 1990 performance 
at the Pine Street Theatre in 
Portland, Ore,, where Nirvana 
tightly crushes through songs 
from "Bleach" and early rari- 
ties like "Spank Thru" and 
"Sappy "—MP 
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the corresponding format 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
f^itchell Peters at Billboard, S0S5 
Wilshire Blvd , Seventh Floor. Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at Billboard. 770 Broadway, 
Seventh Floor, New York, NY, 
10003, or to the writers in the 
appropriate bureaus. 



REVIEWS 



ShMQLIES 



ROBIN THICKE 

Sex Therapy (4:34) 
Producers: Polow Da Don. 
Robin Thicke. Hot Sauce 
Writers: various 
Publishers: various 
Stnr TrRk/lnterscope 
Robin Thicke delivers his sig- 
nature smooth talk on "Sex 
Therapy," the first single from 
his as-yet-untitled fourth al- 
bum. Producers Polow Da Don 
and Hot Sauce set up a lan- 
guorous backbeat with under- 
stated synths and soft drum 
kicks, while Thicke turns the 
heat all the way up. "Stressed 
out, uptight, overworked, 
wound up/Unleash what you 
got. let's explore your naughty 
side." the singer croons. "Just 
let me love you. lay right here, 
I'll be your fantasy/Give you sex 
therapy." The come-hither ly- 
rics, accompanied by Thicke's 
breathy falsetto and deep bass 
undertones, give the song an 
unforced eroticism that feels 
ideal for lovers of romance. 
Thicke's stripped-down brand 
of R&B is of an ultra-sugges- 
tive nature, but his earnest 
vocal performance is what ulti- 
mately keeps it classy.— KP 

ORIANTHI 

According to You (3:20) 
Producer: Howard Benson 
Writers: S. Diamond. 
A. Frampton 

Publishers: Tern and Steve's 
Music (ASCAP). Andrew 
Frampton Music/Stage 



Three Music (BMI) 
Geffen 

Pop music has seen its share 
of vocalists attempt to play 
guitar, but few do so as 
successfully as Orianthi. who 
shreds and sings with equal 
aplomb. The 24-year-old Aus- 
tralian was set to play along- 
side Michael Jackson on his 
"This Is It" residency, then fol- 
low up with "Believe." her 
debut album released last 
month. Though the high- 
profile gig fell through, her 
album's lead single. "Accord- 
ing to You," continues to 
power Orianthi's career for- 
ward. Producer Howard Ben- 
son (P.O.D.. Daughtry) builds a 
rock-solid framework around 
co-songwriters Steve Dia- 
mond and Andrew Framp- 
ton's lyrics and Orianthi's lively 
vocal and instrumental chops, 
leading to a striking guitar 
climax. Already labeled the 
female Slash. Orianthi's com- 
bination of high-energy, emo- 
tive delivery and masterful fret 
work could inspire scores of 
young females to pick up the 
guitar— MM 

LATIN BITMAN 
FEATURING 
FRANCISCA 
VALENZUELA 

Help Me (3:57) 
Producer: Latin Bitman 
Writers: J. A. Bravo. 
F. Valenzuela 
Publishers: Canciones 
Nacionales. Warner/ 



^^P^^ JAY SEAN FEATURING 
Mj^H^ ^ SEAN PAUL & LIL JON 
^^U^^I^F Do You Remember 

ItU^^Y Producers: J. Remy. Bobby Bass 

Writers: various 
Publishers: various 

Universal Republic 

The saying goes: If it isn't broken, don't fix it. That seems 
to be the strategy Jay Sean and his team employed by 
releasing "Do You Remember" as the second single off 
his "All or Nothing" album. Much like his recent Billboard 
Hot 100 No. 1 "Down," "Remember" finds Sean avowing 
his desire for love. "Just you and me tonight, everything 
will be OK/Baby let's take this time, let's make new mem- 
ories." he sings over similar brusque violin strings and 
drums. Sean also goes into cyclical mode on the chorus, 
looping the title and the phrase "Let's bring it back" over 
and over as on "Down." There are some modifications to 
the formula, however, like the all-too-familiar ad-libs by 
Lil Jon. The rapper/producer guests alongside Sean Paul, 
who adds a pleasant reggae twist.— MC 




THALIA 

Equivocada (4:05) 
Producer: Aureo Baqueiro 
Writers: M. Domm. M. Bernal 
Publishers: Sony/ATV Discos. 
Westwood Publishing 
Sony 

For the first single from her Nov. 17 live album "Thalia en 
Primera Fila" (Thalia in the Front Row), Mexican pop star 
Thalia delivers a moving ballad about a once-serious 
relationship that turned out to be a mistake. "I was 
always wrong, and I just didn't want to see it," she sings 
in Spanish. "Because for you I gave my life/Because 
everything that begins also ends." After a string of 
dance-pop singles that aimed for a crossover audience, 
it's refreshing to hear Thalia pull back and tackle a 
downtempo number with a classic feel, particularly in a 
live setting that allows her to showcase her vocals. 
Thalia recently posted a YouTube clip of herself in the 
studio with Aventura recording a bachata version of 
"Equivocada," a sign that her latest hit could find radio 
success in more ways than one.— MH 



Chappell 
Nacionaf 

For the lead single from his 
new album "Colour." Latin Bit- 
man finds a talented co-writer 
and guest vocalist in fellow 
Chilean artist Francisca Valen- 
zuela. who moans bleak lyrics 
that tint the song with an ap- 
pealing despondency. "I'm hit- 
ting bottom." Valenzuela sings 
to a falling bassline. "Help me 
find out how to break the 
mold." she beckons soulfully. 
while an electric funk guitar 



and saxophone take agitated 
stabs back and forth, trying to 
break through the track's 
rolling loops. The production 
mixes buoyancy with heft, as 
Bitman allows dub upbeats to 
rebound off a weighted hip- 
hop backbeat. The song's main 
riff drops in and out. revealing 
a playful subtext of timbales 
and turntable scratches. The 
lyrics are a call for signs of life 
in a dreary city, and the music, 
always in motion, awakens 
just that, —S6 
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Self-Made Man 



Omarion Launches Imprint For New Albu 

when Omarion sings. "1 done cut the braids, low cut, got my 
grown on." in a raspy croon on his new single"! Get It In," he's 
referencing a turning point in his career. 

"I fell like my braids defined who 1 was, and (here's so much 
more to me. " says the 25-year-old singer, who — in the wake of 
Ludacris and Mario — shed his signature hairstj'le in July. "I'm 
not a kid in the industrj.' anymore; I have a sense of self." 

" I Get It In" is No. 26 on Billboard s Hot R&B/Hip-Hop Songs 
chart and No. 18 on Mainstream R&B/Hip-Hop. The track, 
which features a cameo by in-demand rapper Gucci Mane, pro- 
vides a solid setup for the former B2K singer's third solo album. 
Due Jan. 12, "Ollusion" will be released on the artist's own Star- 
world Entertainment imprint through EMI Label Services. 

"It's the first record I've put out since [2005's] 'Touch' that 
has a high-energy dance vibe." Omarion says. "I have a new 
look and my own label now, so it felt like the right way to kick 
things off." 

Omarion. whose real name is Omari Grandberry. recently re- 
leased a choreography-laden music video for "I Get It In." His 
second single will be a song he co-produced with four-person 
production team 253. Titled "Speed n." the midtempo number 
recalls past hits "O" and 'Ice Box." Tlie singer adds. "It's got that 
classic Omarion feel." 

Other standout tracks Include "Hoodie." a boastful jam fea- 
turing |ay Rock, and "What Do You Say." a ballad Omarion co- 
wrote with his friend Chris Brown. 

In early August, the future of "Ollusion" and Omarion's label 
home looked unclear. The singer's deal with Young Money fell 
through two weeks after label founder Lil Wayne introduced 
him at a concert, sparking rumors thai he was dropped. This 
followed an earlier split from Tirnbaland. who was originally 



m After Split With Young Money 

set to produce and release Omarion's new album under his In- 
terscope-distributed Mosley Music Group. 

■Timbaland had so much on his plate," Omarion recalls. 
"And when I saw I couldn't have the relationship I wanted to 
have with him. I knew it wasn't the home for me. With Young 
Money, it was getting close to the end of the year, and I wanted 
to build momentum for the first quarter. Wayne had other plans, 
though . . . he's the captain of his ship." 

Those events could have easily derailed another artist's ca- 
reer. Yet Omarion pushed ahead, striking a new deal with HMI 
by late September. 

"Everyone was speculating that I was out for the count," he 
says, "but 1 never sweat. Stepping out as an entrepreneur was 
the smartest thing I could do." 

"Now we have Omarion the artist and Omari the boss," says 
Cheryl Trimmer, who previously worked with the singer's 
manager Chris Stokes and is now president of Starworld. " He 
wouldn't have been able to wear both hats at Young Money." 

Omarion already has a stable of acts under Starworld: one 
female and one male solo singer, a singing group and a male 
rapper, whom he'll likely introduce while touring in support 
of "Ollusion." 

"You'll start to see his artists roll out in the fourth quarter of 
next year." Trimmer says. "Right now the focus is getting him 
established where he needs to be." 

Omarion says he's ready for the challenge, noting that he's 
been especially determined to take his career to the next level ever 
since liis idol. Michael Jackson, died. "I was sitting at his funeral 
next to Chris [Brownl. " he recalls, "and I just had this inonienl 
where I said to myself. '1 have to step up to the plalcnow and drive 
myself further than I've ever gone before.' " 
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HOLIDAY CHEER 

Billboard's seasonal Top Holiday Songs chart makes its annual return to our chart menu this week 
(see billboard.biz/charts). The tally lists the week's most popular seasonal songs, ranked by radio 
airplay detections on Nielsen BDS-monitored AC stations. ^1 After Thanksgiving, many AC stations 
flip to an all-holiday songs format, and by Christmas, nearly three-quarters of the monitored AC out- 
lets arc playing nothing but seasonal hits. In recent years, stations have moved to the all-hoUday for- 
mat earlier than usual. Because of this. Top Holiday Songs bows this week, reflecting data for the 
week ending Nov, 15. ^| The chart will continue to be compiled through the end of the year, when sta- 
tions return to their normal programming. Billboard established the Nielsen BDS-based Top Holi- 
day Songs chart in 2001. ^ The accompanying chart exclusively details the tally's 10 best-performing 
tunes, based on airplay during the weeks the titles appeared on Top Holiday Songs. The top 10 is pri- 
marily filled with standards from yesteryear, save for Mariah Carey's more contemporary classic, "All 
I Want for Christmas Is You," which debuted in 1994. — Keith Caulfield 

TOP 10 HOLIDAY SONGS (SINCE 2001) 
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1. 


BURL IVES 


"A Holly Jolly Christmas" 


MCA Special Products/UMe 


1964 


2. 


Brenda Lee 


"Rockin' Around the Christmas Tree" 


MCA/UMe 


1958 


3. 


Nat "King" Cole 


"The Christmas Song (Merry Christmas to You)" 


Capitol 


1946 


4. 


Bobby Helms 


"Jingle Bell Rock" 


Decca/MCA/UMe 


1957 


5. 


Andy Williams 


"It's the Most Wonderful Time of the Year" 


Columbia/Legacy 


1963 


6. 


John Lennon & Yoko Ono "Happy Xmas (V^ar Is Over)" 


Capitol 


1971 


7. 


Bing Crosby 


"White Christmas" 


MCA/UMe 


1942 


8. 


The Carpenters 


"Merry Christmas Darling" 


A&M/UMe 


1970 


9. 


Mariah Carey 


"All 1 Want for Christmas Is You" 


Columbia/Legacy 


1994 


10. Johnny Mathis 


"It's Beginning to Look a Lot Like Christmas" 


Columbia/Legacy 


1986 



SOURCE: Top Holiday Songs from Dec. 8. 2001. through Nov. 26. 2009. 
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The Next Phase 

U.K. Hitmakers The Cribs Welcome Johnny Marr To The Fold 



Since the release of their third album, 2O07's "Men's 
Needs. Women's Needs. Whatever," the Cribs have 
built a fervent U.K following. Now the band hopes 
to mirror that fervor in the United States. Paving 
the way is its second Warner Bros, release, "Ignore 
the Ignorant. " It's the group's first album with new 
member Johnny Marr — co-founder of '80s group 



Fervent following: 
THE CRIBS 



the Smiths, a member of '90s duo Electronic and 
guitarist for Modest Mouse. 

Released stateside Nov. 10, "Ignore the Igno- 
rant" became the Cribs' highest-charting album in 
the United Kingdom, reaching No. 8 on the Offi- 
cial Charts Co. tally. While the group's 2004 self- 
titled debut and 2005 follow-up, " The New Fellas. " 




failed to dent the U.K. list, "Men's Needs" peaked 
at No. 1 3. To date, the Wakefield , Yorkshire, band 
has scored seven U.K. top 40 singles. 

The addition of Marr in summer 2008 "brings 
out a different side of us, " says Cribs guitarist/vo- 
calist Ryan larman, who co-founded the band with 
his brothers Gar>' (bass) and Ross (dnmis). "There 
was a lot more texture that we wanted to bring out 
rather than just full-on punk-rock songs. This 
record has a lot more subtleties: having a second 
guitar player has complemented what we were 
doing and has definitely helped us fuUy realize cer- 
tain songs we've wanted to do." 

The Cribs recorded "Ignore the Ignorant" live 
at Seedy Underbelly studios in Los Angeles with 
British producer Nick l-aunay (Yeah Yeah Yeahs, 
.Arcade Fire). Marr says Launay "believed the band's 
strength was tn the live recording." jarman adds. 
"We just plugged in and played. That's the way we 
like it." 

To build awareness about the Cribs' new 
album, a series of club shows were staged dur- 
ing the week of release in Hollywood, New York 
and Portland. Ore. The Cribs also made their 
third appearance on "Late Show With David Lei- 
terman" Nov. 12. Having completed some Euro- 
pean dales with Franz Ferdinand, the band will 
kick off its U.K. headlining tour Dec. 2 at Birm- 
ingham Academy, with dates including a Dec. 
1 2 show at London's S.OOO-capacity Brixton Acad- 
emy. Then it's back to the States in mid-Ianuary 
to launch a U.S. leg. 

"You never know how things are going to trans- 
late in America." Jarman says tlie day after the 
group's 'Letterman" appearance. 'But last night 
just felt really good. Tlicrc was a lot of energy in 
the room." • • 




WHERE HE'S 
COMING FROM 



In the midst of recording his 
next project, a self-titled album 
slated for spring 2010. Wyclef 
Jean decided to revisit his hip- 
hop roots on the newly re- 
leased "DJ Drama Presents 
Wyclef Jean Aka Toussaint: St. 
Jean From the Hut to the Pro- 
jects to the Mansion." Issued 
Nov. 10 on Jean's own Carni- 
val House Records through 
Megaforce/Sony Music, 
the EP bows at No. 36 
this week on Billboard's 
Top RSB/Hip-Hop Al- 
bums chart. 

Thel3-track EP finds 
the MC/songwriter/ 
producer adopting the 
persona of Toussaint St 
Jean, loosely based on 
the 18th-century Hait- 
ian revolutionary hero 

Roots revisited: 
WYCLEF JEAN 



Toussaint L'Ouverture. Hosted 
by DJ Drama, the set of all- 
new material features Timba- 
land, Eve, Lit Kim and an elec- 
trifying collaboration with 
Cyndi Lauper. 

"When you get to a certain 
point in your career, people for- 
get where you came from," 
Jean says of the EP's concept. 
"So now, Toussaint is going to 
show everyone my skills and 
how I got started in hip-hop. 
Just in case you thought Clef 
was dead and he don't spit: 
Here's the reinvention." 

In addition to the assertive 
"Warrior's Anthem." the EP's 
other standout tracks include 
"The Streets Pronounce Me 
Dead," which finds Jean ad- 
dressing all naysayers, and the 
Lauper-asslsted "Slumdog Mil- 
lionaire," on which she sings, 
"We don't care what you say, 



from the hut to the projects to 
the mansion, now a millionaire/If 
you come from the hood, expect 
nothing less/I wanna see you get 
your money." 

The point of the EP, Jean 
adds, is that "whatever you want 
to do. you can accomplish. If I 
came from nothing and became 
something, if I was chosen for 
greatness, then so can you." 

Jean is among the list of art- 
ists chosen to perform at the 
Nobel Peace Prize Concert Dec. 
11 with Will Smith, Toby Keith 
and Donna Summer. In the 
meantime, he's already recorded 
several songs for his upcoming 
studio album, including fea- 
tures with Lil Wayne ("Seven- 
teen") and Natasha Bedlngfietd 
("Tonight"). Also on his guest 
wish list: Young Jeezy and Amy 
Winehouse. 

—Marief Concepcion 



In the spirit: 
STRAIGHT NO 




HOLIDAY 
MAGIC 

Christmas has come eariy for a cap- 
pella group Straight No Chaser. Its 10 
members are celebrating the bur- 
geoning success of their second hol- 
iday album, "Christmas Cheers." Re- 
leased Nov. 3 on ATCO/Atlantic, the 
album debuted at No. 90 on the Bill- 
board 200 and No. 11 on Top Holiday 
Albums with 7,000 units, according to 
Nielsen SoundScan. 

"There's a lot of momentum for a 
cappella," founding member Randy 
Stine says. "Singing right now is kind 
of cool. You don't have to be the 
frontman or a guitar player in a band 
to be cool." 

Just two years ago, the members of 
Straight No Chaser were in seven dif- 
ferent cities, working 9-to-S jobs after 
graduating from Indiana University, 
where ttie group got its start. But 
everything changed when Stine 
posted clips from one of the group's 
1998 university concerts on YouTube. 
Straight No Chaser's version of "The 
12 Days of Christmas"— which interpo- 
lates Toto's 1983 No. 1 pop hit "Africa"— 
received more than 7 million views. 
And one of those viewers was Atlantic 
chairman/CEO Craig Kallman. 

With the group's story playing out 
like a holiday miracle. Straight No 
Chaser signed with ATCO/Atlantic. 
The act's 2008 debut album, "Holi- 
day Spirits," sparked a headlining tour 
and album sales of 118,000 units, ac- 
cording to Nielsen SoundScan. 

While its predecessor leaned more 
traditional, "Christmas Cheers" adds 
a comedic thread to its mix of inven- 
tively rearranged holiday standards 
and originals. In addition to the sin- 
gle "The Christmas Can-Can." the 
music video for another original track, 
"Who Spiked the Eggnog?," will pre- 
miere Nov. 30 on MSN. The album also 
Includes a studio version of "The 12 
Days of Christmas." 

Currently on a 50-city, Southwest 
Airlines-sponsored headlining tour 
through Dec. 23, Straight No Chaser 
will appear on PBS' upcoming pledge 
drive special "Live in New York: Hol- 
iday Edition," which begins airing 
Thanksgiving weekend. Additional 
performances include QVC (Nov. 25) 
and the Christmas Day edition of 
NBC's "Today." 

And next year, Straight No Chaser 
will find out if its magic extends beyond 
the holiday season. The group is finish- 
ing up "With a Twist," a pop album due 
in spring 2010. —Crystal Bell 
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T-SHIRTS 



REAL ESTATE 




mm 
BUOKtTIIGt 

FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

m.backstaie-hsli'm.eom 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(oulsidc Iho U.S. - ');S-443-OIOni 



SONGS FOR SALE 



LOOKING FOR LYRICS FOR A GREAT 
COUNTRY OR HIP-HOP SONG? 

Check out a poem called "IT USED TO BE MADE IN AMERICA" 
See it online at www.itusecltobemadeinamerica.com - To talk to the 
author and make an offer, call Robert Barrows at R.M. Barrows 
Advertising, 650-344-1951 - www.barrows.com 



SOMETHING TERRIBLE HAPPENS WHEN YOU DON T ADVERTISE . . . 

NriTHINR I 

BE CREATIVE •KNOW YOUR OPTIONS 
ADVERTISE WISELY 
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PHOME: G4C-E54-4e97/8a0'223'7S24fF>X: e4C-E54-gil6G EMAIL: JSEARETTE'tiBILLBOARD.COM 



CALL US TODAY AND ASK ABOUT THE 



BILLBOARD CLASSIFIEDS 



INTRODUCTORY OFFER FOR NEW ADVERTISERS! 



1 -800-223-752^ or jserretterabillboard.com 




MUSIC 
MERCHANDISE 



BUY DIRECT AND SAVEI 

While olhflf people are raising ttieir prices, we 
are slashing ours. CD's. LP's. Books, 
Cassettes as low as 50 cents. Your choice 
from the most extensive listings available. 
For Iree catalog call (609) 890-6000. 
Fax (609) 890-0247 or write 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 
email: scorplomus@'aol.com 



MASTERING 



tangerineMASTERING.com 

Grammy winning CD mastering 
REISSUES & RESTORATION 
201-865-1000 



ABBEY ROAD, ST JOHNS WOOD. 
LONDON NW8- £2.200,000 

immaculate remodelled Contemporary Interior 
Designed Towntiouse set back 
from Abbey Road 
within walking distance of American School, Abbey 
Road Studios, 
Lords Cricket Ground, 
St Jotins Wood Village and Tube. 

3 bedrooms, 3 bathrooms 
(2 en suite / 1 with balcony). 
Study/ 4th Bedroom, Cloakroom, 
Poggenpohl Kitchen, 
Open plan living room / 
dining room with fireplace. 
Zen-like private garden with timed irrigation 
and lighting systems. 
Integral garage plus offstreet 
parking for 2 cars. 
Alarm and entryphone systems. 
Wired tor Cable / Internet. 

Great Home or Investment 

Contact: Holdsworth Estates 
(44) 077178 14050 or e-mail 
colonelfosarty@yahoo.com 
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BILLBOARD'S HOTTEST ISSUE OF THE YEAR! 

THE 2009 YEAR IN MUSIC ISSUE 
December 19, 2009/DEADLINE CLASSIFIED 
December 14TH 

TOURING, PUBLISHING, LEGAL, TECHNOLOGY AND 
MUCH MORE!! 

FEATURING . . . 
•Over 200 Highly Anticipated Billboard Year-End Charts 
•The year's most unforgettable music moments 
'Analysis of all segments of the music business 

illboard also honors MADONNA in this special edition - 
The Top Solo Touring Artist in 



•GET YOUR MESSAGE IN THIS SIGNATURE DOUBLE 
ISSUE THAT IS REFERENCE ALL YEAR-ROUND BY THE 
MOST POWERFUL PEOPLE IN THE WORLD OF MUSIC, 
BUSINESS AND ENTERTAINMENT! 
CALL TODAY JEFF SERRETTE/1-800-223-7524/ 
JSERRETTEiQiBILLBOARD.COM 
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Uon Jovi ( Omcs l ull ( iivh^* Willi Fourlli Xo. 1 



iRIivffum stirs 
!• country charts (see page 
9) after Its Country Mutic 
ssn. Awards wins. Its "Need 
ou Now" rises to No. 5 on the 
lllboard Hot 100 (with 
17,000 downloads). It's the 
rst country group to reach 
le top 10 since the Dixie 
hicks In 2007 and the best 
Igltal sales week for a song 
y a country gioin> 



After FoK TV 4 0<i.l- 
lowcased the song "Defying 
ravlty" from the musical 
Vlctted," the Broadway can 
bum nets Its best sales since 
ist Christmas (6.O00: up 85%) 
nd the original "Defying" has 
s best sales week (9,000 



Bon Jovi claims its fourth No. 1 
album on the Billboard 200 as "The 
Circle" lands in the penthouse with 
16J.000 copies sold, according to 
Nielsen SoundScan. 

It's the band's second topper in a row, 
followingits 2007 release "Lost Highway." 
The latter bowed with 292.000— the 




Over The 
Counter 



KEITH 
CAULFIELD 
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group's bcsl sales wecksincc SoundScan 
began tabulating sales in 1991. 

Still, the opening for "Circle" is in 
line with the band's last few debuts. 
"Have a Nice Day " started with an 
"Oprah Winfrey Show'-infused 202.000 
in 2005. " Uounce" bowed with 160.000 
in 2002, and "Crush" crashed in with 
115,000 in 2000. 

An astute obser\'er pointed out to me 
lhal the first-week sales for "Lost" ap- 



pear to be an anomaly in the band's tra- 
ditional sales pattern, hence why the 
start for "Circle" seems disproportion- 
ately smaller. 

The opening week for 
"Lost" in 2007 was likely 
aided by the band's then 
newfound success in the 
countr>' market. In 2006. 
the group had reached No. 
1 on the Hot Country 
Songs chart with "Who 
Says You Can't Go Home" 
(with Sugarland's Jen- 
nifer Nettles), a track 
from its "Have a Nice Day " album. 

That hit helped build a bridge to 
country radio and fans, for the first 
single from "Lost Highway.'' "(You Want 
To) Make a Memor)." reached No. 35 
on the Hot Country Songs chart. 
Additionally. "Lost" could have been 
interpreted as the band's "country" 
album, as it was recorded in Nashville 
with veteran country producer Dann 
Huff and featured guests LeAnn Rimes 
and Big & Rich. 

All of llial friendliness toward coun- 
try hkely helped "Lost," especially in its 
first week. 

The new "Circle" isn't coming across 
as a country set, nor was its first single, 
"We Weren't Born to 1-ollow," promoted 
to country radio. The song is, however, 
bulleted for a second week at No. 1 1 on 




the Adult Top 40 chart while it rises to 
No. 17 on Adult Contemporary. 

Additionally, the first-week sales for 
"Circle" could have been hampered 
because it was physically 
available only in the C Df 
DVD configuration. A 
CD-only version of the al- 
bum wi II be released Nov. 
23. It s sort of a reverse 
deluxe-edition scenario, 
which kicked into gear 
more than a year ago. 
when Sugarland released 
the higher-priced deluxe 
version of" Love on the Inside " one week 
before the standard edition hit stores. 

The "Circle" CD/DVD carries a list 
price of SI 9.99. though retailers were 
selling it for between S11.99and $14.99 
last week. Generally, most high-profile 
CD-only sets are offered for around 
S9.99 in their first week, so perhaps 
some consumers frowned at the higher 
price for the "Circle" package. 

All told, the veteran group has 
racked up 10 top 10 albums, and all of 
its studio releases since 1986 have 
reached the top 10. Including Bon Jovi. 
only 17 rock bands have claimed top 
lOsets on the Billboard 200 in the '80s, 
■90s and OOs. 

50 AND COUNTING: Tlie world has 
wailed months for 50 Cent's often- 



delayed new album to arrive, and now 
we must wait one more week before the 
set graces the Billboard 200. 

The digital version of the rapper's 
"Before I Self Destruct' was rush- 
released in the United States through 
Apple's iTunes store on Monday. Nov. 
9, ahead of its CD counterpart's bow 
on Monday, Nov. 16. 

All configurations of the set were orig- 
inally scheduled to drop on Monday, 
Nov. 23. but the set leaked to the Inter- 
net nearly a month before that, prompt- 
ing Interscope Records and Universal 
Music Group Distribution to push its 
release forward. 

Because of this situation, Interscope 
has requested that Billboard and Nielsen 
SoundScan uphold an existing policy 
regarding album Internet leaks. 

In a rule instituted nearly a year ago 
based on industry input, a label may ask 
Nielsen SoimdScan to hold the digital 
sales of an album title for up to one week, 
and Billboard to delay charting that title, 
when a leak has resulted in a digital 
album beating its physical counterpart 
to market. Tlierefore. t}ie first-week dig- 
ital sales for "Before " will be added to 
its overall retail sum for the week end- 
ing Nov. 22 and the title will debut in 
next week's issue. 

Billboard, along with Nielsen Sound- 
Scan, will review the merit of maintain- 
ing this rule. •«•• 



Read Chart Beat 
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A Weekly National Music Sales Report 

Year-To-Date 
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FRED HAMMOND 


Love Unstoppable 








164 


14S Q 


THE FRAY 

[:-r. rryy -wiy y.^ic .13 9fli *. 


The Fray 


• 




134 


112 




FOREIGNER 

•.\M' : f>, r, .(c. i'ssacc.'ovoi • 


Can't Slow Down 








81 




TEGAN AND SARA 

■ -1 ..-n.-i.'Wimfim BftL's iUMi 


Sainthood 






129 


129 


LIL WAYNE 


Tha Carter III 


B 




137 


123 


101 Q 


MONSTERS OF FOLK 


Monsters Ot Folk 






138 


128 


118 


SOUNDTRACK 


Disney: Phineas And Ferb 






'0^ 
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JONAS BROTHERS 

-i- . "■ H,l CC.mtli * 


Walmart Soundcheck: Live (EP) 








108 


-h 


VARIOUS ARTISTS 

Ell LIT. ; i.v: ' nii.i92.'ieiiy rnis-c <is 95) 


NOW That's What t Call Dance Classics 


I 




146 


135 0 


ROB THOMAS 

;«:L:'.< ■■."..M.- " - 11 ..Vi l IB Mi * 


Cradlesong 








116 


-B 


SS,1°JS*A««P srWtaC HAfllUTMG <19 M| * ^ ^ 






® 


151 


132 Q 


JUSTIN MOORE 


Juslin Moors 




■ 


144 


145 


124 Q 


DAVE MATTHEWS BAND 


Big Whiskey And The GrooGrux King 


■ 




146 


140 


130 Q 


BOYS LIKE GIRLS 

COLUMBIA M 1 QJ.-Sr.NV W.JS.C Ml 


Love Drunk 






140 


134 


109 Q 


CHEVELLE 

IPi;; tiy.-x's i-iv mi ml iT iiSi 


Sci-Fi Crimes 








121 


73 Q 


RAMMSTEIN 

ciLi^iii.' .1, <'.■>.!:: . vrtGPAUT oa sai 


Uebe 1st Fur Alle Da 








156 


172 0 


KIDZ BOP KIDS 

"Azon 6 HE :':;i:'j (la gaj 


Kidz Bop 18 






14« 


106 


S9 Q 


JOSS STONE 

^■iM.iirJt-L^'aHL-iC(I0l(tcS8i 


Colour Me Freel 






1GO 


141 


12&Q 


GREEN DAY 

lEP^ISJ 51 'iSlf .'AAHHER aBGS ilB 38. 


21st Century Breakdown 


• 





115" I 



Up nOS.IlH duo's 
slbiim prortts From 
its exposure on Ijst 
(Week's Country 
Husic Assn. Awards 
lekusi (see p^ge 
49). And, It's nev?i 
too late to trumpet 
3 fun feat: The pair 
is only tlie sixth act 
ttiis year to con- 
(unenllv (hart 
UtfM albums. 




Wal-Haft releaseil 
two '"Soundclteck" 
CD/DVD package 
last we? k: ttiis one 
from ttie Jonas 
Men (5,000) 
and ore Irom Denii 
Lovato, which iusi 
misses Um tally 
{2.000). 



1^1 

The British star's 
aRwm title (oiildn't 
beany mofe Ironic, 
ai Uie set detiuts at 
No. Z on the U.K. 
Alburns chart this 
week, edged out by 
a Ho. 1 entry from 
vocal quartet JIS, 
last year's "X 
Factof" niniMf-up. 



mi 

The J2-song tilm 
soundtrack boasts 
a stellar lineup, 
including tracks 
from the Who, 
Cream, the Jimi 
Hendrii 
Experience, the 
Sjpremes. the 
Beach Boys. David 
Bowie and Dusly 
Sprlnnneld. 



Just creeping onto 
the list is (his six- 
song digital EP from 
the band that sold 
3,000 downloads 
last week. Its songs 
nwe recorded May 
28ata9igin Tokyo. 
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pir*K 

PITBua 
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ARTIST 

UPRIM S. HUmift : atSTRIBI/riNB lASEL IPRICE) 


Title 
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161 


lb2 




AVENTURA 

!■ .-.-11, ■'.^ic LilTlhll-igBi 


Ttie Last 


!!]■ 


152 


115 


103 


VARIOUS ARTISTS 


Up, Down, Turn Arourxl: Circa 80 






162 




JLTiMo oriL/lritno 

i"i . ■ .'.1 . ■ . . ■ ; Glii 


Lines, Vines And Trying Times 






E 


m 


ARTIE LANGE 


Jack And Cake 




w 


E 


IB Fir 


VARIOUS ARTISTS 

■1. . ,Vi i ■ (I [li 


All Wrfipped Up: Vol. 2 {EP) 




156 


157 


115 1,^, 


DAVID GRAY 

.(I -.i:.-- MtHcm SIMH (Il Ml 


Draw The Line 






157 


1M 


126 0 


PITBULL 

K'jiij lit^:: JNCS'JSIHDI.'flML; it] SSi 


Rebelution 






168 


117 


45 


PINK MARTINI 


Splendor In The Grass 




I** 


67 




THE ALMOST 


Monster Monster 






E 


11 


ROBBIE WILLIAMS 


Reality Killed The Video Star 








156 


112 2 


CHRISETTE MICHELE 

>:■" .'.i; 1 ■_ ."ji.'j ii3 3Bi.* 


Epiphany 






162 


100 


27 ^ 


EDNITA 


Soy 
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m& 


KIDZ BOP KIDS 


Kidz Bop Christmas 






w 


w 


195 1^ 


COLT FORD 

AVtf'AGE .OE SIOOl 116 9S1 


flide Through The Country 






166 


120 




TRIPLE C'S 

MM;/.C».-0EF JOM 0135M,'ICOMC (13 981 


Custom C«rs & Cycles 






166 


143 


121 Q 


LIL' BOOSIE 

-flILLinVam Mi:pt WAflNEB 8R0S lIB 9?; 


SuperBad: The Return Ot Boosie Bad Azz 




167 


147 


145 Q 


BRAND! CARLILE 

'.OUMHIA SJ.'JO SCHV U'JSiC pt 9^1 


Give Up The Ghost 




166 


169 




KELLIE PICKLER 


Kellie Plckler 






160 


150 


119 ^ 


K'JON 

,11- .1, !H iinivHtsa, (IEPIJH1.1C aiSiej.'UMSG \U 9Ki 


1 G«t Around 






170 


132 


96 Q 


THE FLAMING LIPS 

A'AHhih- iHOS ■.^DiH."* |!3.9a( * 


Embryonic 








E 


■D 


DJDflMttPRESaT&WrOEF JEAN AUTDUSSAINT ST. JEAN p™„-n»i*- ToTh.!*™* TnT>-M«.inn 
CAtiNivAL HOUSE 01 |1 1 98} From Th. Hul To Prt^. To Th. Manston 
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172 


148 


131 ^ 


JEREMIH 


Jeiemlh 




173 


139 


104 


LYLE LOVETT 


Natural Forces 




174 






MARCO ANTONIO SOLIS 

1 - ■ 1. 11.; I149BCD.PVD) 


Mas de Marco Antonio Soils 




176 


163 


142 „ . 


SICK PUPPIES 


Tri-Polar 






176 


159 


110 j; 


SOUNDTRACK ^ ^^o-i iiB 98) Transformere: Revenge Of Ttie Fallen: Ttte Album 






w 




HALESTOHM 

A[iAi.:ic iT3J'Ji,'*a (13M| 


Hale storm 






178 


IM 




AFI 

[IGC [(."SECCPE ll'333C.'ICA 53l 


Crash Love 






179 


138 


83^ 


FLIGHT OF THE CONCHORDS 


1 ToM lAw 1 Was Fraaky (Soundtrack) 






160 


135 


92 ^ 


KAREN 0 AND THE KIDS 


Vtriiere The Wlkf Things Are (Soundtrack) 








1(1 


137 Q 


FABOLOUS 


Loso's V^ay (Soundtrack) 








E 


■ i 


SNOV." PATROL 


Up To Now 






m 


133 Q 


PETE YORN & SCARLETT JOHANSSON g^^^^ 
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187 




EL TRONO OE MEXICO 


Hasta Mi Rnal 








E 


■D 


JIM BRICKMAN 


Joy 






188 


124 




GOVT MULE 


By A Thread 






m, 






MAYDAY PARADE 

L.'.-.!.;:. . [..'i i k.as i53 9ai 


Anywhere But Here 






188 


173 153 r 


NEW BOYZ 

..1 "". .■. !■ ■.■u-.JS'«AP.h;ajHOS 113981 


Skinny Jeanz And A Mic 








E 




SOUNDTRACK oi,.,. q«hi« 

■;;--^RSAtHEPij;LK:oBsia'VW«oii9Sii r'lrawHaaio 






190 


178 


174^ 


COLDPLAY 


Viva La Vida or Death And All His Friends 


B 
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167 


150^ 


LMFAO 

■.i.-CHEfifimEe.il<TEi'SCOPEDia932.SAill3 9Bi r any mock 






102 


180 




RISE AGAINST 

TV ■■^:i;.|','IM (13MI 


Appeal To Reason 






193 


191 


173 t - 


LETOYA 


Lady Love 
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DIERKS BENTLEY 

I nL'iiii |1BW| 


Feel That Fire 
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IB 


DOLLY PARTON 

iiiju. 'c; oinrERfLy mm hb 98 cd.'OVDm:* 


Live From London 












SELAH 


You Deliver Me 
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BIG KENNY The Quiet Time Of A Rock And Roll Farm Boy 

1 .■■ — ' .I'Hi^ffh (,:iHi!, aiiifitfi ptiuHt (13 ^6: 








GREEN DAY 

"ir.i [ j.i'.L ;< Vi'.r.hEfl 5R0S m.M; 


Last Night On Earth [Uve In Toyko) (EP) 






mm 


ANTHONY HAMILTON 


The Point Of It All 












DAVID GUETTA 








m 


3 


One Love 
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104 IHPIECS 106 


E^^^B U3W32 & ^^^^Q 
WW THAT S AHAI 1 CAt.l WALE 






JTANA 




ECHN9W 
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33 


riGANAHDSAHA IM a tHONO Dt WJKO 184 17,' V 


TrrTTTTm AlXXINinvCHftiSIMAS WFF7FR 




32 
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GCOflGESTBArr 



5HE MOVf 

FIIWlEflAao 189 THEORY Of A DEADI.WN 

5, 36 IRAr«FaRM£R$. 

13 nEVEW3E0rTHEFAU.£ri nOBTMOMAS 

THE ALBUM " "" 



n OlSHEV IHIINfAS AND IHETVUILIGHI 

^2 FERe m fCWMOON 

t't9 GLEE SEASON ore THE 

:0 MUStCVDLUMEl ...J 
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LETTERS TOSAKIA, A 
HOUOAV MUSICAL 
COILECTIOM . 
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ARTIST 

•/.'Mi.r K mmif. : oisiftieiiiiwmB£i(PBic€i 

KM JASON ALDEAN 


Title 
WkJe Open 


• cm 
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Kl^iViii "AN'*.-Eiv iiEiVRDUEfl Crtttm Amwraay ColBcllari 




3 
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BEBE & CECE WINANS 


SIjII 






1 




THE SWELL SEASON 

ANK- B'iM.'" il' "AHU |1 ■:'[!; + 


Slncl Joy 






■ 


1 


PEARL JAM 


Backstiacer 




e 




CHICKENFOOT 

■ ■-, .,- ....... ga, , 


Chwkenloot 


• 


o 




JENCARLOS ^____| 


^^^B Buscami 




8 




6 


KISS 

■ ■ :n■>a^ ek lU <ib CD.'DVO) * 


Sonic Boorti 




a 
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TECH NdNE 

iir-.iVH'ii fi4,RI!: (Ifl SB, 


K O.D 




10 


11 
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TAMELA MANN 


Iho Master Plan 




11 


10 


3t 


CAGE THE ELEPHANT 


Caee Tne Cleptianl 




12 


13 


27 


PHOENIX V^oltgang Amadeus Phoenri; 




u 


13 


i 


DETHKLOK Melalocalypse: Delhalbum ll (Soiindtracki 

:. J --n T scirofl-jADULi SWIM] in S3( 




14 


9 


is 


BRIAN MCKNIGHT 


Evolution 01 A Man 




IS 


17 


ii 


MONSTERS OF FOLK 


Monsters Of FoIk 




16 




4 


RAMMSTEIN 

■ LL,i iM Lsv[R:.;u:;;n5j,.vAGHAHT .;is.9a( 


Liebe Isl Fur Aite Da 




17 


1 1 
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VARIOUS ARTISTS Up. Down. Turn Around Circa 80 
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S 


DAVID GRAY 

-;i f~i sIPiEil iU Ml 


Draw The Line 




18 
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PINK MARTINI 


Splendor In The Grass 






23 


2a 


COLT FORD Ride Through The Countiy 




® 




cj :mk p-mvy ipw m w mm' n m -m > -u i: ti» pi-js ij ite tesm 




22 


22 


4 


FLK5HT OF THE CONCHOflOS 1 ToW 'ftu 1 Was RB*y (Sounfltrach) 

-'uf its 3Bj 






34 


■ 


JIM BRICKMAN 

:nMr:.;j ;>.sDMERSn I99«i 


Joy 






18 


3 


GOV T MULE 

.■■ I.----: ■( Hi 


By A Tnread 
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a 


DOLLY PARTON 

!■- iti-HV 2AV ilBMCOiDVO) * 


im From London 








THROWDOWN 


Deathless 






B 


3 


VICKIE WINANS 

jcsiinv .■:> aijD iii 9bj 


How 1 Got Over 




2a 






JOURNEY 

■(i.lMQI.) .I'jO'^ !X :■» W CD DVCI *■ 


Revelation 


■ 
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PUSCIFER n K Fit r-te5W Ins^ ?r(/riTn: G* " 
















30 


21 


3 


BETWEEN THE BURIED AND ME 


Ttie Greal Misdirect 




31 


30 


P 


RODRIGO Y GABRIELA 


n n 




32 
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2 


SOUNDTRACK NCIS The Otficlal TV Soundtrack Vol -2 

. ■ 1 r ;! «it 1 




33 




11 


THE XX 

. \ : "i.n.'-. il^- I149B) 


u 




34 
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VARIOUS ARTISTS SkySoullAfiC...tinM^1ftxttlQMluFaLFnWBei^ 

1198) 
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KATATONIA 

■ ■ ■ 'HI 


Night Is The New Day 






11 


12 


EARNEST PUGH 

■ .-LJ-O rtCfl^BWIOE 113.98) 


LIVE- Rain On Us 




® 




2 


WYNTON MARSALIS 

.■■ Ii. . .. ... : SOMERSET I9.W) 


Chrtttmas Jazz Jam 




38 


^/ 


35 


A DAY TO REMEMBER 


Homesick 
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33 


i 


GRIZZLY BEAR 


Vflckatlmest 




40 


31 


B 


TIESTO 

v.. ;.![■■■. FPE[[iOH 208?,ULIFiA i IT 981 


Kaleidoscope 








PASSION PIT 

■■-i-iri->; 1-Ba6-CDLIWB!A !1? 


Mariiieis 




Ui 


M 






JO 


10 


PHISH 


Joy 
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EDWARD SHARPE & THE MAGNETIC ZEROES Up Ffom Bekm 

,' „[. 54:'.v,l:iRAia |139Si 
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ERIN MCKEOWN 

1 r. 93i 


HundtMs 01 Lions 
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>>iw;r^[Hi:.;:>(iurmnMr:ffn£!aw<niwirHBHrofii'i^ ^vitirsrste 
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ECHO AND THE BUNNYMEN 


Th« Fountain 
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RAY LAMONTAGNE 


Gossip In the Grain 




48 






SILVERSUN PICKUPS 


Swoon 




49 






ill. TIME LOW 


(Jothing Personal 










MF DOOM Melal Fin^erf Doom Piesenis Unexpecled Guests 






GQIU CL3T n?7 lU 9S( 





An nnlllielv face appears high on the Top HoHday Albums chart ttNs 
w«eh as Tort Amos debuts at Ho. 9 with 'Hidwintet Giiites" 00,000). 
It's the siiigi^r/songwrlter's first (hristinas etiorl and (eaturn 
tradllional holiday songs in addition to two Amoi'iMDBeil l»dis: 
"Pinli and &iittef" and "Our New Vear." 
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3S SS l^'if^ 'il Oia^RIBkillMG lABEL 


si 


B 


O 


BS Kl BON JOVI Thi Ciiclll 
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^^■f^EAF Memento Mori 
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(Hi 


2 


■fsOUNDTRACK nipf^ Season One The MusK Volume 1 

:'l:T ' < 1' vOHV MUSIC 
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I 


4 


^ CARRIE UNDERWOOD Play On 


3 
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St/VITCHFOOT Heik) Hurtlcanc 


13 


1 


o 


■IPB DASHBOARD CONFESSIONAL AlteiTM Ending 


19 






B 


2 WALE Anentlon Detlcil 


21 
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^ OWL CITY OcaanEy«s 


IS 




o 


7 


^ TAYLOR SWIFT ftailess 


s 
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H JAY-Z The Bluepnm 3 


16 
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B 


^1 JASON MRA2 Jasoii Miu's A Beautiful Mess.yve On EailTi 


38 






B 


g LADY ANTEBELLUM Lady Amelwllum 


11 






15 


. MICHAEL BUBLE Crazy Lo<e 

I.I i .1 . BROS 


7 






19 


„ LADY GAGA THe Fame 

' iT-i;.:M, \: h:'l. .[ :il;!IBvTfi[C IHIER&CQPE ,'IGA 


24 






HOLLYWOOD UNDEAD Dewiale Measuiis 


29 
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H SOUNDTRACK The TanligM Saga New Moon 


10 




17 


17 


^-THE BLACK EYED PEAS The E H O 


2D 






B 


■H ZAC BROWN BAND ThB fouhdatlon 
all r: .^ ^ ^-;i| 1 . . i; tluUE GfttWiMi'ATLAHTIC .AG 


15 






21 


H DARIUS RUCKER Leain To Ll«e 

^1 IIAI'IILU MA&HVILU 


27 
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3 


■ WEEZER Radilude 

^1 II IIJTF^l^llC^E IGA 


32 






9 


H KINGS OF LEON Only By The Night 

^1 BCA RMG 


38 
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■ MICHAEL JACKSON Mctael JachsonS Ttils t&lt iSoutdtnck) 
IH M.J Er : lom vusic 
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ARTIE LANGE Jack And Coke 


1S4 




o 


MM PINK Funhouse 


SO 
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^ CREED Full CircKi 


25 
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TOP HOLIDAY 
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ARTIST 

TIIIE tMPBiN' 4 M.Vfl-:il DISlfllBill.HG lABEl (PfilCE) 

Kl ANDREA BOCELU 

trrfl V CMP .STMUS ^ ..■..'.R OlS^T'TIECCA (1«.M| 
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CASTING CROV/NS 

-■ii,-- nraa--- ■■■ .■. ■■ -it ifliUN intja'Snfjr WLaiC 1"? Ml 
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TAYLOR SWIFT 
1H.1I TK rnviOfl swift MOUOnr COLUCTIOM lEPI Btfi UAIMME 071S Q 1B.9SI 
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STING 

\f OH A WlNtEfl'5 IHflHT_ CHE1R>TilEE PS 01 j32?i*.'Jfjr.1flSAL CUSSCS EflOUP 1 1 6 SB; • 
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JOSH GROBAN 

NOEL rii fiE'-'MS: :1 IS'L: WiRriER BROS 118 Wl 
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SUOARLAND 

GfllDAHO GREEN ^FP.^.H- llJSII'/ i 1 F ll133?fi.ljyGlt i)3 98) 
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MANNHEIM STEAMROLLER 

OiniSTMAS: 2STH KHNIUERSARY COLLECTKIH MitttCMI G^AMAPHDIJE 2Sli ■f-] H.ii 
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CHRIS TOMLIN 

GICRY IN ri-f HIGHEST CHRISTKAS S0M05 OF WRSHIP SIKStEPS gjIBL'SPftRR't-'W . 1 








Li'lftf'il ■ '^nnus 

HUM iiriLWiNIEH GKACEt UHlVEnSAL ntfVtLK O13e20/llU(ta(1B9l CO/DVDl $ 
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MICHAEL BUBLE 

,ETn3V3w itp, !:;■;.:-;[ "9Cj5WftniEn ones i." &i[ 
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VARIOUS ARTISTS 

lETTEFi TO SANTA A favm MUSICAl COlUCnOH CONCORD 2J1906B EX |9 93l 
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DAVID ARCHULETA 

CHUIStMAS ff:\V THi "tAr.- ■'■..iiv; S^imjlfi (13 98) 






H 


VARIOUS ARTISTS 

NCrW Dlfll S *HA' ■ i:aL. S i:uuKTflV CHPISTWIS ?yi UNWRSAI SfijeC SGf/V MU^C il4 
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THE CHIPMUNKS WITH DAVID SEVILLE 

CHRISTMAS Wni THE CH PMLKfi. ".r " .• ia , 






17 


TRANS-SIBERIAN ORCHESTRA 

rHE LOST ChfiiSldUlS E*E LAVA 33 'AG 5-51 
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18 


CELTIC WOMAN 

ACHHlSIMAS CELEBUTKIH tfAWATTAK ^om'HLO I'lfl l>»\ 




17 


10 


BOB DYLAN 

CHRISTMAS IH THE HEART COLUMBIA S'IZ3.'S0hY MUSIC j13 Ml 






16 


FAITH HILL 

JOTTOTHE WDtLD i-.'.Pi.rr ?r,DJ riAJHVIlLE) SUSOO.WRII (16S4| 
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25 


VARIOUS ARTISTS 

OlSHfi HLtiCAVMUGii; r oaflSSOfX tfl 9B| 




ao 


11 


STRAIGHT NO CHASER 

CHRISTMAS CHEfftS M.ANIiC i?C;tDi'AG tIB 98} 




ai 
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NEIL DIAMOND 

A CHEHBY CHEBHY CHfllSTMAS COLUl.tei^ ie89Z<$OHV WV5\C lU 9S; 




^> 


20 


TRANS-SIBERIAN ORCHESTRA 

CHRISTMAS EVJ »l*0 OTHER STORIES LAVA S2.'36;AG 1 15 981 
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ENYA 

AHOWINTEACAME... HimU ^1?3ii3.<WAl^NER BROS |IS.M| 
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IL DIVO 

THE CHRISTMAS COLLEaiOH SVC 0. 'CO LU MSI A &7715;£OMV MUSIC (18.981 
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ELVIS PRESLEY 
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Fred Figglehorn. "It's Hackin' Christmas! With Fred" 
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from Fred, who has the second-most subscribers on YouTube 
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The titk is Itie first 
song on Capitol 
(iHords lo reath ttie 
lop 10 of this (haft 
and Hot Country 
Songs (where it 
nwves to No. 1) 
since Jjice Newton's 
"Hw Sweetest 
Thfnti" in 1982. 



site ts the second 
female artist this 
year (following 
Lady (i»9a) to take 
her debut chartinQ 
effort into the lop 
10. The tlUe malies 
a big radio jtimp 
(50-JOonHotlOO 
Airplay) with a gain 
ol 11 million audi- 
erne inipre»ions. 

EO 

The cast's take on 
tfie signature song 
from the muskal 
"Wkked" vaults 
SMS on Hot Drgilal 
Songs {70,000; up 
185%), marking the 
first "(ilee" tune to 
spike In sales in its 
second week of 
availability. 

The second single 
from her upcoming 
"She Wolf" album 
enters with 25,000 
first-week down- 
loads. The song also 
moves }0 -29 on the 
Halnslte^ lop 40 
chart. 



California native 
debuts with her 
cover ol T.l.'s2008 
Ho. 1 hit. Her 
version, which was 
recently featured In 
an episode of the 
CW series "Gwstp 
Girl," moves 29,000 
downloads. 



THIS 1 
WEEN 1 




% 


is 


TITLE 

F " JLfR iSOhSWBITEHi 


Artist 

IMPRINT ; PRQMOTIQN LAJEL 


£ IS 
§ U 


66 


59 


52 


WELCOME TO THE FUTURE 

- V.-Vz-A'^ iB PAISLEVC 3JBDIE( 


Brad Paisley 






/8 


S9 


HAVEN'T MET YOU YET 

? ^i:-:k lAfDSTEP AChllNG veuSLEi 


Michael Ruble 

© ro^tfRiSt 


57 




ca 
c 


a 


, GIVE IT UP TO ME Shakira Faaturlng Ul Wayne 

TtUBALAND JHDC (TVMOSLEYS UfBARlK R .AtJHOST.D.CAnERI © (PIC 


50 




66 


98 




HAPPY 

n "[[ FfF q -iriiFF [ < eocini l lewisi 


Leona Lewis 

© SVCQ.J TUG 


SO 


® 


61 


80 




1 INVENTED SEX 

.O: :i,'.I:v:-f:' r MCKIkKEVrSCALCS T lEVCRSOH a 


Trey Songz Featuring Drake 

GRAHAUl © SDh:ieDOK.ATLAI.TtC 


a 




63 


69 




1 WANNA MAKE YOU CLOSE YOUR EYES Dlertts Bentley 


SI 


82 


SO 


50 




ONLY YOU CAN LOVE fiflE THIS WAY Keilh Urban 

■: 1 ..- - 1 !■! © tmV.\\ M-'iWi .If 


ui 

:«J 


63 


51 


ilG 
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BETWEEN THE BULLETS 



JAY-Z RULES WITH 'EMPIRE' 



1 



Jay-2 earns his fourth Hot 1 00 No. 1 . but his first as a lead or co-billed performer, as his 
collaboration widi Alicia Ke>^. "Umpire Stale of Mind." moves 2-1. llic rap legends prior 
chart-toppers came as a featured vocalist on Mariah Carey's 'Heart breaker" (1999), his 
now-wifc Bcyoiicc's "Crazy in Love" (2003) and Rihanna's ■'Umbrella" (2007). "Empire" 
is also Ke>'s* fourth overall No. I and first since 2007 s "No One." "Empire" takes Hot 
100 Airplay Gainer honors as it rises 6-1 on Hot 100 Airplay {up 15 million listener 
impressions to 109.5 miUion). the largest climb to No. I on that chart since Kanye 
West's "Stronger" iuniped 7-1 in the Oct 6. 2007. issue. — Silvio Pietroiuongo 
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ALBUM CHARTS 



Sa\s% data compiiei:! From a compreFvesive pool of U.S. mu&lc 
merchants by Nielsen SoundScan. Sales data for RSB/hip-hop 
retail charts Ii comoiled by Nl«ls«n SoundScan from a national 
subset of core stores that specialize in those genres. 
9 Albums with (he greatest sales gains tt^ls w«ek. 



Wh«rc Included, this award indicates the trtte 
with th« chart * liafgpst unit >ncrea$« 



Wtwtn included, this nward indjcAite« the title with 
tho ch.irt's biggost pnrconlago growlh. 

Indlcatei dfcum cntt^red lop >00 o( The BIIKJOard 200 
and hai be«n removed from Hedlseehers chart. 



PRICING/CON FIGURATION/AVAILABILITY 
CD/Cauette pricn arc suggcitcd list or L-qulvalcnl prices, which 
are protected from whoteiale prKcs. t> after price indicates album 
only avallabte on Du^lOlic. CD/DVD aKct prico indicatos CD/DVD 
combo only avAilaW<.'- o DualDIsc avAilabh>. + CO/DVO combo 
available. * Indicates vtnyl LP is available. Prtclng and vinyl LP avail- 
abdlty are not included on ail charts. EX atter catalog rtumber hxIh 
cates title Is exclusive to one account o< has Iwnited distribution. 



SONG CHARTS 



Sec legends on rcripcctiw chjirt pii^cs tor th<! Billboard Hot lOO 
and Hot RdB/Hip-Hop Songi. 

RADIO AIRPLAY CHARTS 

Hot 100 Airplay. Rock Songv Hot Country Songs, Hot Rap 
Songs. Christian Songs, Hot Latin Songs ar%d Latin Airplay charts 
are compiled from a rtatlortal sample of data supplied by Nielsen 
Broadcast Data Systems. Charts are ranked by number of gross 
irn press Ions, computed by cross-referencing exact times of air- 
play with Aibltron listener data. Mainstream Top 40. Adult 
Contemporary, Adult Top 40. Alternative, Triple A. Active Rock. 
Heritage Rock. Mainstream R&B/Hlp-Hop, RhythmK. Adult R&B, 
Hot Christian AC Songs, Hot Gospel Songs, Hot Dance Airplay, 
and Smooth Jazz Songs are ranked by total deiectlons. 
0 Songs showir>g an Increase m aud*ence (or detections) 
over the previous week, regardless of chart movement. 

I Where Included, this nwArd indicates the title 
with the chart's largest airplay Increase. 

RECURRENT RULES 

Songs are removed from the Billboard Hot 100 and Hot 100 
Airplay charts simultaneously after 20 w*eks on the Billbotird 
Hot too ar>ri if ranking below No 50 Songs are removed from 
Hot R*B/Hip-Hap Songs after 20 wooks If ranking holow No. 
50. Songs are removed from Hot Country Songs after 20 weeks 
if r9nkir>g below No, 10 in detections or nudience, provided th.it 
they U9 not stilt gaining enough .sudlenco points to bullet of If 
thty rarA below No. 10 ai>d post a third consecutive week of 
audl«nce decline, regardless of total chart weeks. Songs are 
removed from r>4alnslream Top 40, Rock Songs. Alternatlvo, 
Active Rock. Mainstream RAB/Hlp-Hop. Rhythmic. Hot Latin 
Songs and Latin Airplay charts after 20 weeks if ranking below 
No. 20. Descending songs are removed from Adult 
Contemporary and Adult Top 40 after 20 weeks if ranking 
below No. 15. after 26 weeks if ranking below No. 10. or after 52 
weeks if ranking below No. 5. Descending soi^gs are removed 
from the Triple A, Hentage Rock, Adult RSB, Ct^ristian Songs, 
Hot Christian AC Songs. Chnslian CHR, Hot Gospel Songs. Hot 
Dance Airplay and SnKioth Jazz Songs charts alter 20 weeks 
and if ranklrtg below No. IS, 

CONFIGURATIONS 

9 CD single available. © Digital Download available. O DVD 
single available O Vinyl Maxi-Single available. O Vinyl single 
available. 0 CD Maxl-Single available. Configurations are not 
Included on all singles charts 

HOT DANCE CLUB SONGS 

Compiled from a national sample of reports from club DJs. 

• Titles with the greiMast dub play increase over ttie previous week. 

[IflriM This tTwaidvKicates the title, curT9ritfybek)w it^e top 20 and on 
daM the ctart the week befoie, with ttie largest increase in ports. 

AWARD CERT. LEVELS ^ 

ALBUM CHARTS 

• Recording Industry Assn. Of America (RIAA) certification for 
net shipment ol SOO.OOO albums (Gold). ■ RIAA certification tor 
net shipment of 1 million units (Platinum). O RIAA certification 
for net shipment of 10 million unris (Diamond) Numeral within 
Platinum or Diamond symbol indicates album's multi-platinum 
level For boxed sets, and double albums with a running time of 
100 minutes or more, lt>e RIAA multiplies shipments by tfve num- 
ber of discs and/or tapes. Certification for r>et shipments of 
lOO.OOO units (Oro) Certification of 200,000 units (Platino), 

> Certification ol 400.(K}0 units (MuHi-Plabno). 

SINGLES CHARTS 

• RIAA certlfic-itnn for 500,000 p-itd downlo.'sds (Gold) 

■ RIAA certification for 1 million paid downloads (Platinum) 
Numeral within platinum symbol Indicates song's mulbplalinum level, 
RIAA certification for not shjprrwnt of SO0,000 tingles (GoM). 

MUSIC VIDEO SALES CHARTS 

• RIAA gold certification for not shipment of 25,0OO units for 
video singles, RIAA gold corlificntlon for not shipment of 
S0,0O0 units for shortform or longform videos, ■ RiAA platinum 
certification for rwt shipment of SO.OOO units for video sirvglet, 

RlAA platinum certification tor sales of 100,000 units for 
shortform or longform videos. Numeral within plnllnum symbol 
indiciles song's multipl.itinum level. 

DVD SALES/VHS SALES/VIDEO RENTALS 

• RIAA gold certincabon for net shipment of SO^OO txiits or $1 mil- 
lion in soles at suggested retai prico. B RIAA platinum certification 
lor sates of XX),000 urtrts or S2 million In sales M su^gMted ttHaM 
price. IRMA go»d certillcaUon for a minimum sale of 125,000 units 
or a dollar volume of S9 million at retail tor OwatrKally released pro- 
grams; or of at h^ast 25,OO0 units and S1 million at suggested retail 
lor non-tbeatncal titles. iRMA platinum certlfk:atloi> for a minimum 
sale of 250.00O units or a dollar volume of SIS mlllK»i at retal for 
IheattlcaAy released programs, and of at least 50,000 units and $2 
million at suggested retail for non-theatrical titles. 



Data for week of NOVEMBER 28, 2009 I For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data I 47 
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Jason DeRulo ascends M on HaiiistrMm Top 40 with "Whatcha Say." 
The song's coronatiM marks just the seventh week at No. I on the 
(hart tor » solo male tlits year, the lowest sjm since 2OO0. when no 
solo male artists occupied the penthouse. Male soloists also faited to 
react! the summit in 1992. 1993, 1996 and 1997. 

Dn Triple A (viewable at liilllioard.biz/cliarts). Stieryl Ciow's 1994 
d«but album. "Tuesday Night Husk Club." yietds a new chart entry, 
"Killer U[e" bows at No. JO. 

The album was rereleased Nov. IT along with a second disc ot B- 
sides. rarities and out- 
takes and a DVD lealur- 
ing the album's videos. 
The package also 
contains a newly 
produced documentary. 

"KiHer Lite" is Crow's 
mh Triple A-charted 
title, the most among 
female artists; Tracy 
Chapman and Sarah 
Hclachlan rank second 
with nine entries apiece. 
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YOU'RE GOING DOWN 
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METAll Tfl -, J 




3S 


12 


FOREVER IN YOUR HANDS 

A; I ThO- MiUAIW SlHtn^.'ftaiOR S HEl 


W 


37 


'1 


CRASH 

CAt'C 1 [ ■ ■■ .ii 


B^ 

P» 


32 


12 


FUGITIVE 


Sf\ 

W 


34 


6 


SUBSTITUTION 

S'iVfifMiS ^i[:«,i-s ,-!.■ lH).fl.1i 




3B 


4 


WHO SAYS 

Jjhf. MflYEI' ■. .l'.'"-A 




i| ' 1 


ItjjyiMj SCREAM WITH ME 


m. 


39 


4 


STORM TO PASS 
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MESS OF ME 

SWITCHFOOT AI.ANIiCi 




40 


IS 


WHY 1 AM 

OAUE MAHHEWS BAND !BAWA IUGS'RCA.'RMG) 


m 


45 


a 


JUST SAY YES 

SNDW PATROL i^OLy3Gfl.'A5W'lHT;HSC0PEl 




46 


2 


CHASING PIRATES 
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Two songs by lormal iMwcomers 
reach lti« lop 10 on Atlernative 
(viewable at billboard. bU/chatls). 
"MI" by Pboenli chsfges 13-9 in 
lis 19th chart week with its first 
Greatest fiiitner award, while (age the Elephant notches Its second lop 
10 with "Back Against the Wall" (11-10). 
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page 41) following 
"Run to You." 
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. ,.:>CE if CHLiP.;'! D RL'TrA.'J.JsPlLl.MA)l| 0 CAP'":-!. IIASM'^ ILLt 




u 




RED LIGHT David Nail 

rilDCiELL V WiTJCKE U SIIJGLElOri.W FEIBCE B MAIKOSKVl & F^CA riAiHVfLLE 




1) 


38 


34 
36 


35 
37 




LONG AFTER I'M GONE Big Kenny 

B f.'_\\'Z V'ZM i\\:>~l?- N MStESOKRSUPAl ^ lOVE fV£'iyeO0y''GL0rc'(iJtJ -flGGER I'ICI'JRE 


0 


u 

15 


14 

16 




SOUTHERN VOICE Tim McGrim 
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Wilh his Ihifd (harl 
entry, and mm 
than sevMi years 
atter tiis (hart 
debut. Ihe Hiuouri 
native claims his 
first lop 10 song.H« 
debuted on the list 
with "Memphis'* in 
2002 (peeking <-il 
No. 52) and readied 
Mo. 4; wtlh "Im 
Ahoiit to Come 
Alive" in 20C8. 
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BETWEEN THE BULLETS 



CMAs SPUR SPIKES 



^ Overall countrv' album sales are up 

*E!I!."5n ■ followiiiE the 43rd annual 

PHII A ^ Countr)' Music Assn. Awards (ABC- 

UIVI/VW*"^ considering li»e 

' "i* ^ market-inflating arrival of Carrie 

M«*iM<«r iiov«nib«f VT B/Tc 

cuA«w.'d«coni Underwood's "Play On" last issue 

(318.000). CMAs-relalcd gains account for 21 of the 31 
bullets on Top Country Albums, led by Greatest Gainer Lady 
AnlebcUums "I Run to You" {up 26.000 copies) and Jaincy 
johnson's "That Lonesome Song." johnson's set takes the 
percentage-based Pacesetter trophy with a 286% spike. Simi- 
lar gains dot Hot Digital Songs, where 15 of this issue's 40 
bulleted titles are driven by the teleca.st. — Wade Jessen 



Data for wreck of NOVEMBER 28, 2009 For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data 
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"HhI He Hairwav" by ttw Blatk Eyed Peas 
rallies 11-9 on the Rtiythnk (hart, giving 
their aftwin "The E.N.D." its third top 10 
and the quaflel's liTth overall. The act's last 
two albums, "Elephunh" and "Hoiiliev 
Buiineis." managed just one top 10 each. 




BETWEEN THE BULLETS 



BEYONCE'S 'SWEET' SEVENTH NO. 1 
I 




Beyonct- s seventh Nt>. 1 on the Rhythmic chart. 'Sweet Dreams," 
lies 50 Cent, Nelly. T-I'ain and Usher for the most Rhythmic No. 
Is this decade and Mariali Carey for the most by a woman in the 
chart's 17-ycar history. "Swecl" is her first chart-lopper since "Ir- 
replaceable" in 2006 and ihe first from "I Am . . . Sasha Fierce," 
wliicli charted five previous tracks. (The multiformat smash "Sin- 
gle Ladies :PiU a Ring on It]" peaked at No. 2.) 

On Top R&B/Hip-Hop Albums, two newcomerri launch their 
careers with lop five debuts. Washington, D.C.. native Wale earns 
the 1 lot Shot Debut at No. 3 with "Attention Deficit " while Cana- 
dian Melanie Fiona's first efTort. "Tlie Bridge." is No. 4. Charl vets 
Wyclef )ean. ]oc and 50 Cent also bow at Nos. 36. 47 and 48. re- 
spectively, with early sales. — Raphael George 
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BLIGE BEGINS 'STRONGER' JOURNEY 



Mar> J. Blige primes her ninth studio album with the debut of "I Am" 

a\ No. 46 on Hot R&B/llip-Hop Songs. As the lead single from 
Stronger." due Dec. 22, the song earns niore than 5 million in audience 
.ind grants Bhge her best start since 2007. While it's a lofly beginning 
fi ll Blige. slie's no stranger to high debuts. Since her first single in 1992. 
"1 Am" ranks as her 17th lop 50 bow as a lead artist, the most by a female. 
Overall this is her 59th appearance, second only to Aretha franklin (99) 
among females. — Raphael George 
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honors on Hot fiospel Songs (up \U 
plays) in their third e h^rt WMk with 
"Grate," the se(ond single from "Still" 
(No. 1 on Top tespcl Albuns). The lead 
single, "Close to Vui," logs a lOtti week at 
Uk summit. 
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In ofltv its setond (harl we«k, Eddv-tCs 
"Nami S«ame" catapults 15-7 on Tropiui 
AirplaY 0-1 miHion listener impressiorrs. up 
57t^), The lasi new artist who was creditett 
as a l«ad votattst to reach the top 10 this 
quicUy was Marlon, with "listed Abuso" in 
2006 05-? in its setond week on the list). 
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Vktor Maniwlle returns to the charts with the 
No. 1 debut o( "Vo Mtsnto" on Tropical 
Albuns, selling nearly 6.000 copies. Ttie title 
is Hanuelle's seventh No. 1 dettit on Ilw list 
the most in Iho chart's M-yeat histotv- "Yo 
Hismo" also debuts at No. } on Top Latin 
Albums, his fifth lop five debut on that tally. 
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on Larin Albums and his liighest bow since "No Es Lo Mismo" start- 
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adise" continues to dominate the airplay charts, residing in the top five 
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14 


HAPPY 

LEONA LEWIS SYCO 


s 


mi 


3 

BRITMViPEARS JIVE. JLG 


4 


A 


TtK TOK 

KEIH* -.y-: k'L.i,Lv 


5 


1 


EVERYBODY IN LOVE 

I.S L''- 


8 


3 


FIGHT FOR THIS LOVE 

CHERYL tCLE F-l-'LOf- 


7 


12 


BAD ROMANCE 

LACYCJCAr-iLiJ.Uftitl.'.tC-C-nlPaHTDISCIltl 


8 


6 


1 GOTTA FEELING 

THE SLACK EYED PIAS h^BSCOCE 


9 


WW 


1 NEED YOU 

N Dili: il 1 IRiiUIjH THE nC-i1:,D,L[MtV 


10 


10 


EMPIRE STATE OF MIND 

JAY 1 t ALICIA KEYS ^OC MATlQN 


11 


KEW 


ABOUT A QIRL 

SUDABAEES ISLAND 


12 


ICW 


YOU ARE NOT ALONE 

X FACTOR FIWtllETS tm SVCO 


13 


5 


DOWN 

in SEM FT LLwmrw CJ&I uqtcy.ibmr^ derbx 


14 


8 


BODIES 
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IB 


7 


BAD BOYS 

ALEXAHORA BURKE FT FIO ftlOA SYCO 




EUROPEAN 
ALBUMS 


fit 


sl 


(HIELSEN/BitlMARB) NOVEMBER IB. ZBM 


1 


NEW 


ROBBIE WILLIAMS 

HEAITY KIl.ED THE YIBEO STAR CHKYS*i;SVBjn 


2 


1 


MICHAEL JACKSON 

MicHau j*c<soN'S IHIS IS n mjj.epk: 


3 


2 


BON JOVI 

'(I- :iP.:LE:iLAFiC 


4 


3 


MICHAEL BUBLE 

CRArrUWE 1*3.-RErfl<S£ 


5 


4 


RAMMSTEIN 

LlEBE ISI FDR ALU OA Ml'lIClFI UM VFRSJkL 


8 


9 


THE BLACK EYED PEAS 

Ti(££)(0 ■trinscoFe 


7 


6 


STINO 

IF ON A UriMTER S NIOKT CHEFIRYinEE.'DG 


a 


NCW 


JLS 

j;s fi;: 


9 


5 


FOO FIGHTERS 

lifiEAUSThllS 'HLi 


10 


MEW 


SNOW PATROL 

bPTO WW FICTIOH'POLYDQR 


11 


S 


MUSE 

THE REStSTAKE ABE.'HILIUM 3'WAF1NER 


12 


41 


HOD STEWART 

SDU.illClK . 


13 


12 


MADONNA 

CELEBRATl3M y;.in^;n Bfl'^J 




Ii 


i DAVID GUETTA 

ONE LDVE i,JM ^H'-;!'! 


IB 


17 


SOLDIERS 
COMING HOME HHI'in 




EUROPEAN 
AIRPLAY 


ii 


ii 


NOVEKBER 11.1003 


1 


1 


1 GOTTA FEELING 

THE (LACK EYED PtAS h" tHi^CiiPf 


2 


2 


SEXY CHICK 

DAVID l^UETTA FT AKON G'.lM'VlAGlil 


3 


3 


PAPARAZZI 

UCT CKA ■r^L'J.'LTf irtl.MiCMEJWiTteWS'SCCPE 


4 


8 


MEET ME HALFWAY 

■H- eLAC<EY-DP:AS S-£WSCOPE 


5 


IT 


RUSSIAN ROULETTE 

n Hk*,u ■ :je; ,t;,u 


8 


4 


BODIES 

nOB: IE W ILiAMS CHRYSALIS'V inGIH 


7 


9 


J AIMERAIS TELLEMENT 


8 


S 


EVACUTE THE DANCEFLOOR 

CASCADA :'l " \ 1 ;TIHAI ,11 I'i'flATV* 


9 


5 


EMPIRE STATE OF MIND 
JAYi t ALICIAKEYS ^'.il HriOH 


10 


10 


WHEN LOVE TAKES OVER 

DAVID GUHT* FT KELLY HOLKND GL kVVIRGIH 


11 


7 


HOTEL ROOM SERVICE 

PITBJLL ■"■'i: !..MjLi.:i:. 1 


12 


17 


SWEET DREAMS 

BETOhUE mj:,i;. A.N,:: lliili.'[17. 


13 


13 


1 WANT TO KNOW WHAT LOVE IS 
MAR UUt CARET ISLi^hD 


14 


20 


HAPPV 

lEOU LEWIS Srco 


IB 


23 


3 

BRIIHET SPEARS .IIVt.'JIF. 
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ASCAAUwBs^ MsK ■ ; Im tic. ASCMMulUilt 
WMMW rurisnrq. Im:. «£Unm AiHl Uiw 
ASDU^Wvwtutvwi PlJlWirq Cop . Ml. HLVf BM 
nB)l» 



r>v->>ndfiM'XwMNeniJ 
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HumMcs4a 
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i.3:AP/j!l»;iVitii 5.1 .r 1 
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AUalCinttMuBi ASCtfl Hl/AGM CSS? 
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ASCAP,'TT»l'inKnSnfu ^KAPTsluTiin! ilSWP! 
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RECORD COMPANIES: Sony Music Nashville names Kerri 
Fox-Metoyer VP of sales. She served in the same role at 
Walt Disney Records. 

EMI Music names Shane Naughton CFG and Kyla Mullins 
general counsel, effective in February 2010 and Nov. 24, re- 
spectively. Naughton currently serves In the same role at 
UBM Information, and Mullins was group legal director 
and a member of the executive committee at ITV. 

Warner Music Group in London promotes Jim Reid to the 
newly created role of senior VP of synchronization for Eu- 
rope. He was head of film, TV and advertising at 
Warner/Chappell Music U.K. 




TOURING: Buddy Lee Attractions names Kevin Neal pres- 
ident. He was senior VP. 

APA taps John Pantle as a music agent for its concerts 
department. He was an agent at United Talent Agency. 

Live Nation Florida names Carlos Orjuela Latin talent 
buyer. He previously ran his own booking and concert pro- 
motion agency, Orjuela Music. 

-Edited by Mitchell Peters 
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ARTISTS HELP BABY WINSTON 

Pixies frontnian Black Francis may have his hands full balanc- 
ing family life (he and his wife. Violet Clark, liavc five kids), 
an ongoing Pixies tourand a solo career, biil it didn't lake much 
convincing for him lo participate in a two-night musical/com- 
edy benefit in Los Angeles for 9-rnonth-old Winston Bertrand. 
who was born with lymphatic and venous malformations. 

"I saw one picture of Wins ton and I said, Alright. I'm in.' " 
Francis says. "I le's (oocule. 1 can't stand it." 

■file first Winston Calling 
benefit show will be held Dec. 
8 at the Echoplex and feature 
Francis performing solo and 
with members of the Pixies, 
plus appearances by "Weird 
Al" Yankovic (who plans lo 
sing the Pixies song "I 
Bleed"). Michael Penn, Flea, 
the 88, Grand Duchy and members of Love & Rockets and She 
Wants Revenge. The following night at the Fcho will feature 
comedy set.<; by Tim & Eric, Bob Odenkirk. Pixies drummer 
David Loveringand another performance by Francis. who will 
host each night. 

"I m hoping lo raise S30,000 through this benefit." says 
Clark, who helped organize the events and plays in the band 
Grand Duchy with Francis. "It would be nice to see it become 
a yearly benefit, at least for a few years until [Winston is) out 
of the dark times." 

Money raised will go to Winston's family. Clark has also 
started Winston's Village (winstonsvillage.bbnow.org). a Web 
site to help raise funds for his medical bills. 

Clark became "e-mail buddies " with Winston's mother. )en- 
nifer Bertrand, after reaching out on MySpace to congratulate 
her for winning season three of HDTV's "Design Star." "Since 
our whole family was kind of addicted to HDTV at the time, 
we had all been rooting for her," Clark says. 

Several e-mails later. Clark learned about Winston's condi- 
tion and decided to help. "As a mother of five, it hit a really 
deep chord with me and I was moved," she says. " I was heart- 
broken for her family." — Mitchell Peters 
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I left: Singer/song writer Luk* 



iymqcmto\ Records 



From left: Singer/songwntor LuM BryHcJIoi Records 
Nashville president/CEO Mike Oungan; iJavlTlaywood, 
Charles Kelley and Hillary Scott of Lady'Antfibcllum: 
Darius Rucker at the Capitol Records pcet-p^ty at Sambuc. 

PI+OIO. COURIESV OF OICK DIAMOND.'&t t TV IMASES BDR CAf-iTCC RtCUh j'. 



RIGHT: Univt?r:>al Records 
South rplpbratect country 
music s biyytist mcjht with 
newccmor Bay lie Brown, the 
Eli Young Band, :v.'o-time 
nominee Randy Houser Ji>d 
former CMA winner Joe 
Nichols. Iri Ihe froiil row, from 
left: Ell Yovjng Band's Chris 

Thompson. Ni-..t-ch_., L'ntvur'j,!' 
Recorns S-i, ■-.■-'-■f Mark 

Wright. b'_.,'. ■. L , I,. 
Recorrts Sn,.-- =.r-nior- VF' r,M 

Fletcher Foster, Houser and 
EYB's James Young. In the 

back row, from left: Eli Young 
Band's Mike Ell. Universal 
Records 5DL.:n VP of oromo- 
tion Teddl Bonadies and 
EYB's Jon Jones 






2009 COUNTRY 
MUSIC ASSN. 
AWARDS 

The 43rd annual Country Music Assn. 
Awards (CMAs). held Nov. 11 at the 
Sommet Center in Nashville, were co- 
hosted by Carrie Underwood and 
Brad Paisley. Paisley picked up two 
of the night's honors: male vocalist 
and musical event of the year for his 
duet with Keith Urban, "Start a Band." 
Taylor Swift made history when she 
became the first female solo artist in 
more than a decade and the youngest 
performer to take home the enter- 
tainer of the year award. Swift also 
picked up the trophies for female vo- 
calist, album ("Fearless") and music 
video ("Love Story") of the year. 
Other winners included Darius Rucker 
(new artist). Lady Antebellum (sin- 
gle of the year for "I Run to You") and 
Sugarland (vocal duo). 





From left. Valory Muitc VP of promotion Jon 
Loba, Reba McEntire. Big Machine Label Croup 
president/CEO Scott Borchetta <ind Tuylor 
Swift watch a rebroadcast of Swift's 
winning moment for entertainer of the year at 
the BMLG CMA after-party choto cour-es- of mo 



Soity Mu5ic Nashville welcomed artists and special guests to its CMAs after- 
party. In the back row, from left: Sony Mvisic Nashville VP of promotion Skip 
Bishop, show presenter and nomiF^co Jake Owen. K(x Brooks. Sony Music 
Nashville executive VP of A&R Renee Betl. Ronnie Dunn, Sony Music 
Nashville VP of marketing Tom Baldrica jnd Sony Music Nashville senior VP 
of sales and operation?; Paul Barnabee In the front row, from left: Sony 
Music NaslivillG executive VP Butch Waugh. Brad Paisley. Martina McBrlde. 
Miranda Lambert, Carrie Underwood. Barbara Mandrell and Sony Music 
Nashville chairman Joe Galante i_ojh il';-, ui- ■ jNi i-hiw-= 



INSIDE TRACK 



NEIL SERVES UP 'TEQUILA' 



Motley Crue may be taking 2010 off. 
but fans will still see plenty of front- 
man Vince Neil. 

The singer is working on "Tattoos 
and Tequila," his first solo studio album 
since 1995's "Carved in Stone." He 
plans to hit the studio the first week 
of December, with Night Ranger's Jack 
Blades producing, and have the title 
track first single out in January, fol- 
lowed by the album in March and a tour 
in the spring and summer. 

"It sounds like rock'n'roll. It sounds 
like me. basically," Neil says of the new 
material, which comes on the heels of 
the CrUe's new "Greatest Hits (Up- 
dated)" album. "I'm not going to go out 



and do any experimentation with stuff. 
I've done that before. I've found what I 
do best is sing straight-ahead rock'n'roll, 
and that's what I set out to do here." 

Neil says Blades "has been a buddy of 
mine forever" The two worked together 
on the 1992 single "You're Invited (But 
Your Friend Can't Come)," and both 
have homes in northern California near 
San Francisco. "Jack has a studio up 
there, so it's convenient to work on 
music and just hang out." 

Neil— who owns tattoo parlors, a 
tequila brand and a growing restaurant 
chain— anticipates working on new Criie 
music in 2010. The group is also gearing 
up for its 30th anniversary in 2011. 
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^SHR Songwriter/producer, ' American Idol" judge. Warner Bros, ^ 

LionsgatE? vl6e*chairman Michael Bums (left) Records senior VP of A&R and ArtHbuse Entertainment owner ^ 

discussed the company's future in his keynote Kara DioGuardi sfts down for a discu^iwon with Billboard editorial 

interview with Hollywood Reporter New Yoik director Bill Werda at a private receptioo-seonsored by Cisco, 

bureau chief/business editor Georg Szalai DioGuardi also kcynoted during the conference 



I MEDIA AND MONEY CONFERENCE 

The third annual Media and Money Conference, hosted by Nielsen and Dow Jones, 
was held Nov. 12-13 at the Roosevelt Hotel in New York. The two-day event was 
designed to unite the most important forward-thinking leaders in the evolving 
media and entertainment landscape to discuss its challenges and opportunities. 
Event sponsors included Booz & Co., the Salter Group, Cisco, Loeb & Loeb, Lough- 
lin Meghji + Co., the Boston Consulting Group, SNL Kagan, UK Trades Investment | 
and Mozes. photos courtesy of luis garza/jowdy photography 



Dow Jones & Co, managing edhor of fm; icial info malion servicf 
Oav» Barry (far left) moderate! the "Rea ly to Pol ice. Tftc Futur 
in Media Value" panel with (frofn left) Ko ilberg. Ki^vis, Rbberts t 
Co. director Tom Ug«r; Loughlin Moghji J Co managing director 
Kevin Shea; the Salter Group principal Roy Salter; bnd Boston 
Ventures managing director Vlkrant Ralna. 
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n 

on th4 tontrolting Com nt in a Digital World" panel from left: R 



Speakers on ths 'tontrolling Cor*ent in a Digital World" panel.lfrom left; f? t ' i ;;rrrsidprt/CFO Joshua Sapan, Yahoo 
VP of media Jimmy PItaro. Venzon Communications VP of content strategy and . . m ; u T^fry Damon, Vevo president/CEO 
Rio Caraeff and BooiT & Co partrwr/loadef of global media and rr, I . ,, Christopher Vollmer, who moderated. 




(ISSN OO0&-2S10: USPS 0S6-10O) IS DuDAshod viacfcty tiOW Itw tha rrtt wt^k In January, by Nlafssn Builncu Modla. Hie. 770 Bi<hKlw»y, Naw York. N.V, 1OO03-9595. SutMcrlpOon rate: annual rsu. Conllfwnul U.S. (299.00. ContmanUI Europe 229 poundt. BllltMird. Toivar HouM. Sovcfe^n Patk. 
England LEM Rcgliliiisd at a nnwipapoiM ttio BillKn PoitOfttca.Jipan 109,000 yon. P^nodlcalspotCaoo paid at N«wr Yoik. N.V., and M adoiuonal mailing otftcei. Potlrnaitor: Plaasa Mndchangm at addtati to Billboard, P.O. Ban 3S95.Nomiluook.lLfiOO£5>3S9S. Currant and backcoplstof 
Irom Kraut Mlcrolomi, Roulv 100. MIIIWMd.N.V, 10S4e or XcrM Unrverwty Mierofllmv P O Bqi 1S4«. Ami Arbor, Ml 4N0«. Pm ISI Unovr Canadian Publlcatton Hail A|F««n>en< No. 40O51739rv<umundelinnib>e Canadian 

ealhRd«Z MlMiw«uQtL,ONL4T Vol UUihm 47 PrlnMdinlh»US>. For group HibicHpliMintamMiorv Mil 64fr-eS4-5AU^ 



58 I BILLBOARD I NOVEMBER 28, 2009 



YEAR IN 

MUSIC 

WITH EXCLUSIVE DECADE-END 

CHARTS AND ANALYSIS 

The issue referenced year-round by the most 
powerful people in the world of music 

Covering: TOURING • PUBLISHING • TECHNOLOGY • and more! 

On Sale: December 12 
Issue Ad Close: December 4 
Special Section Ad Close: November 25 



ADVERTISE TODAY! 

New York: 646.654.4759 
Los Angeles: 323.525.2299 
Nashville: 615.352.0265/615.376.7931 
Latin America: 973.452.3528/305.864.7578 
UK: 44.207.420.6075 
Australia: 0402.431.106 



1 







SPECIAL 


DOUBLE ISSUE 


250+ CHARTS 




■ 1 






1 t 





Two SP^^i^UbAR NIGJjItTS F^p 
SONGWR ITER*S^!^'®iPU bT^ 




CMA Song of the Year, "In Col 

WRITTEN BY JAMEY JOHNSON. LEE 

Thomas Miller and James Otto. 

Lady Antebellum, CMA Vocal Grouf^^ 
of the Year and Single of the Year 





Taylor Swift, CMA Entertainer of the Year, Female 
Vocalist of the Year, Album of the Year and Music 
Video OF THE Year. _ 

Sugarland, CMA Vocal 
Duo OF THE Year 

Keith Urban, CMA Musical 
Event of the Year. 



Taylor Swift and Nathan 
Chapman, CMA Album of 
the Year. Fearless. 





Barbara Mandrell and Roy Clark 
Country Music Hall of Fame Inductees 



Ronnie Dunn and Kix Brooks 
receive The President's 
Award atthe BMI Country 
Awards. Brooks was also named 
CMA Broadcast Personality of 
<E Year. 





S!B 




BMI Country Publisher of the Year Sony/ ATV Music 
Publishing's Troy Tomlinson and Martin Bandier, 
Del Bryant. BMI Icon Kris Kristofferson. BMI 
Country Song of the Year honoree Taylor Swift, 
BMI Country Songwriter of the Year Bobby Pinson. 
and Jody Williams. Clay Bra^l fy and Phil Graham 
tthe BMI Country Award? 



Del Bryant. BMI Icon Kris • 

KRIfijOFFERSON, JODY WILLIAMS. 



